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America’s highest fashion tribute 















awarded to Beau monde manikins 


fa ae 


Call or write your Korrect- | 
Way distributor for beauti- 
ful illustrated brochure 


on the complete series. 


beau monde's are « reated by 
Korrect-Way Displays divisio 

of American Fixture and 

Manufacturing Company 


2300 Locust Street 





Saint Louis, Missouri 
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Another First 
by WLS 
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Inflated Torso 
for 
2 lati 
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rarments 
and 
Swim Suits 
These full-round, beautifully translucent 
inflated torsos are lightweight, easy to 
FOR EXCITING WINDOWS. inflate tight to fit the garment perfectly. Pleated flounce of 
| plastic, veiling or nylon net with tiny pastel rose decoration 
LIGHTWEIGHT! gives a “‘new look” to your display of swim suits, lingerie and 
* Any person can inflate. , oe — 
‘ Vo pump required foundation garments in windows or departments. Equipped 
© Translucent. with eyelets for suspending, or attaching to wire stand. 
* Tiny Storage. Size: Approx. 38 in. high, 21 in. wide, 10 in. deep. 
No bulky storage. No chips or cracks .. . . Nylon net or plastic trim. (Please specify.) 
No heavy or “bulky to handle” problems. 
GD hia ai in nie os won ik aed le ele $11.50 
sn 6484 ciekeanedadeden $11.25 
$-296 De Luxe Torso Stand—Made iin ch ocesneseendeeaenar $10.50 
of black wrought iron, supported by ‘ > ear 
gets wend bate, 34 te th... ee NS og 0 0:4 00 kknssewane $10.00 
Just right for displaying any of the DE LUXE MODEL with MOSS ROSE VEILING TRIM 
elegant torso forms illustrated .. . idditional........ $4.25 
on counters, ledges or in windows. 
Ditsiveseesedesens $4.95 
225, OBER. oo ovcccccee: $4.50 (( 
cian memememmene, year 9 WL. STENSGAARD AND ASSOCIATES, INC 
“ y, 7 7 | e 
«Be 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
OUT FEB. 15th—New Catalog : Specialists in Merchandise Presentation - Demonstrations - Displays - Exhibits 
7 Look for it...Woit for it...Write for it... 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


Sater's, Evansville, had its opening re- 
cently — one of the most modern stores 
in retailing; the March issue will bring 
you full details How display is 
handled at Hengerer's, Buffalo, will be 
the subject of another article — one of 
many which will make this issue outstand- 


ing... In the mail March 15. 


THE COVER 


For the store's 70th anniversary Loeb 
Freres, Berne, Switzerland, used a series 
of windows showing the city as it ap- 
peared at that time. The figures were 
of papier mache, authentically garbed, 
and were about 30 inches in height. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries. 
Philippine Islands and Spain: all others $5.00 
@ year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date: other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along | 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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#20017 —~ SATIN 
FINISH, T WO-TONE 
t-TWIST—New Satin 
finish two-tone, mot 
inflammable, ribbon 
foil in smart, subtle, 
pastel tones—one tone 
on one side, a com 
plementary one on the 
other. Two-tone com- 
binations: Cameo pink 
and lime; azure blue 
and crest blue; lilac 
and citron, black and 
white; parakeet and 
pine frost green. Six 
widths: %4", 2”, i’’, 
m4”, iv and 2”. 
Available only in 25- 
{t. lengths on spools. 
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#7500 — SATIN FINISH, TWO-TONE 
SPIRALOCK—New satin finish, two-tone, 


non-inflammable festoon foil. Same two 
tone combinations 45 u-TWIST. Packed 


flat, six 5/2 inches wide, 10 ft. long pieces 


to the carton. 
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Idea-Inspiring: 


ALL-METAL 
NON-INFLAMMABLE 
DISPLAY MATERIALS 


for SPRING and SUMMER 























a 
vs + 
ly 


= c} They'll help you dream up 
Se, | dozens of new ideas! 


TT ,. 





7 You'll be inspired ’ 
p to think up dozens of new display and 


decorative applicati . 
plications using o . 

all- ’ g Our new satin-fin ’ 

a — non-inflammable display materials. eer me 

ciate th ze and to work with. You have to see aed er 

—_ eit beauty and unlimited possibilities. Se os appre- 
onal information and prices today ae eee 


METAL GOODS CORPORATION 











DISPLAY WORLD 





Model MR 14” x 22° Capacity 


For all classes of stores using signs of all sizes up to 





14x22 inches. The type is positioned in a rack for 
convenience and speed in operating. Dial Pressure 
Control permits changing from paper to cardboard of 
any thickness by a turn of the dial. Reproduces all 
cuts, linoleum block and slugs along with Line-O-Scribe 


type which is standard printing height. One or several 





colors can be run at once. Write for Catalog M53 


describing and pricing 8 models from $145 to $1795. 


THE MORGAN CO. 


3984 Avondale Ave. 
Chicago 4], Ill. 
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LONG, NARROW 





REGULAR 





WIDE, LONG 


EATON *Veivety’” 


GRASS MATS.  ccssiscesss 


e 11 SIZES ¢ 6 COLORS 





SQUARE 














Sold only thru recognized Display Jobbers 


*T M. Reg 














EATON BROTHERS CORP. 


HAMBURG, NEW YORK 




















ANY ARRANGEMENT OF YOUR DISPLAY Quich/,/Ceonomically! 


ERDLE perrorareo DISPLAY PANELS 


Now — in just minutes — you can 
create an attractive merchandise 
display for wall, counter, window 





or any point-of-sale location. It’s 
so easy and economical with Erdle 
Perforated Display Board. Accu- 
rate hole sizes and regular spacings 
permit complete flexibility of ar- 
rangement. You can hang small 
kitchen gadgets, drape wearing 
apparel, secure a shelf or bracket. 
Applications are almost unlimited. 
Erdle Display Board receives any 





standard hanging fixtures and, if 


‘ou desire, Erdle will supply the 
ERDLE DISPLAY BOARD [i —iniiae 


Hundreds of patterns in stock for your 
ys and 4" Tempered Masonite. Smooth Both Sides. selection. Also special design perfora- 


iY," ~ : - M cl IP ease tions are available to suit your require- 
ly empere¢ asonite. Smooth One Sick 
eo” Holes at 1” and 1,” Centers ments. 


oe yrrer Morr ERDLE PERFORATING CO., INC. 
AND QUOTATIONS. 177 YORK STREET ROCHESTER 11, N. Y. 
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Z| \ New Art R. Cohen series of exclusive 

7 ee » NA Guys and Dolls creations 

te V3 CE "3 \s Remarkable realism to the last tiny detail 

(4 “ZZ \ make these exclusive creations the most 

' YA a BEB outstanding in display history, and a 

i * Dg \ natural to attract all eyes in your window 

w CBZ \ or interior displays this spring. The 

» A : ‘ WA a oe <A \ dolls are lightweight unbreakable mache 

. o« Ae iA = Gor \ and have movable arms. The clothing is a 

a B 1M, Zz = Lop wonder to see... all true-to-life materials 

(KH. Bw A 5. ... Satins, brocades, velvets, delicate laces... 

eee ee A, . carefully custom-made down to the last 

\ eo ek ES | Ze Zi Z Ye. tiny stitch. Never before have you 

* Bet eae LG t seen dolls so authentic ...and so very low 

\ | ge “ priced. Order now for immediate shipment. 
~ Ww a 
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CORONATION COUPLE — Custom clothed 
in elegant satins, with red and purple 
velvet capes, simulated ermine trim. 


a A Sh B®. Overall ht., 
See Roe ay - atl _... Pair, $30 





MODERN BRIDE and GROOM— COWBOY and COW GIRL—"  True- LITTLE PO PEEP—-20” tall, CORONATION GUARDS— Authen 
Realistically custom clothed to-life’ Western garments carefully garbed even to her tic from the top of their tall 
even to the groom's bouton- fur chaps, boots, detailed lace panties and shepherd's fur shakos to the gold han. 
niere and satin bridal gown. fringing, even a lasso and crook, complete with cute dled swords, gold buttons 


Overall ht., a gun. Overall 
ta , 


nevhaesie Pair, $18 ae oI. Pair, $20 ree la” call. $60 $95.75 Oa PDair, $16.50 


MAIL ORDERS FILLED PROMPTLY 


Modern Display Equipment 


810 PENN AVE., PITTSBURGH 22, PA. 





MR. and MRS. PETER RABBIT—— GAY NINETIES BRIDE and GROOM 
Mrs. Peter even has flowered Exquisite detail even to Member NADI 
bonnet, while Mr. Pete the ruffled satin bride's 
sports satin pants and top- gown and groom's brocaded 


weed Pair, $20 Sh eran pair $18 
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ARE YOU CUTTING YOURSELF OUT OF THE 
) PROFIT PICTURE, 
Tay I MR. SILK-SCREEN 
PAR (OPERATOR? 








/ (/ 4 
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Switch to CRAFTINT 
for faster, more ac- 
curate silk-screen 
ae, : reproductions ! 
Pea Oe 7 = You'II make more 
a ' money, too! 


Se 


a” Ses 
Oo 
Oe | 
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Craftint PHOTO STENCIL FILM! 


Reproduce ALL copy on this amazing high-speed pre-sensitized, 
photographic stencil film! Fine-line, half-tone, or BENDAYS! NO 


quess-work! NO dark-room procedures or storing of bulky, light- 
sensitive chemicals! Film depth is always constant . . . finest details 


are always open and clean! And it handles the same, time after time! 


Craftint CUT FILM! 


It's the safe water-adhering stencil film for all types of paint runs. 
On with water . . . Off with water! Extra sharpness . . . and no 
saw-tooth edges! A strong, fibrous reinforcing inner layer guar- 
antees extremely long runs! Craftint Cut Film can be used with 
ANY and ALL kinds of Oil Paints, Lacquers or Enamels! 


Cc ratt int 


THE CRAFTINT MANUFACTURING COMPANY 
1615 COLLAMER AVENUE @ CLEVELAND 10, OHIO 





For complete informa- 
tion... see your 
Craftint dealer... 


or write direct! 





This drawing made on Craftint Doubletone Pattern No. 253 
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For Shop Entrances or 
Decorating Walls 


. 
jbaes 
ale 








Lighted Posters. Directional 
signs 
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showcases. Counters. 
Di-plavers 
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Adjustable Garment Racks 
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with Store-Tested 


Tried, tested and approved by Americas 
leading merchandisers, including Macy's 

New York, Bamberger’s — Newark. 
Hecht's——Washington, D. C.. and Gimbels 

Milwaukee, “Module Type” Steel Deca 
Poles dramatically present) merchandise 
in a dynamic, forceful setting that com- 
mands attention and stimulates sales. The 
variety of application and the durability 
of the poles enables vou to create strikine 








and impressive free-standing window and 
interior displays quickly. 
economically. 


easily and 


Deca Pole displays can be erected any- 
where you have a floor and a_ ceiling. 
or the equivalent in windows. on the 
selling floor. on ledges. in “diffieult™ cor- 
ners, facing a bank of elevators. ete. Thus. 
Deca Poles enable you to take full advan- 
tage of display areas that would otherwise 


ele 
les-Pro 



















ducing Displays 
Steel Deca Poles 


be impractical or impossible to use. 











Because of their modular construction, 
Deca Poles accommodate any ceiling 
height from 31 in. to 25 ft. Simple and 
easy to erect, Deca Poles leave no unsight- 
ly marks on ceiling. Further- 
more, the steel poles are practically inde- 


structible and can be used again and again 
in future displays. 


Many users claim that each Deca Pole 
they have paid for itself in’ terms of 
material and labor costs saved the first 
time it was used. No other display prop 
offers such economy, variety of application 
or durability as ~* Vodule Type” Steel Deca 


Poles. 
(set the complete story on Deca Poles. 


\ rite for Broadside No. 34-D today. 


GARRISON-WAGNER CO. 


2018 Washington Avenue 
hk | 




















St. Louis 3, Missouri 

































arrow fantasy 


graceful contours for ledges 
countertops and windows 












1 hye Arrow Fantasy is produced 
Iti \ hired ()alh Cnt Aas shown 


above 18 17°’ wide. 12” high 






and 12°° deep, with Three 
i Diameter platforms 
AF-65 $6.95 
Pack 1 ome per (4avVI0n 


For accessories, hose, shoes, 
and gift items. The arms 
are adjustable on all units 
Use your round or square 
glass. Also available in 
Ebony Finish. 









The middle size Arrow Fantasy 
is pictured 17’’ wide, 

19’’ high, 9” deep, with Three 
~—4¥%"" Diameter platforms. 
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f Produced in Whited Oak. 
a = AF-66 $9.95 As shown 24” wide, 23'% 
Packed one per carton high, 16’ deep, with Four 
“= > ae —4Y,"" Diameter plattorms 
“ Made in Whited Oak 
. AF-67 $15.90 
Packed one per carton 











or inquire 
Arrow Display Associates 
Philadelphia 40, Pa. 








YOUR PROFITS a 








with these SAceman 
Springtime Display Ideas! 





en bi [ spring Vista Panomural 40 in. x 19 ft. Li 
4&4. 4 a wo" : Green, Dark Green, Rose and Blue printed on White 
° A Sibheer: ce 9” oe CorroDEK. 
~ Gi Exe 
0 Ww “ 


ENVY | 











$-715 Corrugated face 


ima } it \ ‘As VA \ NAW. HS Gite A hs €— Fence and Flower Valance 10 in. x 50 ft. Rose 


Pink, Medium Blue, Light Green and Dark Green 


printed on White CorroDEK. 


V-693 Corrugated face 


<< Bunny Valance 10 in. x 50 ft. Purple, Lilac, and 
Spring Green printed on Primrose CorroDEK. 
V-694 Corrugated face 


Spring Festival Valance 10 in. x 50 ft. Light Yel- 
low, Medium Yellow and Green printed on White 





CorroDEK 
For the complete line of Sherman display materials, see your local disploy distributor! V-695 Corrugated face 


Shetmean 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO LOS ANGELES NEW YORK 





DISPLAY 





$5.50 per roll 


$3.80 per roll 


$3.80 per roll 


$3.80 per roll 
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by Display Products Co. 











Combines all advantages of perforated display board and standard display poles now on the market 





an 


LN 
| 
Necessity is the mother - 4 


of invention... 4) rly 
So PEG-O-POL is born to fill ; 
the needs of displaymen 


the country over. 


Whether its shoes, millinery, 
blouses, or housewares 


PEG-O-POL is the answer 


it combines the advantages of 





perforated display board 
and standard display poles 


now in use 


With PEG-O-POL’s special 


construction most of the oN | 


wire fixtures you now have 


| 


= 


can be used. Others 


available are listed below 
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JOBBERS’ INQUIRIES INVITED > 


Nz 
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{= SHOWN ABOVE FROM TOP TO BOTTOM 
. | a Shelf bracket 72" $420 dz Purse easel $3.00 dz 
ve Shoe easel 540 ° Shirt easel 5.40 
F.O.B. NASHVILLE 


DISPLAY PRODUCTS MFG. 


P.O. BOX 5013 _ NASHVILLE 6, 





PATENT APPLIED FOR 
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PEG-O-POL is two inches 
square and is made in 

sections of 8 ft. 6 ft, 4 ft, 2 fr, 
and 1 ft. lengths which may joined 
together with PEG-O-POL 
jointing pins (furnished with each 


section 


PEG-O-POL is made adaptable to 
any ceiling height by joining 

a combination of sections and 
using PEG-O-POL's spring 
plunger topper which gives 
stability and keeps the pole firmly 


in place 


The price??? Best of all. 75¢ per 
foot for pole $2.95 for spring 
plunger topper |jointing pins free 


with each pole section 


Colors — Pastel Green, Blue, Gray, 
Yellow, and White. 


Hat bracket $7.80 dz 


Lingerie bracket 7.00 


& SUPPLY CO. 


TENNESSEE 


DWE 











displays — shows bouffants to full 
advantage, gives body, contour and 3 
dimensional appeal to everything from cc 
dresses to wool pleated skirts. 


: FLARE is completely adjustable, can be used for : 
Mannequins, Wall Displays, Floor and Counter Displays. 
, Designed by display men for display men, | 


FLARE on Bust Form 


FLARE showing dress to ad- 
vantage on Bust Form. May 
also be used on Hip Forms. 


FLARE used for os Sia 
skirt counter display, ‘ = 


or 


ie 
‘s 


2 


RE FASHION FORM for 


No. 66, Vanderveer Sta. - 
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LIGHTING LESSON 
FROM DIOGENES 


Poor old Diogenes, you may remember, didn't have 






much luck in his search for an honest man. But no 
wonder... he didn't have enough light. 


Today he would doubtless do much better by choos- 
ing bright Sylvania Birdseye Reflector Lamps. For, 
these sturdy dependable lamps shed a clear and bril- 
liant light. They make your displays and your mer- 
chandise most appealing... enable customers to spot 
true value instantly. ' 


You'll find these lamps wondertully 
economical, too. No special wiring. Re- 
flectors sealed in never need 
cleaning. And, because they're 
OMS : > om so compact and adaptable, it’s 


- 


easy to keep them out of sight. 
Remember, you can get Sylvania 
Birdseye Lamps in types and 
wattages for every display 
purpose. The coupon 
brings you illustrated 
folder and full infor- 
mation. Mail it NOW! 






Tubular 






Super Spot 
fp 


Spotlight 


Dramatic store display built by D. G. Williams, Inc.; o Floodlight 


lighted by Sylvania Birdseye Reflector Lamps Concentrator 











er ee o—— nae \ 
tT ——" . Products inc. Y, \ 
ia Electric 19, WN. 
r Bewe nord 1740 Broadway, N- ¥ os 
7 | Dept. 3t- nation about the special 
1 pease send me Jul tr Spirdseye Reflector Samh™ | 
aera — Sylia pian \ 
\ | \ 
\ Name | 
| Sor — | 
a . . 
| ore Zon Srat —_ 
FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES; LIGHT BULBS; RADIO TUBES; TELEVISION PICTURE TUBES: nen enrn™ 
ELECTRONIC PRODUCTS: ELECTRONIC TEST EQUIPMENT; PHOTOLAMPS; TELEVISION SETS lL maw 
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Your Display Will Look Better With 


“NATURALIKE” GRASS MATS 


Whatever your display may be it will look 
better and “sell” better with “NATURALIKE” 
Grass Mats. Newly improved, with lines of 
stitching |” apart closely trimmed, and dyed 
a verdant green, these ultra high quality mats 
will enhance your every display. 


















Fireproofed and mildewproofed—made of the 
finest raffia—multistitched to a durable burlap 
hase, and made in the various sizes, also TUFF- 
TURF SPRINKLINGS the new economical 
“fill-in” material for odd shaped spots difficult 
to fill with regular mats, available in 3 Ib. 
cartons—grass green to match your “Naturalike” 
frass mats. 


“NATURALIKE” grass mats and 


Order your 


TUFF-TURF  sprinklings from your display 
jobber today — NOW! 


“NATURALIKE" are the finest 

GRASS MATS you can buy. 

Ask for “NATURALIKE” when 
ordering. 


“> MEMORIAL GRASS CO. 


UUHRICHSVILLE OHIO 
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DOUBLE SILK LILY SPRAY 
Gorgeous Pure Silk Taffeta 
flowers in white, shaded in 
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pink or green. Fully wound 
stems. 10 leaves in green Silk. 
0” overall. $18 doz. 
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—> 
No. 53-34. GIANT EASTER 
LILY STANDING UNIT 
~— 60” overall. Giant lilies, (12°) 
plus smaller lilies, Calla 
Lilies, and tulips in assorted 
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NATIONAL DISPLAY AND EQUIPMENT CO. 


shades. Coated green leaves; 
wooden base. Lily heads in 










i 

white or pink. $16.75 8926 West Pico Blvd., Los Angeles 35, California ' 

\ STYLE * | QUANTITY | COLOR ! 

, i 

' i 

i 

IMMEDIATE DELIVERY -- from ' 

National Display and Equipment Company ; — 

8926 West Pico Blvd.e Los Angeles 35, Calif. I aporess 
CITY & ZONE STAI 

a 2 oo ——— eee AVE _______» 











NEW, ENLARGED 


Display World 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 


TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 


+300 
~~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI I, OHIO 











DISPLAY WORLD 


A LICO Exclusive! 


PLASTIC FIXTURES for PERFORATED BOARD 





PB-2208 


. 
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PBR-2227T 


_—— 
PB-78RLA Ln CD tee 


PRICES PRICES PRICES 
Numbers Description Per Dox Each Numbers Description Per Doz. Each Numbers Description Per Dor. Each 


P-5R 5'' Plastic Shelves $21.00 $2.00 P.785S 6x 8’ Square Plastic PB 2210 Towel Bar 36 00 3.25 

P-6R 6'' Plastic Shelves 27.00 2.50 Shelves 27.00 PB 2211 4'' Loop 10.50 1.00 

P-7R 7’ Plastic Shelves 33.00 3.00 P.79K 6x 9'' Kidney Plastic PB 2214 Loop 15.00 1.50 

P.39 3x9 Plastic Shelves 21.00 2.00 Shelves 36.90 PB 2217 Abstract Loop 36.00 3.25 

P-49 4x9 Plastic Shelves 27.00 2.50 P-312 3 x 12" Plastic Shelves 24.00 PB 2227 7'' Loop with 2 pins 18.00 

P.59 5 x9 Plastic Shelves 30.00 2.75 P-412 4x 12'' Plastic Shelves 30.00 PB 2227-X 7'' Loop single pin for 

P-78LRA 6x8 Plastic Shelves 27.00 2.50 P-512 5 x 12'' Plastic Shelves 33.00 vertical use 16.80 1.65 
May be used for either right angle or PB 2208 8'' Loop 21.00 PB 223! 12°' Loop 36.00 3.25 
left angle by positioning metal hooks 


These units are but a few of over 50 units that are made exclusively 
for Perforated board. The "LICO” line consists of well over 650 
units of every conceivable type of displayer, in plastics, wood, metal. 


PERFORATED BOARDS AVAILABLE IN ANY SIZE COLOR AND SHAPE. 


Request catalog on your letterhead. 


"LICO" fixtures are available to leading jobbers anywhere, or ordered direct from 


LICO DISPLAY FIXTURES 


LUSTRA-CITE INDUSTRIES INC. 


249 WEST 34th STREET NEW YORK 1, NN. 
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NATIONAL ASSOCIATION 


Key 


The street vendor of ancient times was depend- 
ent upon the display of his wares as the sole 
method of advertising his offerings to the public. 
Simply because of competition, this fundamen- 
tal of “You've got to show them to sell them” de- 
veloped the effectiveness of display through the 
years. Each merchant contributed to this de- 
velopment through his personal attempts to 
make his display more attractive—more sales 
compelling. And it was necessary for each 
merchant to construct or devise his own display 
to fit his own needs. Then in the middle of the 
last century display requirements be- 
came so specialized and the market for 


display and display material became so 


PROGRESSIVE 


0) 








Today Better Than Ever! 


great that manufacturers specializing solely in 


displays for retail merchants began to develop. 

In 1942, the National Association of Display 
Industries was founded. By coordinating the 
efforts of the manufacturer and retailer without 
stifling competition or creative initiative, we 
have determined not only what makes display 
sell, but what makes display sell better. The 
acceleration of the effectiveness of display as 
a sales-tool has advanced farther in these 10 
years than in the previous 10 centuries. 

This is but one of the several achievements at- 
tained throughthe National Association 
of Display Industries program for bet- 


ter visual presentation of your products. 


MERCHANDISE 


203 N. WABASH AVE. 


PRESENTATION CHICAGO, 


ILLINOTS 


DISPLAY WORLD 





OF DISPLAY INDUSTRIES 


LOW-PRICED, SALES-BOOSTING, PLASTIC DISPLAY EQUIPMENT 


USED THROUGHOUT THE WORLD BY LEADING STORES EVERYWHERE 


“MULTIVIEW" 
MASS DISPLAYERS 


#6900 MULTIVIEW | are available in a #900 BEAUTY FORM 
Blouse & Sweater variety of sizes with 


, ms For Blouse and 
os Disployer on Wate oF eee : oth i Sweater Displays 
#500 FEMME FORM / | | Forms . 
For Full Length & 
2 Piece Garments 


2t~300 DAINTY FORM 
For Intimate Weor 


IMMEDIATE DELIVERY 
ON ALL ITEMS 





boa it¥ ame 4%), 19) 4 128) 7) 
For Bra Displays 


bea SE 111519 Vale), | 
PLASTIC BOX 
Sy 2 13° 2 6” 7800 PLASTIC TRAY 
For Men's and Women’s Wear 


pomae (me. @) SMe, aie | ele) 7! 
For Skirt & Slack Displays 


3600 MASTERFORM 
For Menswear Displays D2 PLASTIC SIZE DIVIDERS 
Also available with the 
letters of the alphabet & 
days of the week 


#615 GIANT PLASTIC BOX +400 KIDDIE FORM 
13” » 43° = Oo For Children's Wear 


_° YOUR NAME : 
en ere #150 DISPLAY ALL 
Displays 8 Garments 
on a Single Stand 


PERSONALIZED PLASTIC. BOXES #160 FASHION TOPPER 
Imprinted with your name or slogan For every type of wearing apparel 


America’s foremost line of Plastic Display Equip- 
ment, beautifully packaged to reach you in perfect 
+700 condition, designed by master craftsmen to display | 
GLAMOUR at its most dynamic and spectacular, wearing 
FORM apparel of every style and kind. Surprisingly low 


All Purpose 


mai! =i priced for Life-Lasting, Luxurious Plastic that makes 


it easy for you to increase your Sales thru Better 


Display in your windows and interior. 
165 SWANTOPPER 
Drape-displays all wearing apparel 


FREE! WRITE FOR OUR CATALOG TO SEE THE COMPLETE LINE! 


RED WING PRODUCTS °° BELLEROSE, N. Y. 
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MAKES CHILD’S 


Cheer up! You'll think your work is FUN when you start 
decorating with the Trim-rite fixture! This attractive, 
easy-to-handle uit embodies seven basic parts that can 
be rearranged in endless combinations to perform at 


ae Pere least 30 different display functions. Trim-rite is precision- 
: Seal < OV PA Tap ore ae ee ° . 
tes ORES RT a built—with patented dowel-lock action—to hold approxi- 


} 


a gite. 


mately 20 pounds of weight on the upright arm without 
counter-balance. Trim-rite has pre-drilled pin holes that 
eliminate any possibility of marring the finish, and assure 
the desired drape for any type of soft goods. Trim-rite 
adapts equally well for use in windows or on counters. 
And you can buy this wonder-working unit for such a 
small price, you'll want to put them all over your store! 


I 
; * dees 
pent ACL G 9) Me 
9 be a, 


( <a "a. Only $8.75 per unit 


% 

V3): 

=) “h f.o.b. San Jose 
x , le vt “f dds I bres, Tr 

APD aU A A ed 9 


A 


Trim-rite comes 

in maple, oak, | | 

redwood; can be act : 7 Some choice Trim-rite 
made up on spec- jobber territories still 
ial order in any —~ available. Write or wire 
other wood. today for information. 


TRIM-RITE DISPLAY 


928 NORTH NINTH STREET 
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Patented dowel lock- 
action holds the Trim- j 
rite unit solidly in any ‘ 
position. Pre-drilled pin ; 
holes eliminate possibili- ’ 
ty of marring finish. 





— ee Fe 


tach to one main up- 
right stand: shirt board 
supporter; platform; 
shoe displayer plat- 








form; shoe displayer 
lift; small horizontal! 
arm unit; two long hori- 
zontal arm units. 
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SAN JOSE, CALIFORNIA 
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Seven basic parts at- *, 
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PAT. PENDING i 


115 Prec, + 
Aes vey ,° By Th cree cee ph ti a neat oe J, 
en wight 4 


Mail coupon to your nearest Jobber. If he cannot supply you, mail 


direct to TRIM-RITE DISPLAY CORPORATION. 






Please ship me 


Trim-rite fixtures @ $8.75 each (f.0.b 


San Jose) in maple [], oak [ |, redwood! 

NAME TITLE 
FIRM 

STREET 

CITY STATE 














Panes 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 








EVERY DISPLAY DEPARTMENT 
Needs This Greatest Display Book Ever Published 





Contains Everything 


ABOUT DISPLAY 


— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive quide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio. 


[|] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada and Pan-American 
countries, $1.00 additional.) 
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she’s lovely 
she’s aill-plastic 


she’s patented 


Only Darling offers so much for so little. An 
exclusive *patented manufacturing process 


























makes possible the finest all-plastic manne- 
quin buy on the market. Here’s why. ma 


e A controlled wall thickness of genuine plastic 
is assured on each figure with no seams to 
erack or pull apart. 

e the plastic is reinforced with glass fiber to 
combine great strength with light weight. 

e Hands are of durable rubber for flexibility. 
e The remarkable durability of these figures 
guarantees their fresh new appearance for 
Veada4rs, saving costly repair bills. 

« They re styled and sculptured in New York 
by leading fashion and display talent to as- 
sure top fashion styling, and... 

e Thev’ re economically priced for the budget 
minded... only $149.40 each. 


*Patent No. 2614955 


WRITE FOR FREE BROCHURE showing our complete 
900 Series all-plastic Misses and Juniors. Literature 
also available on the 800 Series “Spritely Kids ...a 
complete line of all plastic children trom [wo-year- 
olds to subteens. 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


Dabing Deghy 


L.A. DARLING COMPANY, BRONSON, MICHIGAN 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams St. 511 W. Olympic Bivd 
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There’s a REYBURN 

Y” OISPLAY MATERIALS 
SUPPLIER near you: 
depend on him for 
prompt, helpful service 


LSS 

Ask for your complete 
Reyburn 

* Display *® 
Catalog 


MEANS 
S 


core CONGEST 


THE REYBURN MANUFACTURING CO. INC. 
PHILADELPHIA, PA. ROYERSFORD, PA. 

















that make it handy for your customers to buy... make 
it easy for your clerks to sell. There are other ideas in 


our catalog that have helped many retailers :ncrease 
sales and decrease selling. 





WRITE TODAY! 


Get your FREE copy of our new illustrated catalog showing our modern and economical equipment. 


STORE KRAFT company 


DEPARTMENT OC, BEATRICE, NEBRASKA 
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Most display men are aware of this fact — that sign 
printing machines are a ‘‘must”’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 








Before you invest... 


INVESTIGATE 





See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 
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analysis is made, we're satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


eer 


—_e “a 
hie, F 
eat 


Showcard Machine Model A, 
one of several models which 


answer all requirements. 
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Editors Comment 


\ 


While Irving Eldrecge, of the National Retail Dry Goods Associa- 
tion, was in Cincinnati in Vecember to take part in the judging of 
DISPLAY WORLU's 1952 contest he related a display anecdote which is so 
amusing that it deserves to be passed on. Whether it is apocryphal or 
not I can't say, but a suitable title for the incident would be "The 
Displayman's Revenge." 


Hero of the story is reputed to be a man we'll call Bill, a well 


Known displayman of New York City who at that time was handling display 
for one of the city's most famous fur stores. He and the store owner 
did not see eye to eye on a number of things, the situation grew more 
and more strained, and finally the two severed relations among terms 

of mutual dislike. You can imagine the furrier's surprise, then, when 
a few days later a special messenger delivered to his desk a large gift 
box from his former displayman, beautifully wrapped and tied with many 
ribbons. And you can also imagine his reaction when he opened the box 


and out poured a thousand moths which Bill had bought from a firm which 
supplies laboratories with various forms of insect life. 


Many a displayman who has known his own moments of frustration 
and pique will agree that it was a noble revenge.... 


As for the International Display Contest, for the third straight 
year it was an unqualified success -- particularly so, it would seen, 
because of the considerable number of letters received from top manage- 
ment of stores whose display directors won awards. For example, this 
one from Arthur C. Kaufmann, executive head of Gimbel Brothers, Phila- 
delphia: "Indeed we were very happy to learn that our display director, 
Mr. Walter Spiro, has been awarded third place and a bronze plaque in 
the 1952 International Display Contest conducted under your auspices. 

We shall be delighted to have Mr. Spiro appear before our Operating 
Board and make the presentation to him at that time and carry pictures 
of it in our store magazine, the 'Gimbelite.' It is good to know that 
his work was of such a high standard as to qualify for the splendid 
honor which you have bestowed on him." And at Levy's, in Tucson, the 
store is planning to include publicity in the company's anniversary 
promotion on the awards made their display manager, while from E. Davis 
MeCutchon, sales promotion manager of D. H. Holmes Company, in New 
Orleans, comes a letter of appreciation for the award made to Leonard 
Pons, display director...and so it goes for letter after letter. This 
management recognition of the good job done by displaymen and display 


departments has been one of the primary objectives of the contest since 
it was inaugurated back in 1950, and it is good to see that it is being 
ACHLeEVed. cee 


One of the disappointments of the past year was the dissolution 
of the National Display Institute, of Philadelphia -- a school which 


offered a well-rounded course in display requiring day-by-day attendance 
for a full year, and with a post-graduate course available at the end 

of that time. It is a shame that the display profession now has to see 
its sources of organized tuition thus diminished by one. The school 

was formed by Milton Brown, who holds a (Continued on page 68) 

















A FABULOUS NEW IDEA IN VISUAL MERCHANDISING! 
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Henry’s 20-Unit Drawer Box 
Counter Showcase With 

Glass Top Keeps Merchandise 
Always Visible, Always Clean! 


A Selling Counter, A Utility Storage Area... 
Holds More Merchandise Per Cubic Foot. 






STYLE WD-20 


| Height overall 38”, 
- length 62", depth 1612”. 
Drawers 16% long 
me x 11% wide x 45" deep. 


ERE’S the new way to 
; make your selling 
ti easier! Get your merchan- 

"| dise out of ugly cardboard 
boxes and into Henry’s 

















‘ completely transparent, 
: ; dust-proof plastic boxes 
Ee with the easy pull-out 
Fy handles. Your stock con- 


trol is made easier and 
your markdowns are re- 
duced when your merchandise is kept fresh and attractive look- 
ing. And what's more, you’re adding a smart piece of interior 
furniture that dresses up the store. Size and price indicators are 
on each individual box. Showcase comes in pickled oak finish. 


$147.50 F.O.B. Lawrence, Mass. 


Special colors to match your interiors at a slight additional cost. 


THE HENRY HANGER & DISPLAY FIXTURE CORP. OF AMERICA 
450 Seventh Avenue, New York City 


Offices & Warehouses— Miami: 928 Biscayne Blvd. - Los Angeles: 936 East Pico Blvd. - Factory: Lawrence, Mass. 
Jobbers inquiries invited. Write Dept. D. W. 3. 
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Hutzlers New Store Combines 


R- Brother Company alts 


lore Mearviand oldest and largest 


department tore, recent] opened 1% 


branch store. Hutzlers Lowson L hae 
climaxes thre 


Brothers ¢ 


meV stare 
bhutzles 
most beautitul 


\imerica, 


planned on a 


Hine ts 
COTDD Path 
cle partment 


lHlutzlers dlLowson was 


} 
neenved and much LaATY Ct! 


Tradl adi previou branch Storr 11} 
, | 

Raltumore area (Conveniently locate 
Baltimore 


Stoch cot 


thre Counts eat «of Canty, 1 


Tlie’ Te han 
Hlutzles 


hacilities 


1 
large quality 


aL Whol Paadhidis, typical 


superiors ree parking 


iS air-conditioned through 


hristmas re gala. 


if dramati sy] 


\ vrant illuminate 


massive burldine and tr: 


decorations vave - 2e¢ 


store architects, every el 


pianhing Irom customer parking 
caretully correlated sales 


depart 


altv shop i= atselt, to 


all tiie Vital operational and mechanical 


tacilities hidden behind the scenes has 


been tused imto a pleasant, convenient and 


efficient background tor shopping 


Planning, lavout. structure. 


handled by 


Pirtis 


ecquipment, 


and decoration Wore two well 


lie clires 


architectural under tf 


Hutzles 
lkdmunds, Jr, of 


kK POW 1} 


thom «of executives The ofhce oft 


lame ~ IX Raltimore. has a 


building record centered 
Baltimore area: the 
Sharp, New 


shops, stores, 


long and brilliant 
(oT) thre 
(,9na A 


credit 


firm ot Ketchum. 
York (itv. has to its 
and 


shopping centers 


scattered throughout this country and South 


America. Building construction was carried 


—Upper left, orchid draperies from ceiling to 
floor form a dramatic backdrop for figures 
posed in the latest foundation garments... 

Upper right, in the millinery department a bed 
of green growing plants rises from the open 
center of a circular hat bar Lower left, 
a view of the enticing Gift Shop through the 
continuous glass wall that frames the store's 
middle level . . . Lower right, an interior view 
of the unusual silverware department, looking 


through the Gift Shop— 


out by the Consolidated Engineering €om 


pany, Baltimore, and store HWxtures were 


Dettenborn Wood 
Harttord. All concerned 


worked together as a team during two vears 


manutactured by | |. 


vorking Company, 


co] research. planning. and construction 


lhe result is a clean-cut, well-propot 


tioned building whose sweeping, horizontal 


lines dominate the crest of the 


ridac ahove 


thre (souches college 


ant valley 


pleas 
build 


Calipus a 1 hie 
Not 
Ing well adapted to this setting 
v built 


hbevond only thre 


mito dt lwo 
ris¢ above the 


Hever 


uppet 

highway: a thi 
under the 

field 


which 
shopping cente! 


lowe] level extends 


huge parking 
heart dl 
Joppa road, 


ot thre 


Wail 
ruture 


Which bounds the north tre 


middle level oo} the store, Was 1 


burlt a* al bridge OvVel thie lowe level 


the store building below the bridge th 


Iront of the 
that the 
helter let thre SU) Poort 


— 


glass lower level is set back ®& 


leet so bridge overhang 


horns i 


s tront below 


glass 


Customers coming bv car arrive at. the 


lower level parking tield) trom  Dulan 


road. Choose A wee} 


7 Toppa 


DISPLAY WORLD 








space, and then enter the building via this 
entrance 

1 he middle level 1s enclosed with ad CON 
tinuous glass wall, 5600 feet in length, run 
ning trom the east end of the building at 
Joppa road along north, west, and = south 
fronts to the east end oft the building on 
Shealev avenue. This glass wall is sheltered 
from sun and rain by a gay, salmon-pink 
awning (customers arriving on toot trom 
the Towson shopping district enter the 
middle level at entrances located on Sheale 
avenue and Joppa road 

There are no tormal show windows. hb 
hind the glass walls ot the lower and mid 
dle levels. The lheht, color, and movement 
of the entire sales area is visible to pass 
Ing shoppers 

The uppel level as enclosed i a hand ()] 
off-white brick, rounded at street corners, 
and pierced on the north by the floor-to 
ceiling window of the Valley View Room, an 


unusual modern restaurant elsewhere alone 


its S60-foot length, this wall acts as a 
background tor large, free-standing vertical 
sigs \ll sign letters are separatel\ 
mounted on square panels By dav each 
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sign has black letters set against gray back 
oround panels at night these SADT letter 
are seen in silhouette agaist thre brightly 
ttluminated panels 

Within Hutzler's Towson are approxi 
mately 159,000 square teet of floor spac 
(Ot this total about 92,000 square lect ae 
used tor selling and the balance for sery 
we areas and emplovee tacilities. The sell 
Ing space is distributed on lower, middle, 
and upper levels. Due to an L-shaped site 
and building, upper and middle sales areas 
ar long and shallow Lhe width of thr 
lowe level sales ATCad 1s widened by its 


—Upper left, a glimpse into the Valley View 
Room from the customers’ lounge; a feature 
of this restaurant (not shown in the photo- 
graph) is the _ floor-to-ceiling glass wall 
through which can be seen the sweep of the 
valley to the north Upper right, a tilted 
mural ceiling over the Teen Shop makes a 
focal point of this spot Lower left, curved 
wall fixtures form an unusual background for 
the infants’ department .. . Lower right, note 
the hanging grill ceiling from which toy dis- 
plays are suspended— 


Beauty And Functionalism 





extension under Joppa road. On eas level 
tiie mitstual ipo yt thie 7 area 
been turned into im 6asset Department 
are arranged in a series of intimate group 
the opposite of the gridiron pattern 

tound am the usual sales floor plan L ratty 
between these departments is tacilitated b 
Wide aisles, by low. fixture and by divid 
iy partitions Vis, ol othr cle Vice whicl 
identity each department. Space within ce 
partments is generously used: background 
and fixture colors, decoration and display 
all help to give each department characte! 
iMitimacy and charm lhe finest display iP. 
tures Miahhiequieys ana other COMmlponents } 
visual merchandising were selected to be 
1) keeping with thre beauty Or the store 
itsell 

\] ales levels ite erved by Trieotent 
stall and a passenger elevator lp ser 
14 is located near the center of thre cast 
end: down service near the center of th 
est end oft the building lhis arrang: 
Tien ltistire Cus Convenient Customets 
trave to, throug and trom ea e| 

loo Tivhastne have been chosen to « TT) 

( gnrinted on Pade Hy] 
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—Top, by Louis Villela, B. Altman's . . . Lower 
left, by Winston Jones, Franklin Simon & Co. 
. . . Lower right, by Walter Hazeltine, Mc- 
Creery's . . . [Ali photographs by courtesy of 
Virginia Roehl Studio, New York City)— 
im the month there was a retres! 


late ! 


ing sparkle to displays teaturing new an 
merchandise and 


“Apricot 


“Bees 


bracing spring colors in 
CNLALINE Nallles as 


“Freshly Minted 
which contrasted smartly t 


bearing such 
Brandy,” (sreen, 
wax Brown’ 
the tavored pastels and brilliant colors tor 
Southern or cruise wear. 
(One 


where 


apparel display at Bb. Altman's 
Villela 
fashion 
\pricot 


Fashion 


such 


Display Director Louts gave 


new 
3 in 


an wnpressive presentation ot 
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2 


trend 
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Color 
years muted backgrounds.” 
For this tone 
size cutouts of wire 
fashioned into the shapes 
bottles. Original labels, 
applied on the sur 


new 


“warm, heady three ove! 
mesh, mn natural alumi 
num finish, were 
of apricot brandy 
blown up to size, wer 
face to turther the intoxicating touch. Gold 
or green toil bottle 
with definitions painted in white and gold 
Two of the bottles ot this expanded alum: 
fine wires, 
Hoor level 
the blac 


made the Cap-covers, 


were suspended by 
third bottle 
hox ce) 


mesh 
the 
shadow 


num 
was at 
the lett of 


while 
In thie 


New York Display Scene 


hard on thr heel , 
cApoy™ ared in New York 
right-about-tace in 
North to re 


Curiously. 


OLLOWING 
(hristmas there 
{ ity windows a 
broom thr wintry 


Southern 


YT a \ 


display 
cor? Wed Tal climes 


impressive or gay as the holiday themes 
lecling ot 
and tempo 


shown 11) 


e. there 1s Othe vitabls a welcome 


the change mn display pace 


Interlarded with resort weat 


tropical atmosphere appeared the annual 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


January white sales, more colortul in met 
masse, or so it 
seemed, than in “White Goods” 
referring to all things bright and beau- 


chandise and more. en 


past years 
Now 
titul to replenish the household closets. 

‘Too, it 


travel tor 


has heen thie scason 10! stressing 


short) trips when 


brochures. 


long o1 


colortul travel seashells. coral. 


simulated palm trees, and beach sand in 


trigued the mmagvination 





valance the accessory grouping in 
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backwall this setting dark blue 
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permeated the McCreery windows when for 
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—Typical of Burdine's display are the examples 
seen on these pages. The department's or- 


ganization set-up is seen in the chart below— 


RDINEOS, dean of department stores 
1] Nhiami a long displa ed thre S10 
! (dualit or Qualit uM pay no 
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this ing retail display department space 
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Well ( need | ist] il lt i 
large of ATL have CVE) SCCTI | \nd ban 
lane displa director las SCCT) plents 
Harry kastham was born in Broken Bow, 
Neb Hyunt tor 24 ve irs tie has help bur 
dines expand. Now he has the supervision 
Nt display in the main store and in three 
branche Miiami Beach (loamecoln Road), 
Fort Lauderdale, and West Palm Beach 
In all tour store he imterprets through dis 
play the Burdine’s standard of qualits 
lhis standard includes Paris” originals 
Barding own “Sunshine Fashion’ origi 
i] Miami-made resort wear, and the 
best of the branded lines and ot budget 


priced item Display Wm windows, interiors 
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Burdines Displays More For Less 
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4. A sign shop telling th VOICE 


(> Visual selling) Wk CONCISE and 


mg terms 


>». Special teatures to bring people imto 
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the store 


“begins with a 
planning meeting called by the general sales 


“Administration,” he savs. 


manager. This is a cooperative conclave 


with heads of departments, advertising and 


display directors attending \t this meet 
Ing special promotions are detailed and 
scheduled Display projects then proceed 


through channels as covered by 


The 


the depart 


ment organization chart.” chart ap 
pears at the lett 
\t the 


lar set-up carries out. the 


branch stores a smaller but simi 
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plans outlined 


sales managers conterence 
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Windows 
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—Far from major display centers, Burdine’s 
maintains a large stock of display materials 
and equipment. The department does much 
of its own papier mache work, the figure ct 
the right being one of its productions for an 
anniversary display The chart shows the 
layout of the department, which occupies 
10,000 square feet— 
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150 WATT PAR-38 


oo} | PROJECTOR SPOT —Because of space limitations, the footcandle curves of only four of the lamps discussed herein 





are shown in Figs. |, 2, 3 and 4. It is a simple matter to estimate the footcandle values of certain 
other lamps, and the method used is explained in detail in the article— 
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Display Lighting Equipment 


By R. T. DORSEY, Illuminating Engineer, 


As told to Bob Gask 
General Electric Company, Cleveland a a To 


N the past three articles of this” series color can divert shoppers into the store; it character, stimulates shopper uiterest im the 


we have discussed the various aspects of may be used to emphasize high profit items, merchandise, and creates a lasting impression 

lighting for interior displays, show window — and it can help to control the circulation of © with the customer. These are the principles 
lighting, and colored light in display lighting shoppers in the store. Well planned appraisal of display lighting which have been proven 
In them we have tried to show that the lighting reveals the inherent quality, color, to be so effective. 
basic concept of display lighting is for attrac and texture of the merchandise. This, in In addition, the following of the 1-3-5-10 
tion, appraisal, and atmosphere. Attraction turn promotes quicker, more accurate buying — steps of brightness guide is important in that 
hehting through eye-catching brightness, com decisions, which means fewer returns. At the pleasing brightness pattern which results 
pelling contrasts, modeling, and appealing mosphere lighting gives the store a distinctive will add sparkle and. liveliness to the store 
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—Fig. 5, below on opposite page: A, trough 
reflectors; B, multiple-lamp fluorescent unit 
and metal louver; C, small control reflector 
strip; D, reflector lamp in adjustable holder: 
E, PAR-38 lamp in adjustable screw-in socket 


with snap-on colored roundel and snap-on 
louver; F, compact spotlamp with revolving 
color wheel; G, spotlight with adjustable 


beam spread; H, spotlight in attractive shape 
and finish that permits mounting in direct 
view; |, spot or flood lamp — “'bullet' type: 
J, wide spread reflector; K, medium spread 
reflector; L, concentrating reflector— 
interior 


lhe Miportance of skillful and 


genious application of lighting techniques s 


1c 


as color in perimeter and valance lighting 
spot and Hood hehtine to provide ACCEHTS 
modeling and elamour. can not be overt 


emphasized. 


In show windows there should he a Vel 


eral lighting system that will produce a high 
level 


overall brightness an illumination 


of 100 to 500 footcandles depending upon the 


store location and a supplementary light 
ing system ranging from 500 to 1,500) foot 
candles hese higher levels are needed to 
reduce the distractions of street reflections in 
glass during the daytime; for greater flexi 
bility to light a variety of displays: to 


highlight featured parts of the show window, 
and to compete with high surrounding bright 
ness. 

which have 


the sugvestions 


made and the lighting systems which we have 


However. we 


shown would not have been possible without 


the aid of many different types of lighting 
equipment. The control of light is the job 
of the lighting equipment even though the 
basic element of any lghting fixture 1s the 
lamp itself. Today there 1s a wide variety 
of equipment with which the objectives of 
display lighting can be accomplished. It 
varies from fluorescent reflectors which pro 
duce smooth tones of brightness and soft dif 
fused light to incandescent fixtures for high 
mtensity general illumimation and still higher 
intensities produced by spotlights 

Fluorescent lamps are desirable as a part 


of the show window lighting svstem becaus 
they have Ingher luminous etticiency and pro 
duce much less radiant heat for the sam 
amount of illumination than  imecandescent 
lamps. They also offer flexibility and high 
efficiency in producing colored light. This 1s 
further imcreased hy the use of the new 


fluorescent dimming circuit. However, tlio 
Phey 
for 
he 


alone 


limitations 
of light 


Can not 


rescent lamps have detinite 


have an inherently low 
the 


controlled as 


output 
hight 
and if 


space required, ther 


ettectively, used 
they tend to produce a flat, dull and uninter 
esting effect. Perhaps even more important ts 


the fact that 1f the entire ceiling of the show 


windows were filled with fluorescent lamps, 
the resulting illumination would not be ade 
quate for daytime effectiveness 

Their etfectiveness, however, can be sub 


stantially improved by using trough reflectors, 
Figure 5( A) ‘| hese reflectors are of polished 


—This is a diagrammatic drawing of a series 
of windows for a men's shop in New York 
City. General lighting is provided by the 
overhead border strip of lights and the foot- 
lights. Background lighting in color is pro- 
vided by the horizon strip, and high bright- 
ness accents are produced by a combination 
of theatrical spotlights overhead and PAR 
lamps at the sides— 
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metal and formed m a parabolic arc section store window, egg-crate louvers may be used 
so that they direct the light in a wedge to provide effective shielding from all angles 


shaped beam in order to reduce spill light and 
to provide a ()f 
course, baffles 
to shield the lamps from view and to control 
the amount of light the 
Figure 5(B). In the of 


more uniform brightness 


or louvers are also desirable 


Or background 


case an open front 













the [12 
reflectors 
Smaller 


44-inch 


large diameter lamps such as oO 


l'.-inch diameter types should use 


least 6 inches 
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should 


wide 
the 
mch 


which are at 


diameter lamps TO or 


diameter types have 3 wide 


[Continued on page &o] 
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Chicago Displays Welcome Spring 


By SHIRLEY WARE 


LADLINED tor spring and heralding efore sky-blue walls and windbreakers of red, Four windows comprised the “Game = win- 
fashion approach to ae tresh new vellow, and lavender silhouetted hats in cor- ners for spring” series, which 


Were aug 
eason os the litthe hat of straw or sill responding colors were displayed on plaster 


mented by a showing of pastel suits in the big 
In the Windy City the small hat that arrives lorms supported py bamboo tables. The tea- corner window, using “Life Saver” discs for 
early for wear with fur coats and suits is a ture card reterred to them sinply as “Crood color and design. Reproduction of the pack 
favorite, for it stays on im the rough weather things . . . California designed Mullinery.” aged confections arranged horizontally and 

an be counted on in this part ot the \n interesting series for spring suits also vertically created pattern and provided seat- 
ountry betore spring actually arrives by Schlademan relied upon colortul symbols ing for several mannequins \ 


pale gray 
\ll of the major stores collaborate with of checkers, playing cards, backgammon and 


panel was angled across the deep blue seam 
the Spring Millinery Market Week with dominoes for drama. Giant dominoes were less paper background while miniature rolls 
initial showings of creations presented by well — tilted at angles, for example, and one was the of “Life Savers” were scattered on the floor. 
known members of the Mullinery Guild means of elevating a seated mannequin. Three The reader, printed on a giant horizontal roll 
While the market 1s principally for millinery discs in colors were attached to a white trame of the candy described the 
buyers from the middle west, the advanced which, together with the pale green walls “Brilliant 1953 editions . 
showing affords an opportunity to freshen of the series, furnished color. The reader Saver suits in delicious 


merchandise as 
l‘our-season Life 
candy colors | 
wardrobes and give a lift to winterworn designated the suits as the “Game winner for \merica’s sweetest suit value at $19.95.” This 
spirits Spring . The ‘Shapely Suit.” display is not illustrated. 
An early presentation of Calitornia spring A promotion of resort wear at Carson Pirie 
| —Upper left and right, by Reed Schlademan, Scott & Co. was inspired by the title of a 
Market Week, was the work of Keed The Fair . . . Lower left and right, by popular song, “Wish You Were Here.” Dis- 
Schlademan, display manager of The Fat Clement Bradley, Carson Pirie Scott & Co.— play Director Clement Bradley used two 


millinery, timed with the Spring Millinery 
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—Directly above and lower right, by John 
Moss, Marshall Field & Co ... Upper right, 
by Jack Boghosse, Goldblatt Brothers— 


winter and four summer scenes for an unusual 
presentation Scenes typifying many of the 
country’s vacation spots were painted on 4 
by S-foot boards and half round papier mache 
figures were superimposed over the paintings 
A heavy, clear plastic panel was dropped 
from the ceiling immediately in front of th 
scenes to create depth ()n each plastic sheet 
were a name and address and it also bore 
i cancelled postage stamp and a message from 
the sender, giving the illusion of a= giant 
postal card. The prop was washed with in 
tense lighting which, with the deep blue walls 
with black clouds painted on them, produced 
a striking display of great depth and brilliance 
(arass or snow covered the floor according to 
the locale of the resort featured 

\long with this series of very dark back 
grounds and intense lhghting, Clement Brad 
ley presented a series for a promotion of white 
goods in a mood that corresponded with the 
fashion showing in fteeling and color. On a 
black enameled plateau giant white clowns of 
papier mache were posed along with the 
sale merchandise. ‘The promotional message 
was written on a large drum and small Hays, 
adding to the circus atmosphere, carried the 
description and prices of the displayed items 
Black and white checkered floors and black 
walls completed the displays. The stretch 
of such dark backgrounds required lighting 
of great intensity to give them the desired 
projection; the dramatic appearance was 
especially pronounced at might 

A big corner window by John Moss, di 
rector of design at Marshall kield & ( oO., set 
the tempo for two succeeding displays for 
sports wear featuring ‘New shades that shine 
by the Seashore . .. Shell pink . . Shell 
sSeige . . . White Pearl.” Costumes repr 
sented the white pearl while the accessories 
carried the color theme. 

For the fashion promotion of “Shell beige 

new leather accent for resorts ... kor 
spring a light surprise,” bird cages and fish 
motifs of wicker were props. 
[Continued on page 79] 
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of distribution and into the 
ultumate consumer 1s the very 
\merica s economy fhis is un 
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tip viich accelerate distribu 
it easier articularly is tl 
retail store, where the customer 
ntact 1 the mere niclise ibout 
heard of Pet go much throug 
vertisi 
nT, 
ras gomy throug connie _ 
Lye hole general trend 
puttige merchandis ere t 
ee ft be convinced otf it 
lisplay and the suggestions of 
pick it up mispect it closels 
t through visual merchandisine 
waling to selft-selectior anid self acsil % 
a ket 
ale volume 1s enormous eit 
ively people tee] thr urve te 
rit to win a buvine decision 
to purchase 1 accomplished pr 
display or by sales persons sugges 
at 
A Practical Method Of Stimulat 
Reasons For Impulse Buying 
At Point-Of-Sale 
Display patie pres Say | . 48% 
Sales persons: suggestions. ... 32! 
Merchandise on sale.... . 14% 
(Other reasons, miscellaneous 0% 
1O0c, 


Thus display with 48 per cent of the reasons 
and sales persons’ suggestions with 32 per cent 
comprise SO per cent of the reasons for 1m- 
pulse buying 

With this in mind, Bates designed a point 
of-sale display unit with one purpose-—-to in 
crease the sale of merchandise in the retatl 
store. Actually this new “Self-Selector” pro 
vides the store with a complete and unusual 
“department” where sales personnel and cus 
tomers can see and review the qualities of 
Bates merchandise easily, quickly, and with 
the stimulation of motion and hght he re 
ception given this display unit by public and 
merchants alike has been literally enthusiastic 
What it has done in the way of increasing 
sales is indicated in statements from retailers 
a bit later in this article 

We determined the structure of the display 
unit by checking with various retailers and 
wholesalers who looked over and made 
changes on some four mock-ups before we 
finally had the display made up as 1t now 1s 

Testing of the unit was done with a num- 
ber of retailers, both small and large, in our 
own showroom before an announcement was 
made to the retail field Once we had 


—Above, the author of this article presenting 

a Bates Self-Selector dispiay unit at a sales 

meeting .. . Left, a close-up view of the unit; 

there are four variations of the basic displayer 

design and they can be used singly or in 
groups as desired— 
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oe ey ” 4 
oe lof . . 
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Pid 


Impulse Buy’ 


assured ourselves that what we had was rig 
we went ahead with the program 
I 


amount of bedspreads the average medium 


and small size retailer should have to give a 
representative view of the line lhe bottom 
storage space of the display unit enables him 
to carry a perpetual inventory stock L hie 
dimensions of the unit were carefully checked, 
and tour variations were offered to answer 
ally and all problems as to size that might be 
needed im a store Phere is a unit with double 
sides for a store which needs an aisle display 
there is a single-sided umit for stores which 
want to put the unit against a wall; both of 
these structures come with legs to stand im 
dependently or without legs if the retailer 
Wants to place it on one of his own counters 

[hese new displayers Aare practical, all-wood 
units which not only show the merchandise 
attractively but enable the retailer to keep 
his stock up-to date and provides him with a 
visually controlled inventory \ representa 
tive assortment is assured, always present tor 
customers and sales people to view \nd the 
unit provides for a quick reminder when goods 
are sold and need replenishing 

We tried to keep the height of the unit at 
a level where it would not obstruct visibility 
throughout the store. The units are complete 
with full color transparencies lighted by At 
or DC current. The color of the unit ts 
a neutral beige tone that fits mto almost 
every store's interior 

In the piece goods unit there is a lighted 
mechanical roller which is turned by a motor 
lor almost a year we have had one of these 
motors running approximately 14 hours pet 
day and as yet the machine has not given any 
trouble at all. The mechanical roller in the 
piece goods display tells the “Disciplined” 
story visually and continuously 
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basic displaver design, which can 
e size of the unit was determined by the 


many of the normal problems existing at the 


port ot-sale and assure more sales while 
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| \ttractine 


amount of store tratthe 


and stopping a maximum 


2. Allowing tor patterns and colors to be 


SC CT) easily 


3 Showine A wide neatel alict cle itie] 
selection iM one spot 
4 Stimulatune a lhieh cdeveree ot mnpulse 


buying 

>. Saving shopping time 

6 Occupying a minimum amount of tloors 
space, and mcreasing sales per square Toot 
7. Holding sutherent stock to complete sales 
on thre spot 

‘ (Compelling a perpetual mventory check 


Y Enabling a customer to shop without 


help from a sales person, at least during the 
preliminary selection stage thus providing 
for imcreased trathe and increased sales overt 
the “last 3 feet” im the cham of distribution 
the most important link im retailing 

Because these units have been made up in 
quantity lots the price has been brought down 
considerably 

Bates’ national advertising program is a 
complete one m the tashion and service hooks 
of America. Women see ads m the various 
magazines and then again are reminded of 


what thev saw when thev vo mto ther local 


By EDGAR B. MOONEY, JR. 
Sales and Promotion Manager 
Bates Fabrics, Inc., New York City 


store and see the Bates Selt-Selector units 


with aalluminated Kodachromes lLhese color 
shots are exact duplicates of the illustrations 


which appear in the national magazines and 


are timed to be m the store at the same time 
that the ads break 


fo channel this national advertising right 


down to. the Selt-Selector unit, each season 


[Continued on page 74) 
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by , a ehring 


Display Designer and Consultant 
New York 


Arrangement: One detinite unit noted in this 


Nomer splay ¢ t ring noes. Merchana: eC 


. T " 
Properties: The gayly colored paper streamers 
tlowina trom a centra! point suagest a Maypole. 
‘ orig 1 DIO ry Ie: orate tr\¢ ctre¢ agmers ong shoes 





re aispiayed Cyr mem. pf qorae COpy cara | 


: f ' , 
ThONnKs I~aqnor yr Tne UmOpe} eECTION oO the unit. 


Arrangement: Several elements combine to form 
a sinale unit in thi: Cotton Week display. 


Properties: A large baile ot cotton is tlanked or 
each side by 'e youthtul mannequin wearing printed 
cotton dresses. Another adress is displayed on the 
tloor of the window. Cotton bolls decorate the 
display here and there. Copy card is shown at 


the right center of display. 








Arrangement: This Mother : Day display is made 
Up ot two de} nite unite mannequin and mer 


chandise. 


Properties: Nylon slips are suspended in mid-air 
and surrounded by Mother's Day greeting cards 
attached to ribbon streamers. Mannequin is seated 
at left of display. Copy card is shown in lower 
foreground. This setting is placed against a pink 
background. 








DISPLAY WORLD 






















Arrangement: This Straw Hat Day display con 





rc j . ’ ‘ 
oT several elements compinea To torm a sinaie unit. 


Properties: Straw hats are displayed on three larg 
omobprerc the bands arouna the hats proviain 
natura TOU Hac ( ' Cc { I r. The unit iS Cist laye j 


} Wainst hnbamb () pores. ( ¢ r \ cara in <« enter rors 


aground miaht suaaest the tollowing caption: ( 7eT 


Arrangement: Three elements combine to form a 


single unit in this mens spring rainwear display. 


Properties: This simple rainwear ensemble display 
teatures two different raincoat styles. May tlow 
ers are the results of the raindrops suggested by 
thin cellophane strips aaainst the window. 





Arrangement: [his mens display of shoes consists 


oft tour detinite unit: on ideal di play toy Qa smal! 





window, 


Properties: This dist iay suggests a snoe shine porior 
or stand. Foot torms display shoes and a shoe- 
shiners arm is seen at lett brushing a shoe. The 
suggested caption: You'll take a Shine to Our 


r , : , 
New Shoes. Cor y cord is in lower torearound. 
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OZENS of Los Angeles window dis- 

plays took on white and sunny notes 

early in January as displaymen re- 
flected store merchandising moods with the 
traditional January white sales and_ resort 
fashion promotions. In fact, nearly every 
member of the downtown department store 
fraternity devoted from one to five windows 
to stimulating shopping interest in one ofr 
both of the themes and the accumulative 1m- 
pact upon shoppers resulting from the window 
display repetition must have been potent in- 
deed. Stores in neighborhood and outlying 
shopping centers likewise followed the pat- 
tern. 

Although the creative display approach 
varied, blue and white uniformly dominated 
the January white sales, with yellow and 
orange keynoting the desert tones for sun 
wear. The display props were mostly simple 
and symbolic, sand and bamboo leading in 


Dominate 


creating suitable atmosphere for the sun 
Weal 

Since so many of the town’s display di- 
rectors contended with one or both of these 
themes, it 1s absorbing to study the variety 
ot display approaches they managed to 
present 

Using a white painted 15th century ship 
in bas-relief on white rope outline waves 
agaist a dark blue painted background, Wil- 
ham ©). Lambert, display director of Barker 
Brothers in downtown Los Angeles, devoted 
five similarly themed windows to January 
white sale presentations. The sale pennants 
were lettered in blue and pinned to wire mesh. 
Phe open book sign in the foreground stated, 
“Famous Names in Our White Sale! Wam- 
sutta, Cannon, WKoolfoam.” kach window 
was devoted to a different grouping of the 
brand name products. Cannon sheets, draped, 
partially unfolded, and = stacked in package 
patterns were arranged around the horizontal 
standing shelf blocks at the left to balance 
the vertical shelf block arrangement of 
\Wamsutta sheets and pillow cases at the right 
foreground. The central element back stage 
was composed of “Koolfoam” pillows, and 
plastic pillow and mattress covers. 

Realism down to the last painstaking detail 
put Display Director Stanley Ie Thompson's 
six white sale windows at the May (ompany- 
Downtown at the opposite end of the gamut 
from simple, postery white sale treatments. 

With this attention to detail, Thompson’s 
windows visualized the complete, well-stocked 
linen closets including even fancy filigree of 
the Provincial shelving down to the sign in 
the foreground which stressed “Everything 
to make your linen closet the best dressed 
in the city.” 

Despite the quantity and variety of items 
presented to the ere, the displays were not 


—Upper left and at the immediate left, by 

William C. Lambert, Barker Brothers . . . 

Center, by Stanley E. Thompson, The May 
Company-Downtown— 


DISPLAY WORLD 








—Right, by Don Greer, J. W. Robinson 

Company, Beverly Hills . . . Center, by R. A. 

Pennoyer, Dohrmann's . . . Below, by Joseph 
Tilner, Mullen & Bluett— 


in the least cluttered and in some windows 
two mannequins were at the linen closet shels 
ing. (reat areas of plain white for the sign 


m the center, which was used to unify the 


linen storage cabinet elements in the center. 
added relief to the variety of merchandise on 
the shelving The background and _ floors 
were a medium hue of blue-gray. A hanging 
perforated hardboard panel at the right her 
alded “The May Company’s biggest and best 
values of the New Year.” Detail of the win 
dow composition illustrated consisted ot lace 
and damask table cloths at the left, blankets 
m the center, pillows, blankets, chenille 
spreads and sheets at the right 

Ruffled criss-crossed curtains were displaved 





WHITE SALE 


Los Angeles Windows 


on hanging mullions against a multi-colored 
striped background in one of the six January 
white sale windows by William C. Lambert 
A white cotton shag rug and a pink and 
green floral covered wing chair beside the 
mahogany leather top table with milk glass 
lamp added realism as props for curtains 
draped mm a flowing line to the copy signs 
The flash photographic shot of this window, 
which was necessary to order to meet DIS 
PLAY WORLD’s deadline, does het ade 
quately demonstrate the excellent depth ob 
tained. The stylized hanging window mullions 
were offset from each other, with the smaller 
window at the right hanging nearly inthe 
cente! depth Which added immensely to. the 
composition ot this display 

“Our 24-foot January white sale window 
was designed to do only one job to tell 
clearly what Was gong on imside of the 
store,’ Don Greer, display director of J. W 
Robinson's, Beverly Hills, told us 

Theres no sidewalk trathe to speak of for 
this window Private automobile and public 
transportation trathe going by on Walshire 
boulevard, however, 1s very heavy. lo make 
the impression clear and easy to grasp in a 
flash. (;sreer chose the familiar ww hte sWal 
symbol 

The window was composed with the swan 
located in the center position against a back 
ground painted dark blue Bolts otf white 
muslin were draped so that their sweeping 
lines caught and focused thi wandering eve 
upon the central element 

Greer’s white swan was cut out of wallboard 
to which he stapled gross after gross of 
white rose petals; beak and eye were of black 
velvet. Rumpled blue jewel cloth simulated 
the “lake” at the base of ft 
poster type lettering was cut trom white 


e swan lhe 


paper and pinned to the background. Artt- 
ficial peach blossoms were pinned here and 
there to the drapes and elsewhere to add a 
note of whimsy. (The whimsical element 
in display, especially that which sends casual 


[Continued on page 61) 
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By HOWARD KUHN 
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HE writer of this article—who prefers 
to remain -has a very in- 
teresting hobby; he says: “As I travel 
around the country building and installing 
fixtures in the new units of a large 
chain store organization, I make it my busi- 


anonymous 


store 


ness to contact and get to know many of 
the local retail merchants. By doing this 


[ have made many fine, worthwhile friends, 
[ can talk display 
with them while they 
nothing to and that I am 
trving to help them with local 
lems, 

“Most of these not afford 
an actual display department but must rels 
on some one in the store who has a natural 
giit for display. But in have 
found that management does not realize that 
a few more dollars allocated to the display 


and store 
know I 
just 
prob- 


especially as 
planning 


have sel] 


— 


any 


merchants can 


many Cases I 


budget would pay off in increased sales. 
“With this in mind, [ usually make the 
following suggestions: 
“Provide more display training tor the 


person or persons who do the windows and 


set up the interior displays. In some cases, 
it would actually pay to send a man or girl 
who has demonstrated natural ability away 


school tor a couple of months. 


DISPLAY WORLD lists 


display and it 


to display 
Orin heu of this, 
a corresponden e school for 
would pay the store management to make it 
available to interested employes. 


“Check present display equipment, and 
plan to buy the indispensable cutting ma 
chine if one is not already on hand. 1 
am always surprised at the large number 


ot retail merchants I meet, small and avert 
age size stores, who are not familiar with 
this little machine; it’s as im 
portant to any display shop as 1s the needle 


compact 


to a tailor. With it you can quickly and 
easily cut out any shape design on wall 
board, any thickness plywood, pine board, 
etc. kor wallboard and heavy card a 


chisel edge blade is used, and a saw blade 
can be inserted for cutting the plywood or 
pine. 

“Check over DISPLAY WORLD page by 
page and make a list of all the display 
materials, props, etc., figure will 
help vou do a job, 
write to each firm tor illustrated literature 
on their products. ‘These fine trade cata- 
logues will in themselves provide a liberal 
education in modern display and its appli 
cation in The next and _ final 
important step is to revise your present 
display budget so that you will be able to 
do a better display and selling job in vour 


which 
better display 


you 
then 


your store 


store. 

“The following display ideas were picked 
out from my scrap book as I feel they might 
prove of help to the retail 
whom this page 1s directed. 

“(A) In many past fea 
tured the use and application of this fine 
multi-use display prop; this sketch shows 
how the writer recently found a good use 
for a lot of 
hardboard. 


merchants to 


issues we have 


SCrap pieces oO! pertorated 
They were cut up into suit- 
ably sized squares and then inserted in the 
1 by 2-inch frame as Keach 


wood shown. 
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alternate square or panel was a square ol 


44-inch plywood, also taken trom the scrap | 


pile. 

“The finished units were then 
painted in suitable seasonal colors, and set 
up on top of a tew racks in the 
men’s ready-to-wear department on the floor 
for feature spot display, and, 
on counter tops, as shown in the right hand 


spray 


coat 


Wm Some Cases, 


sketch. Note how the panel is sized to fit 
in the center of the counter top so that 
two end feature bins can be installed. This 
tvpe ot special feature bin should be in 
stalled on counters all over your store as 
they help promote and sell all manner 0! 


items, right at the important point-ot-sale 


Any local merchant who is not open-dis 


plaving much ot his merchandise in bins 
on counter tops should take a walk down 
the street to the nearest chain store, and 
check to find out how many of the lines 
he hides aWway imside showcases are out in 
the open where customers can Inspect, sé 
lect and buy. 


“(RB ) 


porting 


Some stores must contend with Sup 


columns, and in many cases. the 
enhanced 


This sketch 


surrounding them can be 


with decorative dividers 


ATCAaS 


shows 


a wall type divider which can be built at 
low cost by any good local carpenter, out 
of plywood mounted on al by 2-inch trame 
‘The upper, attractive modern design se 
tion was built out of five 34-inch wide pine 
boards; this economical width will enable 
you to cut a standard width pine board 
down the middle without waste 


“The long flower box was also made out 
of the same board and was equipped with a 
concealed tube light in the that 
the light shines up on the artificial leaves 
or branches. Display houses stock and sell 
and the like 
can also be used for this decorative purpose 

“Tn with a_ limited small 
natural tree branches can be used, painted a 
soft spring vellow; obtained 
tree during your 
the country. A 
design 


hase Sd) 


smart foliage, sprays, which 


stores budget, 


these can be 


Sunday drive out into 


suitably colored modern 
wallpaper makes an excellent 
oration for the base section as 

“(C) This sketch 
partmental divider, and in 
shadow-box is attached to, 
from, ‘Deca-Poles’ which reach up to the 
ceiling; this display item put to 
good use throughout the entire store 

“(D) Another build unit 
from a piece of perforated hardboard and 
a length of ‘Deca-Pole. The pole which is 
adjustable in length and held in place by 
strong springs equipped with a 
light as shown and signing or merchandise 
can be displayed on the piece of 
plywood attached to the perforated 


de 
shown 

W all de 
the 
suppor! ted 


anothets 
this 
and 


shows 


CasC 


Call he 


easy to made 


can be 


inch 
panel. 

“(I-) Scrap lengths of pine boards were 
cut and nailed together to form these use- 
ful and functional displayers which can be 
used in both window and _ interior 
displays. Merchandise can be pinned to the 
slope section and they 
suitable color to tie in 
motif.” 


store 


Can he 
with 


painted a 


anv seasonal 








Easy-To-Use 
Super-Spotlights 


BRIGHTEST VALUES 
in display lighting! 






Long life, sturdy con- 
struction, engineering 
brilliance—all com- 


bined in GoldE Spot- 


modern design. 


GoldE features for more lighting value: 
Brilliant, ring-free light—instant beam con- 
trol, flood to spot in a moment— positive 
lock-tilt—heavy, non-tip base—non-tarn- 
ishing reflector—chrome heat guard— 
4%." Pyrex-Type Fresnel lens—extra 
length asbestos cord. 


FOR COLOR 
IN MOTION 


GoldE 


ROTOCHROME 
500 WATTS 


clock. 
Price (less lamp) 


$9975 


ALWAYS COOL 
GoldE 

1000 WATT 
SLOWER COOLED 
BANTAM 

SUPER SPOT 


Price (less lamp) 


$3100 


ECONOMY 
GoldE 
500 WATT 
BANTAM 


SUPER SPOT 
Price (less lamp) 


$1900 








Spotlight accessories include: Pipe clamps, ceiling 
hanging brackets, color wheels, diffusers, barn doors 
ae GoldE Super Spots world’s most flexible 


tinted aninibiioe Nherctene; avtin of dearie diibik 
GOLDE MFG. CO. 


Brightest Name 
in Light Projection 


4888 N. CLARK STREET 
CHICAGO 40, ILL. 


~ 


















































































lights of the most. 


Six beautiful flowing col- 
ors for attractive display. 
Dependable, long-life 
motor. Compact, Just 
plug in—like an electric 
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Fine Glassware Display 


By JOHN MONTEITH GATES 
Director of Design, Steuben Glass 
New York City 


—Below is a view of the mezzanine gallery of Steuben Glass . . . Upper left, the author recom- 
mends miscellaneous small items for this type of display. The three shelves demonstrate three basic 
compositions; the top shelf shows a simple, broad "'V" arrangement (two tall pieces at the ends 
and a low one in the center); the middle shelf can be called a broad ‘A’ composition — taller 


in the center than at the ends; the bottom shelf is an ''M" arrangement — low, tall, low, tall, low— 
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N store display, whether it be window 

or interior, the designer is often torn 

between exploiting his talents and 1im- 
agination or developing a suitable back- 
ground for the best presentation of some 
specific merchandise. The merchant wants 
both He likes eye-catching techniques, yet 
he needs the best methods tor making the 
merchandise as attractive as possible \ny- 
one tramping around a major city today 
will see many variations or combinations 
ot these occasionally conflicting approaches, 
particularly during the Christmas season. 
He will find windows crammed with straight 
merchandise as in luggage and cutlery 
shops, and others having tew or no articles 
tor sale but decked out to resemble cruise 
ships, or abundant themes taken trom the 
circus, theatre, ete 

In large stores there are so many de- 
partments that otten there is a tendency to 
go off in many directions in an effort to 
create mood, so that one wanders from 
somber antique rooms to ultra-rich fashion 
salons to out-door living to “Kiddie Kor 
ners. The immedtate measure of the su 
cess ot these treatments is in sales: but 
the long-term test les in the degree ot 
taste imposed in maintaining or improving 
the over-all character of the stor 

ln smaller stores or shops there is less 
departmentalizing and hence more reason 
lor continuity im design and display. Gen 
erally speaking the variety of merchandise 
is within one or two categories, such as 
home turnishings, tashions, china, glass 
and lamps, gitts and specialties Reduced 
to the ultimate in simplicity are shops that 
carry only one torm of goods such as lin 
ens or jewelry or, in our specific case, Steu 

[Continued on page 72] 


—Upper center, using limited space to display 
two patterns in one section. The two sets se- 
lected are about the same height and are 
separated by leaving a center space on each 
shelf .. . Upper right, the author recommends 
the display of six or more cocktails, highballs, 
etc., if there is room. An alternate type of 
display is illustrated in this photograph. Notice 
that identical items are tightly grouped. Three 
basic compositions are demonstrated: an ''M’, 
"A" and broad "V" arrangement— 
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NEW YORK: 
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restyled WIGS $7 50) Like new 


by America’s Leading Wig Manufacturers 


If not completely satisfied return within 10 days for full refund. 
10% discount on 6 or more. Shipped prepaid if check accompanies 
order. Limited supply on hand. 


MADISONIA 


152 WEST 25TH STREET 
SOUTH DESPLAINES 
INDUSTRIAL B'LVD 











MADISONIA, 152 West 25th St.. New York 1, N. Y. 
Rush us wigs 
Enclosed check for 

Store 

Address 

City and State 


Name 
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OUR NEW 20-hi" 


(catalog No. 43-50) 


FAIRY HOSIERY FORM 


solves the problem before you have one! 


The new elasticized knee length stockings require our new '20-hi" 
forms for best display. We designed this form, a composite — 
neither right nor left, to meet the need of the coming hosiery season. 


Our new ‘'20-hi'’ comes in natural NUVEL and beautiful PINK 
TRANSLUCENT in finishes of: 


Pink Glos —a warm flesh shade with a high glossy surface — at 


ttt eT eT LETT STTeeehefheehehkeeeeLCCeeee 


Seeaaeaeaeoaoeoaonenees 


$10.50 per pair list. 


Pink Vel—a warm flesh shade with a soft velvety surface — at 


$10.50 per pair list. 


NuVel—oa natural flesh shade with a soft velvety surface — at 


$10.00 per pair list. 


Send coupon for latest bulletin information on Fairy Forms made 
from Fairylite* Plastic-——a product of SHOE FORM CO. INC. 
Foreign inquiries — Please supply specific information regard- 
ing your type of business. 


“Reg. US. Pat. Off 


SS SS SSSSSSSSSSSSSFSSSSSFSFSSSFSSFSSSSSe2Seeeeeeeh 
SHOE FORM CO. INC... Auburn. New York ; 
' 

5 

Please send catalog on: [] Hosiery Forms [] Shoe Forms ' 

[|] Boot Display Form [) Embossing Service - 

5 

Firm r 
5 

Signed Street : 
- , | 
City Zone State D7 
m 
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Hiost convincing arRgu- 
ment in favor of window displays 
to be the highly personal one of 


mingling with sidewalk as 
they stop to admire and comment upon an 
interesting which their 
That personal experience will do 

sell a upon the 
of window displays than will written words 
and cold logic. 

We have 


|» rience 


persons on the 


exhibit has caught 


lancy. 


more cf) pt rson benefits 


found it a very rewarding ex- 
to observe people as they examine 


a window, register approval and apprecia- 


tion on their faces, then step back, look up 
on the glass tor the bank name, and then 
walk away with a smile on their faces. It 
happens regularly and it is then we realize 
that the extra time and effort does pay 
dividends 

We have tound the greatest benefit trom 
our windows to be in their attention-get 
ting value and in their good will building 


value as evidenced by a favorable public 
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isplay For Financial Institutions 


By HOWARD C. NASON, Manager 


Boylston-Berkeley Office, Institution for Savings 


lmpres sion ot the bank ‘| hey do help sell 
specific services, yet we think it wise to 
look upon this as a secondary benefit, ot 


a primary objective. 

What public reaction to 
our displays Bear in mind our situation 
of an unknown suburban bank, entering the 
city tor the first The public has 
looked upon our windows as an_ honest 
method of calling attention to the bank and 
Most imagina- 
tion and they also have a slightly suspicious 
nature. We find they question our motives 
for the window displays, that they attribute 
that approve ol those 


questionable return as 


has been the 


time 


ifs services. people have 


motives, and they 


motives 
The public does compare our situation to 
that of a and they recognize 


retail store 





Boston 


that we are limited in displaying our wares 
efforts 
our 


through our 
look upon 


displays as a 


(services) The \ See 
without much difheculty 
attention-getting 


and 
means of 
selling banking services 

The public looks upon it as progressive, 
modern and in keeping with the times. 
People like progress and tend to be more 
kindly toward a _ progressive 
organization. They seem exceptionally well 
progressiveness in 


disposed 


pleased to see such 
banking and they comment on it often. 

We find that the public visualizes 
themselves in our position. They can see 
what we are trying to do—what we are 
trying to say and get across to them. This 


also 





does a great deal to create an impression 
of the bank as composed of people — human 
beings quite like themselves with warmth, 
imagination and a fresh outlook — quite 
different from the too-frequently encoun- 
tered concept of a bank composed of cold 
marble, cold money, and cold people. Our 
sidewalk advisers are legion and we do 
nothing to discourage them. Rarely does 
a day go by but what some person or per- 
come into the bank for the express 
purpose of complimenting the bank upon a 
display or displays. We feel that this is a 
good indication of public reception. 

We particularly like to exhibit the work 
(crafts, hobbies, odd occupations) of people 
and we find the public very much appre- 
this type of window. Human inter- 
est stories still lead the list in public 
interest. The public admires and feels warm 
toward persons with creative abilities and 
we find that when we have such exhibits 
the public transfers some of that warmth in 
their feeling toward the bank. 

We find we gain a favorable public im- 
pression for our community participation 
and consciousness because we draw most 
of our exhibits from the people and the 
organizations of the community. 

The benefits listed thus far are very 
largely the hard-to-measure and _ hard-to- 
define subjective benefits, yet we are 


[Continued on page 69] 


Sons 


ciates 


con- 


—Above, one of the "Bank by Mail" windows 
used to good effect by Institution for Savings 
. . « Left, a typical window featuring interest- 
ing hobbies — in this case, work by home 
office employes of the John Hancock Mutual 
Life Insurance Company . . . Roland H. Joy 
is in charge of display for Institution for 
Savings— 


DISPLAY WORLD 











egt . 
lohts the nation! 


DISPLAY e ‘THEATRICAL 


STUDIO ¢« MOTION PICTURE 
RENTAL EQUIPMENT 


WHEREVER YOU ARE...WHATEVER YOU NEED 

. in the way of unusual, specialized lighting, call on Jack Frost! For 
feature exhibits, shows, large conventions . . . for amy display that 
requires exceptional lighting, Jack Frost is ready to serve you! And 
Jack Frost's unequalled national service includes complete installation 
and removal wherever you 





are. Rent all your specialized ‘(rine ann eae 7 
lighting equipment from | jack A. FROST, DEPT. G, 234 PIQUETTE AVE. | 
Jack Frost roe famous for | DETROIT 2, MICHIGAN | 
lighting the nation’s greatest | 
shows . . . most spectacular | Please send me full information ' 
4 on your rental service. 
displays! | | 
FOR FULL INFORMATION ON =! = Name 
RENTAL EQUIPMENT lle 
MAIL COUPON, OR CALL " 
DETROIT, TRinity 3-8030 | City Zone... Stats 
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1/8” and 3/16” 
Tempered Hardboard 
Smooth Both Sides 
3/16” Holes, 1/2” Centers 


PERFORATED # 


DISPLAY BOARD 


From Stock—Sheets 48” x 96” Tempered Masonite. 


Special Sheets—We can furnish, to order, sheets 
60” wide and as long as 144”. 


Distributors are strategically located to give you 
prompt delivery. 


Your Material—may be perforated to order in a 
wide selection of hole sizes, shapes and spacings. 


1/8” and 3/16” 
Tempered Hardboard 
Smooth Both Sides 
3/16” Holes, 


Send for sample of 
1” Centers 


Flexible 1/10” Fibre Board 
(Available in a wide selection 
of ornamental patterns) 











. 
, 





1/4” Tempered 


* 


ete Hardboard 
dé va Smooth One Side 
9/32” Holes, 1" Centers 
PERFORATING ee) Hardboard Fabricators are invited 
2681 Fillmore St., Chicago 44, Illinois a ea 
eeeeeeeeeee 114 Liberty St. New York 6, New aol eeeeeeeeseeeoeeoeeeoeseeeeeeeeeeeeeeeeeeeee 
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NADI News 


By JOHN F. BOWMAN, Jr. 
Managing Director 
National Association of Display 
Industries, Chicago 


USINESS: ( ontinueces good t excel 
all lines Most reports Prom 


rsonnel on trips with spring 


meures TdT 


department is als trong 
all types ot buyers With the 
modernization and redesis 
that tarted in 19460) pretty 
leveled off there 1s still a great amount 
activity am this” teld \iter five or six 
ian stores are finding that replace 
are in ordey And the are a the 
again New openings also provide 
dy source for basic display units. Thi 
column's opimion is still that there wall be 


a continued high level of sales tor at 


the first half of 1953 and that the second 
half, with only a tractional need tor im 
provement, will see the best record in the 
display business tor many years Phie douss 
rhe wont walk in the door but a good 
salesman will find doorbell pushing are 
warding occupation 

Membership: uring the past month an 
old member under a new name was 
misstated. Mold Crait, Ine. of Port Wash 
migton, Woes 


their new name and, wm accordance with 


requested readmission undet 


established poly, have been warmly wel 
comed \n application tor membership ts 
on file from Roval Display Products, oft 
New York City lhis is now being proce 


essed and their acceptance seems certain 


Travel: he month of January saw th: 
National Association of Display Industries 
National Retail Dry 
(goods Association convention in New York 
at the Hotel Statler In addition to many 
of the members who exhibited at the event 


repre sented at thr 


there were plenty of members who attended 
th special session sponsored jomtly by the 
Visual 
management 

During the pt riod of the NRIDGA conven 
tion arrangements were completed with the 
Institute of Applred Arts and Sciences in 
Utica, N. Y., to sponsor a workshop and 


Merchandising (Group and store 


clinic for smaller stores in that area. Plans 
were developed and the date was set for 
May 5 

\lso visited during this trip were the 
offices of the Point of Purchase Advertising 
Institute, the NRDGA, New York Conven 
tion Bureau and many of the members in 
the New York area 

\ special teature of the NRDGA meeting 
was the stress placed on the concept of 
simplified selling or self-service, which is 
an outgrowth ot — the principles developed 
in supermarket tood retailing. It was 
poimted out that the system would not work 
in all departments of all stores but that, 
where feasible, 
made as to its possibilities and potentials. 


investigation should be 
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Display manufacturers will do well to ex- 
amine their products with this as a yard- 
stick. 

Also in January the managing director of 
the NADI spoke on display at the meeting 
of the Michigan Hardware Retailers Asso- 
ciation which was held at the University 
of Michigan on January 27-29. Topic cov- 
ered was the more extended use of dis- 
play to merchandise in stores of this type 
and the better utilization of display space. 

\ visit to the University of Illinois in 
connection with a proposed second annual 
smaller stores clinic on their campus closed 
out the month's travel 


Meeting: The NADI committee set up by 
President Silvestri to determine the type of 
presentation to be offered at the June Mar- 
ket Week in leu of the previous cocktail 
parties 1s to meet at the Conrad Hilton 
hotel in Chicago. Attending will be George 
Silvestri, [. T. Vierheller, of the Garrison- 
Wagner Company, St. Louis; Sam Froelich 
of the Reflector Hardware Corporation, 
Chicago, William L. Stensgaard of the Chi- 
cago firm bearing his name, Al LD. Cook of 
Cook & Meier, In (hicago, Richard J. 
Adler of the Adler-Jones Company, Chi- 
cago, the writer, and several others whose 
acceptances have not been received at this 
writing. The committee will screen replies 
to the NADI questionnaire sent to mem- 
bers and hear suggestions as gathered from 
displayvmen by the managing director. Final 
determination as to the type of program 

be developed will be along one or a 
combination of the items that were listed 
in the NADI bulletin dated January 7. 
Notice of committee action will be sent to 
all members immediately 


June 1953 Market Week: 


covering space availability and other data 


\nnouncement 


on this event should be in the hands of all 
members by the time you read this. If not 
received please contact the association office 
immediately. 

Employment: Still an active part of the 
NADI picture. 


ice 1s coming from store personnel. With 


More emphasis On the Sery 


the arrangements completed to work co 
operatively with the New York State [m- 
ployment service and with contacts estab 
lished through them with employment serv 
ices in other states it should be possible to 
cover all types of requirement for adequate 
job placement and reterral \nd there 1s 
no cost, at present, to any person making 
use of the plan 


Smaller Store Clinics: Added to the list 
of schools sponsoring these events, in addi- 
tion to the Utica, N. . schedule is North- 
ern Michigan State college. This is planned 
for April 23. Coverage will be for stores 
in northern Michigan and Wisconsin. As 
previously announced, similar events are on 
tap at several other schools extending into 
next September. In the talking stage are 
clinics at the University of Alabama, Duke 
university and some eight other universities. 
Dates under discussion run through 1954. 
Planning for 1954 activities in this field will 
probably develop extended two- or three- 
day clinics instead of the single day sched- 
ule presently being followed. A sample of 
the typical program will be furnished to 
anyone who so requests. 
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In Our 


ill Self-Service Work 


Store?- 


With self-service in the limelight wherever displaymen gather, the following 
comments by Al Cornet, Ace Hardware Company, and Findley Williams, head of 
the store planning and display department of Sears, Roebuck & Co. are particu- 
larly interesting. They are excerpted from a self-service clinic sponsored by the 
Chicago Retail Merchants Association and the Illinois Federation of Retail 
Associations in cooperation with Northwestern university and the University of 


Illinois. 


Hlardware Store, Merrill 


\l Cornet \ce 
ville, Ind 


| conducted a “services rendered” type 


of retail hardware store of my own in a 


northern suburb of Chicago tor eight years. 


During these years | toyed with the idea 
of owning a= self-service hardware store 
and of its possibilities and advantages. Six 
months ago my partner and | opened the 
first self-service hardware store in_ the 
\ce Hardware Corporation. It is located 
in Merrillville, Ind., about five miles south 
of Gary In our store we average about 
75 percent self-service, as certain depart 


ments demand more advice and engineering 
We have nine departments in 
the store The department 
shows 90 percent self-service as against 50 
the hardware department. 


than others 


housewares 


percent tor 


In the October issue of one of the trade 
magazines there is an article about. selt- 
service hardware. The author states three 
basic ideas from his discussion with men 


in the trade, namely: 
lkewer employes 
More 
Keeping up with the times 
| too have found these points to be true. 
We realized that female employes 
work out very well in any department when 
are called on for advice or help. The 
help from male to 
female is profitable and efficient as the 
clerks are educated in the different branches 
of the hardware We have found 
that two female and one male clerk in self- 
equivalent to three female and 
two male clerks in services rendered stores. 


merchandise sold 


have 


they 


reduction of salaried 


business. 
service are 


Employes, | should say, are reduced by at 
least 30 percent 

Our store is departmentalized as all hard- 
This ts of the 
self-service. The 
the layout of 


ware stores should be. one 


important parts of 


should get to know 


most 
custome! 


the merchandise in a few trips to your 
store. This minimizes the efforts of a tew 
clerks vou have, allowing them more time 
for those who demand attention. We keep 
an accurate account of the sales volume oft 
each department and at the end ot each 
month we have a sales meeting with the 
personnel to discuss the problems of in 
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Other discussions from the clinic appeared in the January issue. 


creasing sales in the slow departments. Be 
cause the clerks are with all 
departments they come up with some good, 
concerning such 


acquainted 


financially sound ideas 
topics as sales, mass displays, and adver- 
tising promotions. 

Now, let us consider the customers’ point 
of view for just a moment. We have found 


them very receptive to the self-service plan, 


as they have felt free to amble about the 
store at their leisure. As thev enter the 
store the first thing that meets their view 


is a rack of metal-bottomed baskets, which 
they can hang on their arm conveniently to 


Carry their selections. These baskets are 
folded in a rack which takes up only one 
square foot of store space. Should the 
customers contemplate larger purchases, 
there are carts available the type used 
in grocery chain stores. They can select 


items that they would have put off buying 
at this time or items they could actually do 


without, because they are not rushed = or 
needled by a clerk at their heels. On the 
other hand, the customer that is in a 
hurry can come into the store, make his 
selection from the desired department, 
check it out with the cashier, and be on 


his way in a matter of minutes. 
. — - 
During the week /0 per cent of our cus- 


tomers are women who know what thes 
want. The wife frequently shops for the 
man or mechanic of the house, who has 
given her a sketch or a list of materials 
he needs to complete a_ project he has 
planned for that evening. I have seen 
many women pick out pipe fittings and 


electrical items which are properly labeled 
in their respective bins and legibly priced 


for both the customers and cashier. It 1s 
good, too, to note the many manutacturers 
today that are putting their products in 


Such 
products as nails, screws, bolts, hinges, V- 


packages conducive to. self-service. 
belts, sandpaper, and so forth, are coming 
to us in cellophane wrappers or in clearly 


marked boxes of small sizes. These are 
easily stamp-priced and displayed on tables 
for selection by the customer. 

Let us consider the thought of keeping in 
with this age and the modern ideas 


in building trade. We feel that self-service 


stvle 
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is just aS important in our business as the 
the automobile industry. 
It is another step forward in the competi- 


self-starter is in 


tive field of merchandising — the idea of 
serving the customer on a cleaner and 


shinier platter than he has been accustomed 
to. We have the confusion of 
deciding which customer is next. The cus- 
tomers all know that they are welcome to 
help check out with the 
wish. One Satur- 
day last spring we put over 2,000 customers 


eliminated 


themselves and 


cashier as fast as they 


through our turnstiles with only four clerks 
on the floor. That would be a physical im 
possibilits in the services-rendered type of 
store today. 

We must admit that there are some items 
that not be self-serviced; cutting and 
threading of pipe, cutting glass, or selling 
high priced precision instruments, guns, and 
ammunition, for examples. items 


Cal 


These 


are included in the 25 percent service-ren 
dered part of the business. 
In closing, I would like to relate an in 


umpressed me. One 
walked into our store 


that definitely 
aiternoon a custome! 


stance 


and was admiring our bathroom fixtures 
display. After watching him for several 
minutes I asked him if I could be of any 
assistance, and immediately he replied he 
would call me if he needed any help. A 
few minutes later the cashier called me 


on the public address system. | 
to the 
we had 
customer 


went up 
asked it 
toilet in a The 
read the many signs placed 
about the store telling about the self-service 
system, noticed the price tag of $26.95 on 


cashier counter and = she 


a complete box. 


had 


toilet, and proceeded up the 
aisle with the toilet in his arms. Now I’m 
waiting for a couple of husky men to come 
in and pick up the $79.95 bathtub on dis- 
play. When that happens, gentlemen, | will 
Say self-service is here to Stay. 


the displaved 


l‘indley Williams, manager of the national 
planning and display department of 
Sears, Roebuck & Co., Chicago. 

| think that I shall confine my talk to our 
own type of store; that is, the outlying or 
branch stores, and skip the downtown areas 
or department stores which I believe have an 
entirely different problem. 

Problem number one in the branch stores 
came out a little bit this morning. One of 
the speakers said, “Capture those walk-out 
dollars.” That is our chief objective. We 
at the moment are not facing the problem of 
going into self-service. It may be brought up- 
on us by customer demand at some later date, 
but at the moment we are trying to capture 
the dollars that the customers are willing 
to spend in the limited time that we allow 
them, or that they choose to be in the store. 

By and large, in our type of operation we, 
and | imagine many in the room who have 
branch and outlying stores, find that as much 
as 70 per cent of our total week’s business 
is done in less than 30 per cent of the week. 
| was in a store recently that did as much as 
75 per cent of its business in eight or nine 
hours of the week. So that is our problem. 

As far as fixtures and selling merchandise 
are concerned, we in Sears, Roebuck —and we 
are not alone have been in this business 
of simplified selling for a good many years. 


store 


[Continued on page oo] 
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... INTRODUCING... 
MADISONTA 








The new, sensational way to make 


manikin wigs look lovelier and last longer! 


WIG-GLEAM is the same formula used 
for over 12 years by MADISONIA, 


America's largest wig manufacturers. 


Easy to use, WIG-GLEAM comes in a 
handy Spray-On can, complete with 


simple directions. 





In addition to the Clear WIG-GLEAM, 
there is also available Brunette-Tint 


WIG-GLEAM, to restore discolored or 


iia WIG-GLEAM costs only 
CLEAR....... $1.79 


$18.00 case of 12 


BRUNETTE... . $1.98 


$20.00 case of 12 





Add 30 cents a can postage and packing on less than case orders. 
We pay freight on case lot orders. 


USE THIS CONVENIENT ORDER FORM 
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DISPLAY ORIGINALS INC. 
1515 N. Cahuenga Blvd. 
Hollywood 28, Calif. 


a product of 








8 | 

| | 

§ + 

' | 

: : 

* e °® ; - 
ISp ay origina S ° Send Cans Clear Wig-Gleam at . 

: Send Cans Brunette Wig-Gleam at : 

a + 

incorporated 1 NAME 

| 

1515 N. CAHUENGA BLVD. _ ! store 
a 5 

HOLLYWOOD 28, CALIF. ; ADDRESS ° 
a | 

’ CITY & STATE : 

J 
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—This is Vincent Gonzalez, 
well known display and 
showcard man in the South. 
west. He is in charge of 
the advertising department 
of radio station KBOR, 


Brownsville. Texas— 





ED 
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—Lipman, Wolfe & Co., Portland, Ore.., 
won trophies for its fall opening window 
displays and newspaper advertising last 
season. Donald Norton, at the left, 
holds the one earned for display by 
his department. Others are J. B. Rinker, 
treasurer; Sophia Andrassy, advertising 
and publicity director; Charles Gold- 
stone, genoral merchandising manager; 
Frank Boynton, president of the Port- 
land Retail Trade Bureau, which spon- 
sored the local contest— 





—Meet Marion Canfield, display di- 
rector of H. Liebes Company, San 
Francisco. The smile comes from win- 
ning substantial prizes in the annual 
National Letter Writing Week display 
contest — a few of many she has been 
awarded in various events— 


—From left to right, B. Oschenbein and 
Art R. Cohen, Art R. Cohen Company, 
Pittsburgh; Joe Dooley, Dora Gustafson. 


and Pat Aptacy, Eastern Display 


Boston . . . part of a large group of 
Korrect-Way Displays distributors who 
got together during December Market 


Week in New York City— 


—No stranger to 
fight fans is the man 
on the left—former 
champion Jake 
Lamotte. On the 
right is Henry R. 
Rudolph, Consoli- 
dated Displays of 
Pennsylvania, vaca- 
tioning at Miami 
Beach— 





s, Inc., 





—Growing up in a display 
environment are Arthur 
and Joel WHamberger, 
children of Rouben Ham- 
berger, who is with the 
well known firm of Dave 
Hamberger, Inc., New York 
City— 


















A NEW DESIGN... A NEW IDEA... 


Bulkton TRI-CELLA” SQUARES avanasie w 13 COLORS 





A. 
i ” -¢€ rs . a * (* 4h eS > P. Y | 
% % MN y ys eK etal or AA, ud. ®@ Tellow 
STL ps “ss sh - ° ® Aqua 
ever, : 
x ; @ Pink 
@ Deep Blue 
@ Light Blue 






Mounted @ Light Green 
o on @ Medium Green 
ss Sturdy 
2 : Board . ~— Green 
2k a @ White 
1)» > iy tala a . } EACH SET @ Red 
) . . Consists of 12 Squares of One Color P alte, 
Os et of 2 Cov con Oa ces Scio Tm Ca tae, Hah 
. 95 @ Silver Metallic 
PYROXYLIN COATED SURFACE | $2-9° PER SET a | 
@ Copper Metallic 
! St op | ———————— | moran 
TTR TRI-CELLA SQUARES .. . 


A NEW BASIC MATERIAL 
THAT LENDS ITSELF TO 
UNLIMITED NUMBER OF 
COMBINATIONS FOR WIN- 
| DOW & INTERIOR DISPLAY 


aie ss. 
> ANA, 
BOB pS 


BULKLEY, DUNTON & (C0., Inc. Bulktow display division CORRY, PENNA. 
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Suburban Interiors 


The two upper photographs are from The May Com- 
pany unit at Lakewood, Calif. First 1s the men’s de 
partment; ceiling and upper walls are white, with lowe: 
walls paneled in wood to match the modern lighted cases 
Next is the Bridal Shop section, with mauve used for 
the floors, walls, and ceilings. 

The center photograph and the two at the bottom of 
the page are from Filene’s Chestnut Hill branch, Boston. 
Center, the dress section is given an interesting air by 
lacework created with a series of white rattan designs 
This treatment is used as a frame around the rack unit 
and in hearts suspended by black ropes from the ceiling. 

Lower left, an exuberant overhead ledge unit sparks 
up this dress section for children. The elfish figures used 
throughout the children’s department are again in evi 
dence, here playing on a panel illustrated with small dogs 
and attached to a frame with white ropes 

lower right, in the shoe department shadow-boxes are 
painted in alternating green and yellow and the displays 
of shoes are enhanced with the simple use of small paper 
fans and umbrellas. 

(| ‘hotographs by courtesy of Retail Reporting Bure All, 
New York City.) 
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NASSAU MAT OOF CI ACTA Si Br el 

50” wide (reversible). SB BS tel ', 

Matting with interwoven ” 

cellophane highlights. 

A practical display material 

used extensively for Flooring — 


Panels — Showcases. Colors: Yellow, 
Spring green, White. 


he 


STARCHED BOUCLE NET 

90” wide (this width exclusive with 
Maharam). A rigid, novelty-textured 
cotton lace. Extra-wide, seamless. 
Colors: Yellow, Spring green, 

Pink, White. An airy fabric for 
Springtime displays. Flexible usage. 
Also in 39” and 48” widths. 


CARPETONE — A Cotton Chenille 
45” wide. Spring green, Yellow, Cafe, Gray. 
Ideal for flooring. It looks like luxurious carpeting. 


TWEEDTONE 

54” wide. Spring green, Yellow, Light blue. 
A new plastic leatherette, perfect for flooring, 
backgrounds. It's washable and sunfast. 


MAHARAM FABRIC CORP. 
130 West 46th St., N.Y. 


Please send me free swatches of fabrics al) bf) 


SS OR eT ORS ee, See 


Store Name............. 
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130 West 46th Street 

1113 South Los Angeles St. 

115 So. Wabash (Wurlitzer Bldg.) 
313 N. 9th St., Century Bldg. 
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Winners Are Announced 


In NRDGA Contest 
air ‘ ' 


| Mer 
Retail 
have been All 


| ldredve. assIis 


MAO 
’ 


Nnaounced Irving ( 
of the \ Mé 
the tollowing for 
merchandise cl; 
(lass “A”, 
Bright 
Brandon. 
Dyke, Grey, Reid 
kW. Mackey 
San Angel 
lLyddane & 
Rogers, 
Mrs. Gloria Levenson, | 
White Plains, N. Y 
(lass “BY, first prizes, Robert | 
lhe Bon Marche, Spokane; Ivan K. Diehm, 
Braunstem's, Wilmington; ©. Bechtold 
\. Colby, Bresee’s, Oneonta, N. Y 
tk. Cooke, Coulter's, Los Angeles: 
(elenza, B. k. Dewees. Philadelphia : 
Barrett, I 1 (soerke ¢ 


tant 


Midhiavel te 


1, present d awards 


entries im the various 
issihications 

first 
lne., 


alk's, | 


Tach Lannon, 
ford, Pa.; Tom 
Idaho: Viola Van 

Wrght Compan 
Hemphill-Wells ¢ 
» Llexas;: H. R. Patrick 

Rav, Owensboro, Ky.: George 
Santa Ana, Calit.; 

\. Schulman, 


prizes 
Stores lLans 
POSE, 
i IX Ha, 
OMpany, 


MceAtee, 


Kankin s, 


Ine... 
(sraves, 


and 
lohn 
tom 
Henry 


OMpPany, lliza 


beth, N. J.;: Harry k. Hunter, |. M. Hartles 
W Sons. Fairmont. \\ Va.: kd Wickliffe. 
lve (greenville, S. ¢ John G. Barton, 
Leo Scheat Company, init ; levansvalle ; 
Margaret Hobbs, | Stearns WW Sons, 
Williamsport, Pa 

Class “Cy, first prizes, W. R. Murray, 
(ain-Sloan ¢ Omipany, Nashville | Hlow 


ara Schneider, ‘Thi 


(Crescent, Spokane 
kverett W. Quintrell, Elder & Johnston, 
Davton: ( harles |: (sallagher. Lichten 
stems, Corpus Christi, Texas; EK. F. Pas 
rett, Macy's Kansa (ity Carlo Robles, 
Roos Brothers, San Francisco: Jim Buck 
lev, Saks-Fiith \venue, Beverly Hills, 
(alit.: Fav Strughen. Wemstock-Lubin & 
fo. Sacrament 

(lass “DD °, tirst prizes Kobert | Mi 
Corkle, | Bamberger & Co. Newark; 
Harold Melaren. lhe Bon Marche. Seattle: 
Le \\ Court balene ss. Boston: born 
Daniel. B. Gertz. Ine... Jamaica, N. Y.: Luke 
Maletich, Gimbel Brothers, New York City: 
Vollmer, Joseph Horne Company, 


Pittsburgh Charles A. Merrill, Kann’s, 
Washington \\ \. Grav, Lansburegh’s, 
Washington: Charles Ie errell, Lowen 
stems, Memphis: John R. Foley, Maecvy’'s, 
New York Citv: Emile FF. Alline. Maison 
Blanche Company, New Orleans: John N 


Boulware, Maller & 
Herman Herdelbere 


Rhoads. 
 Namm Loeser’s. 


Richmond: 
Ih ook 


Ivn; Paul Smith, J. Wo Robinson Company, 
Los Angeles: Findley Williams. Sears. Ros 
buck & Co (hicavo: lames Gosling, 


Whites, Boston 
Dimetric Graph Sheets 
Are Now Available 

lohnm R. Cassell Company, 
strect, New \ City I8, 


vraph sheets in pad torm 


110 West 42nd 
mtroduced 
it 
translucent vellum sheets makes tt Pars 
to 
it wall 
than 


ork has 
dimetru 


thr 


L'se 


sible show sketch an objrect9 as 


TT) Oc ane 
three 
Customary 


hie 


sheets 


appear in dimensions, rather 
the 


required 


elevation drawings 
usually 
that the 


display 


( OMA 


Suvgecsts 


have manv uses in 
and litera 


on company letterhead. 


graph 


and wall send samples 


ture when requested 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Medison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 


50 West 22nd St., New York Or-5-1286@ 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Origina! Creations for Better Displays 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





L. J. Charrot Co. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 
ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8488 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Nevelties, Units 


Walter E. Spaeth Displays 
57 West 30th St. MU 3-2749 
NATURAL FOLIAGE DISPLAYS 


Factory — Corona, N. Y. 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


4 Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 
DIP IT! DRAPE IT! 
uot SHAPE IT! CAST IT! 
Celastic Corp. See it demonstrated 





Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 


DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-406? 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


The World-Famous Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 


Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 











promotion. Ask for information. Recommended by 
Largest Showroom in the Country N.R. D0. G. A. 
David Hamberger, Inc. Nathan Zucker on SP trn7 
115 West 3ist St. PE 6-0464 45 West 38th St. AEE ond covers s> 
Wisconsin 7 - 265° wah 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Beckgrounds, Novelties 






FEATHERS — FANCY a ‘OSTRICH 


Samples on request 


TCE) Sea 
































@ We enter the New Year with every indication 
that it will be one full of opportunity for 

retailers and with further advances in the use 

of display promotion to sell goods easier, 
faster and at lower cost. We pledge ourselves to 
give you the finest and newest display 
accessories and equipment to accomplish 

this result. 
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REG. U.S. PAT. OFF. 


TEMPERA 


( 50 that extra ‘selling snap" into 
your displays, exhibits and cards with 
PRANG Tempera They're live, 
brilliant colors . . . They're easy flow- 
ing and work beautifully in brush, pen 
or air brush. PRANG Tempera will 
not flake or chip off and dries quickly 
to a soft satin finish. 


PRANG DAY-GLO TEMPERA 


is also available! They can be used 
alone or in combination with Prang 
Tempera to create many unusual and 
startling effects! 










































































Write today for free color cards and 
Idea Sheets! 
Dept. DW-9 


the American Crayon Compony 


Sandusky, Ohio New York 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 
s 
$4.00 Per Column Inch 
CASH WITH ORDER 





















DISPLAY AT BURDINE'S 
[Continued from page 31] 
With 


materials 


work-load. 
used 
they can be kept for a later date, re-grouped 
vamped tor ven 


the 
storing 


reflected 
lo! 


effort is in 


adequate space 


and re many occasions, 
are kept 


for character sculpturing 


discarded mannequins for special 


occasions calling 
Ol display hgures 
bins for various 


colored wood chips and other floor COVCI = 


There are numerous 


ings: cabinets for artificial flower 


sprays 


and decorative streamers; animals tor sea 
and great 
collected on 
l-ast- 
vacation business trips he 
display items barnacle 


covered jugs and water-stained fisherman's 


sonal and circus-type displays, 


decorations 
For wherever Harry 


boxe s ot spec ial 


Vacation jaunts 


ham Pocs On Oo! 


such as 


collects 


floats, beautiful sea shells and corals, figur 
ines and international objets d’art. 
Mannequins are given a room of their 
own. They are kept conveniently at hand 
in open stalls, covered with cellophane pro 
tectors. Removable parts are hung in cloth 
bags. Shelves are filled with millinery dis 
play units of all description ; rope sculp 
turing and papier mache sculpturing vie 
with heads featuring the latest coiffures. 
there are cabinets for window materials 
sent down from the departments. Large 
three-sided, padded boxes, equipped with 
cords for securing mannequins and_ trail 


properties when they are being conveyed to 


thre windows by elevators are provided. 
There is practically no waste of materials 
used tor display because of the care taken 
of properties and the uncrowded = storage 
spac 

The third phase of Burdines display 
program is rather remarkable The pro- 


—Theme settings are used wherever possible 
at Burdine's, as in this disploy of furniture 
for newlyweds— 


duction room has artists and crattsmen who 


not only build sets, but they create cut-out 
figures to dramatize these sets and make 
special figures to carry out special store- 
wide themes. For the 1952 anniversary 


celebration, tor example, the production de- 
partment of figures depicting 
the men, women and children of the early 
1900's realistic that they to 
have stepped out of daguerreotypes. Pro 
duction artists papier mache, 
“Celastic,’ wire, wallboard, and practically 
any other material. Considerable floor space 


made a set 


seemed 


St) 


work with 


is given over to lumber storage and powet1 
equipment. 
at 
entirely 


So much spray painting is done 

that a 
fire-proof, has been built 
production department. 


Burdine’s separate spray room, 


into the 

In the layout department, artists prepare 
signs that tell a story with the use of 
terials that imply quality. <A 


Ma 


favorite me- 


dium is parchment paper with = scroll-type 
decorations. 

Printed signs that sell goods, using de 
scriptive terms that are concise and con 
vincing, are made in Burdine’s sign shop. 
Requisitions are put in the “post-office,” a 
set ot pigeon-holes with inside and out- 
side openings. Copy submitted by depart- 
ment heads goes to the sign editor, who 
may find a more attention-arresting word 


The signs are then printed on 
the card production machine 


or slogan. 


The last factor contributing to the suc 
cess of Burdine’s displays has to do with 
the necessity for attracting more and more 


people to the store for point-ot purchase 


selling. (One of the successtul projects O! 
this type has proved to be the annual roof 
top carnival, “Funland in the Sky.” From 
Thanksgiving to Christmas the children 


enjov rides on flying saucers, space chasers, 


and other thrillers. They see puppet shows 


and wild animal shows, as well as a munia- 
ture zoo. “Funland in the Skv” attracted 
more than a quarter ot a million people 
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last season, bringing a reeord business t 
the store 

It is obviously no small job to interpret 
to the buying public the significance of th 
Slogan “Quality for quality, vou pay no 
more at Burdine’s” but Harry Eastham, 
William Raulerson, his assistant, and 
Veronica Bentley, secretary, with a staff ot 
26 trained artists and craftsmen manage to 
turn out displays that not only do this im 
portant job, but bring more customers in to 
buy more at Burdine’s 


Haugan Advertising To Launch 
National "Stor-Ad" Program 


\ series of multiple product) store-waice 
display programs designed to increase sales 
at the retail drug store level wall be nn 
itiated by Haugan Advertising, Inc., New 
York City, in April. 

National “Stor-Ad” provides for the de 
signing, production, distribution and = in 
Stallation of multiple products store-wide 
display material in 7,000 qualifying stores 
in the retail drug field through associate 
imstallation offices in 89 metropolitan mat 
keting areas under direct supervision of 
Haugan Advertising regional control cen 
ters. 

The retailer is given complete buying 
and selling information about each of the 
participating products in advance and 
agrees to the installation and maintenance 
ot the material in his store during two 
to eight weeks of the display period. Na 
tional “Stor-Ad” brings to him an oppor 
tunity to merchandise (store-wide) nation 
ally advertised products as does his neigh- 
boring chain or supermarket store. There 
will be five display periods during the vear., 
omitting the December holiday season 


Swivelier Catalogue 
Now Available 


Swivelier Company, Inc., New York, 
manufacturer of Swivelier universally ad 
justable lighting products, has just issued 
its new overall catalogue bulletin 132. It 
covers the entire line, which consists of 
over 300 units to meet every adjustable 
lighting need, and replaces all previous 
Swivelier catalogues. Featured are ten new 
items and 13 redesigned units. 

The 40-page catalogue is handsomely 
lithographed in two colors with a five-color 
center insert. It arranges the Swivelier 
products into eight sections. 

Protusely illustrated with both installa 
tion photographs and line drawings, the 
catalogue shows suggested applications ot 
most Swivelier products 

Copies may be obtained by writing to 
Swivelier Company, Ine., 43 34th street, 


Brooklyn 32. 


Gale Dorothea Mechanisms 
Adds Saleswoman 

Gale Dorothea Mechanisms, Elmhurst, 
L. |, N. Y., manutacturer of animation de 
vices, has added to its staff of representa 
tives its first saleswoman. Mrs. Ruth 
Wertheimer, tormerly an office employee ot 
the firm, has been assigned to the sales 
staff covering the New York area. She 1s 
the first woman ever engaged to sell in this 
field, according to the manufacturet 
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For Store Wide 





*Visit our Showrooms 
or see Our representatives. 


(now traveling) 





DECORATIVE PLANT CORP. 
36 WEST 24th STREET, NEW YORK II, N. Y. 
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A Material which 
Display-makers 
Dream about 


Tekwood ® 
tough, it doesn't splinter, shatter, split 
or peel. 


is durable. Strong and 


It’s hard to hurt, yet easy to work. 
Cuts easily to any size or shape. Can be 
readily formed even to small radii. 

Easy to finish, too. Tekwood takes 
painting, lithographing, printing, em- 
beautifully ... without 
pre-finishing. (Exact match is 
also available on orders of 15,000 sq. ft. 


bossing, etc., 


CC yl iT 


or more.) 

And Tekwood, with its unique hard- 
wood core and Cylinder Kraft Paper 
plus plywood-type construction (which 
low weight 
ratio) is remarkably low tn cost. 

Available in 4” thickness, 4’ x 4’ 
and 4 x 8 in size...special thicknesses 


gives it its high strength 


and sizes manufactured to specification. 


An ideal display Yes! 
Write for samples and prices... today. 


UNITED STATES PLYWOOD 
CORPORATION 
55 West 44th Street, New York 36, N. Y. 


>. 


material? 


W orld’s Largest Plywood 

Organization 

Manufacturers of Tekwood 

and Weldwood ® Plywood 
Tekwood is a patented product 

U.S. Pat. No. 1997344 


Trade-mark registered 











DISPLAY PHOTO SERVICE 


Your photo requirements are our specialty 
we know our business as it relates to 

yours. Years of service to the Display field 

have taught us what you're looking for — 

and at what price. p Copy Negs 

> Quantity Prints 

> Precision 
Enlargements 

& Reductions 
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| Display Clinic Scheduled 
For Clothiers’ Group 


\ display clinic and = forum has been 
arranved by thre National \ssociation Ol 
Retail Clothier and lurnishers tor the 
Hotel New Yorker, New York City, Feb 
ruary IS8-19 in connection with the conven 
tion of the same group 

Linder the supervision of Sidney Alle: 


hand, vice-president of the Men’s Display 
Gauild of New York, the clinic will include 
addresses by the following Henry Zim 
mMicerman, display director of Witty bro 
thers; Henry Callahan, display director, 
Lord & Taylor: Louis Gutterman. Knick 
erbocker Haberdashers; Stanley McCand 
less, lighting expert; Charles S. Telchin, 


Kash, editor, DISPLAY 


architect, and Rk. ¢ 


WORLD 


The NARCK is also staging a window 
display contest tor the metropolitan New 
York area at the same time. Judges will 


TRADE PERSONALITIES 





Daily News Rec- 
ord; Morton Bauman, editor, Esquire’s Ap- 
parel Arts; Walter Raymond, editor, Men's 
Wear: 


ire tail 


Ie 4 mer, ¢ ditor, 


be Harry 


publisher, 


Kash. 


assistant 
and R. C, 


Joan Houmann, 
\pparel Outlook, 


Adler-Jones Company 
Issues New Catalogue 

Fresh off the 
hensive display 


press 18 a new, compre 
by the 


\dler-Jones Company, designers and manu- 


guide published 


tacturers ot Chicago. One of the most com 


seasonal 


ple te catalogues evel issued by 
the firm, it presents a wide range of arti- 
ficial flower and = toliage arrangements, 
wood and wire display pieces, [aster set- 
tings, tropical plants, palms, hedges, and 
the like \n innovation in this guide 1s 
the presentation of a line of showcases. 


without charge trom 


South Wabash 


available 


521] 
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the 


{ hicago =. 
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JuLie” SWITCHED FROM A CAREER IN LAW TO POINT-OF- PURCHASE 
ADVERTISING AND HAS WORKED CONSISTENTLY DURING THE PAST 












ul))) 1 poy . 


iS 
SUPERIOR DISPLAYS, INC., BOSTON \ 
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24 YEARS FOR THE - 
RECOGNITION OF © 


THIS POTENT MEDIUM. 


AuTHOR oF NUMEROUS Be Oi 
ANO AN ARTICULATE SPOKESMAN 
AND LECTURER HE HAS 
APPEARED AS GUEST SPEAKER 
BEFORE MANY ADVERTISING 
GROUPS OF ALL SORTS ... AMONG 
THEM THE WORLD ADVERTISING 
CONFERENCE IN LONDON IN 195). 








GENTLEMEN; 
We MUST NOW 


Ato, WIZE 
ALL TW/S / 







“JuLie” CONTINUALLY SEEKS TO 
IMPROVE THE PROFESSIONAL 

DISPLAY INSTALLATION SERVICE 
BUSINESS BOTH IN SCOPE AND 
ORIGINALITY. 
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LOS ANGELES DISPLA 


[ ¢ OHTMUUCA l Jil Pdese 11 | 


viewers away with a lift and a smile. has 
never been over-exploited as a display ele 
ment.) Merchandise choice was restricted to 
a limited number « 


f items Cannon percale 
sheets, pink and white woolen blankets, and 
a colored hath mat composed thi Lroupiiig 
In the left portion \ single white shag 
bath mat was on the Hoor im the center fore 
ground, and the merchandise grouping at the 
right was composed of colored sheets, pads, 
pillow cases, spreads and two folded electric 
blankets 

“Dramatic simplicity” describes Display 
Director RK. A. Pennoyer’s side window dis 
play of stemware for Dohrmann’s. How 
Pennoyer utilized his) props without ove: 
powering the tiny stemware shows an in 
teresting solution to a problem, for the display 
area admittedly is vast, while the amount of 


stemware on display was small 


Pennovel fitted large hamboo poles between 
the floor and ceiling im the center, with a 
straw cane scroll between. the poles and mto 
the background The window background 
was dark gray, the floor covering light gray, 
and the fixtures were spattered gray he 
drape nn the center was a dark green tabl 
cloth with dark Teen napkins “ised through 
the rest of the display 


Using photo blow-ups of the re-opening of 


the multi-million dollar world famed i] 
Mirador at Palm Springs to authenticate the 
fashions and establish the mood. hoseph 


filmer, display director of Mullen & Bluett 
on Miracle Mile, had tive windows 


quence olf Palm Springs sports weal 1 dy 
Se me - as ahead } ' 
DAaACKLTOULG Vas Of dark VC LIOOW With heee 

white cut-out clouds lhe floor was of sand 
cloth laeht evold cut-out. elitterine and 


radiating SUTIS with stvlized SLIT PYiASSCS WOFt 
hung trom a vol Vire form ul the left. 


with a vold covered tree torm used tor an 


arrangement of trunks, slacks and sport shirts 
(angham shirts. trunks and red trimmed su 
dress illustrated the windows sub-captiot 


“Down im the desert or up in town, this sea 


son's brightest splash of color is Red.” 

With rive windows devoted to resort 
fashions, William Meissner, display director 
of Ohrbach’s on Miracle Mile, particularly 
stressed “colors made tor the sun.’ Such 
was the caption on the black seamless paper 


] 


banners (11 Cachi Window, \ 


arge vellow disc 
formed the design for this simple setting 
with cut-out artwork creating the tdlusion 
of depth Wia tropical motif lhe background 
color was tan, the tloor covering green his 


display is not pictured 


Fluorescent Colors Available 
In Aerosol Container 


“Spray-Glo,” a new display product with 
unlimited sign and display applications, ts 
now being marketed by The Crattint Mig 
Company, Cleveland, Ohio. It consists ot 


“Day (slo. (bright davilieht Huorescent) lac 


i 


quer in popular aerosol spray containes 


form Six colors are imeluded in the lin 
The product adhere . pertectl to wood. 
Paper, glass and metal Inquiries concern 
ing “Sprav-Glo mav be addressed to Crat 


tint at 1615 { ollamet avenue, ¢ leveland 10) 
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ON 


Now-better aceert 
lighting, 


{ says The Denver Dry Goods 
\ Company, Denver, Colo. 














Here's a copy of a letter recently received from Carmen 


R. Sutley, Display Manager: 


“I find that Lustra Spotlites give better accent lighting 
than other lamps that we have used...and, of course, 
better lighting is a big step toward better sales. In addi- 
tion, Lustra Spots burn longer and cut down our replace- 
ments. Our local Lustra Man is giving us highly satis- 
factory service.” 


Like thousands of other stores, you will find that your local 
Lustra Man is a lighting specialist... ready and able to 
quickly improve your accent lighting, increase sales and 
cut lighting costs with Lustra Spotlites and Floodlites. 


On top of that, your Lustra Man is thoroughly qualified 
to bring your general store lighting to maximum effective- 
ness, and to solve practically any special lighting prob- 
lem, with the complete quality line of Lustra Double Duty 
Lamps, Fluorescent Tubes and allied electrical products. 
Write us for literature giving the whole Lustra story. 
Lustra Corporation, Dept. N-2, 36 Washington Street, 
Brooklyn 1, N. Y. 








AMERICA’S DATED LAMPS 





DOUBLE DUTY REFLECTOR LAMPS. INCANDESCENT LAMPS, FLUORESCENT TUBES, SPOTLITES AND FLOODLITES 
RUGGED DUTY LAMPS, FLUORESCENT FIXTURES AND STARTERS 
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RIGHT... and 
they're fade resistant 

and print with clean, 
sharp edges. 


9 Those new 

CRESCENT DISPLAY BLANKS 
have really brightened 
up our counter 








































| Of course... wars wav 


a DISPLAY MEN EVERYWHERE USE 


CRESCENT QUALITY DISPLAY BLANKS 


Crescent blanks are... 
e Stiffer, stronger 
e Non-bleeding 


e Available in a remarkable range 
of colors and textures 









CRESCENT 
Educ 
BOARDS 


Look for this trade mark 


caleba inedaeaes CHICAGO CARDBOARD COMPANY 


Ask your dealer for samples 1240 N. HOMAN AVENUE ° CHICAGO 51. ILLINOIS 

















No. FHE3—~ BRUNETTE HAIR COLOR No. FHE@1— AUBURN HAIR COLOR 


ORDER A SET OF THESE 
FASHION-RIGHT HEADS TODAY! 


Styled right... Sized right to display the 
newest fashions in hats. . . Beautifully 
colored by hand in a variety of make- 
ups over soft feminine flesh-tones. 
Heads can be used on uprights if desired. 


BLONDE HAIR ¢ 6 N FHB4—LT. BROWN HAIR COLOR 
$325 individually packed 


your choice of six models F.0.8. FACTORY 


each ST. LOUIS, MO 


HECHT FIXTURE CO. 








211 S. MARKET ST. e CHICAGO 6, ILLINOIS 























Automobile Dealer 
Installs Novel Display 


An unusual and effective use of display 
material was recently provided by Mann 
craft, Kansas sey, Mo., for Feld Chevro 
let, Kansas City, Kan., largest Chevrolet 
dealer in that state 

Using the technique of supermarket per 
manent display, the Feld job introduces 
what is thought to be an entirely new tech 
nique in selling automotive service 

The display is a unit composed of 19 
shadow-boxes extending over 156 teet in 
length and going completely around = the 
walls of the service department. each 
shadow-box is 4'% teet high and hangs trom 


- | the ceiling down the face ot the supporting 


| posts. The shadow-boxes have been sanded 


and smoothed tor a smart, finished appear- 
ance (onstruction is of '4-inch Masonite 
framed with l-inch lumber. 

A blow-up photograph of an = individual 
service mechanic has been put at either end 
of each shadow-box; beneath the picture 1S 
the man’s name. Adjacent to it 1s a copy 
balloon selling the particular service that 


| he renders. A line drawing in cartoon stvle 
| illustrates the service. A general title such 


as “Brake Service.’ “Motor Overhaul,” 
etc., runs underneath the pictures. With 


| the exception of these titles, every element 


in the display is removable and changeable 


This allows tor timeliness of theme, changes 


of personnel, and other tactors necessary 
to keep the displays up-to date. 

\ttractive, harmonizing colors are used 
throughout in the shadow-boxes Keld 
Chevrolet repainted the entire interior ot 
the service department to harmonize with 
the display. The lighting system was also 
re-done, in order to assure proper illumina 
tion. Continuous fluorescent lighting runs 
along the entire length of the display. 

The construction of the job required two 
weeks. Four men did the basic construc 
tion, but a total of 25 men worked up the 
unit in the various phases of art, photog 
raphy, and over-all engineering and design 


Maharam Brothers Busy 
On Business Trips 


\rthur Maharam, of Maharam— Fabri 
Corporation, New York City, has just re 
turned from a business trip during which 
he called on leading display jobbers in 
Philadeiphia, Baltimore, Washington, Pitts 
burgh, Detroit, and Buffalo and reports that 
spring bookings are the heaviest enjoyed in 
several vears 

Sam, also of the Maharam clan, is now 
on a month's pleasure and buying trip, com 
bining a vacation in Tucson with a business 
trip to Los Angeles. 

President Joe Maharam is in Mexico on 
vacation and also to pick up unusual dis- 
plav novelties en route. He will wind up 
his trip with a business visit to the West 


coast brane h. 


Martin Takes Over 
Plymouth Display 


Succeeding Donald Werden, resigned, 
Herbert Martin is now in charge of visual 
merchandising for Plymouth Shops, Inc., 
with headquarters in New York City 
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French Poster Exhibit 
Now At Cooper Union 

“Recent French Posters,” a colorful show 
ing of French art exhibition posters, repre 
senting a tascinating review of poster art 
trom 1949 to 1953 and including original 
work on stone by such artists as Picasso 
Miro, Lorjou, Ciry, Brianchon, and Cha 
gall, went on display at the Cooper Union 
museum, New York City, on January 2&8 
and will be on view through Saturday 
February én. 

(Ot the posters on display at the museum, 
28 represent a loan exhibit from the Georg: 
Binet Print Collection, here shown for th 
first time in this country. Augmenting the 
show 1s a selection of more than a dozen 
other fine posters loaned tor the occasion 
by Wittenborn & Company. 

The new exhibition presents a treasury ot 
ideas in art presentation, each poster mak 
ing its own appeal to the eve. Not only 
the student of fine and graphic arts and the 
artist, but also the general art lover, will 
enjoy this impressive display of the art ot 
poster making 


Display Marketers 
Expanding Program 

Display Marketers, Ine., Philadelphia 
manutacturer ot displays and = signs, an 
nounces that the company’s expansion pro 
gram is in tull swing. Outgrowing the 
former quarters at 227 South Fifth street, 
the firm moved recently to 1021 South 


Ninth. A showroom has also been opened | 


at 225 West 34th street, New York City. | 


Another step in the expansion 1s_ the 
appointment of Charles Fk. Hubbs & Co, 


38Y LLatavette street, New York City. as | 


distributor. 


A spring catalogue and full-color price | 


ticket folder have been produced by Dis- | 
play Marketers and will be sent on request | 


to the Philadelphia address. 


COMING UPI! 
National Sew and Save Week Feb. 21-28 


Washington’s Birthday Feb. 22 
National Drama Month March 1-31 
National 4-H Club Week March 7-15 
Farm Day March 8 
National Wild Life Week March 15-21 
Camp Fire Girls Birthday 

Week March 15-21 
St. Patrick’s Day.. March 17 
Conservation Week April 1-7 
Easter April 5 
Daughter’s Day ae April 12 
Sunday School Week April 12-18 
National Boys Club Week April 13-20 
Pan-American Day April 14 
Hardware Week (tentative) April 17-25 
National Leather Goods Week. .April 18-25 
National Garden Week April 19-25 
Boys and Girls Week April 25-May 2 
National Baby Week April 26-May 2 
National Family Week May 3-10 
National Music Week May 3-9 
National Hearing Week.. May 3-9 
National Correct Posture Week May 4-9 
Mother’s Day May 10 
National Cotton Week May 11-16 
National Hospital Day.. May 12 
Straw Hat Day May 15 
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No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy .. . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of “4” 


square steel, laid out in 6” squares. 3" x 6 26.13 
GS OBiccsese Ge 
Ceiling Toggies — .50 each 


(6 required for 2? « 6°) 
(9 required for 4 «x 8) 


ORDER TODAY 





460 W. 34th St., New York 1, N. Y. 
°T.M. BRyant 9-5750 
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Fine 4\/.’’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. Only 
$9.45. 400 watt model 
with bulb, $11.55. 1000 
watt model, $13.50. 


Automatic color chang- 
ing wheels also avail- 
able. 


Small enough for cases. 
Big enough for windows. 
Ideal for short range 
white or color lighting 
from 12’ spot to 36’’ 
spread at 3 feet. Hood 
measures only 4'‘’x 
9°x2'4'', Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 


Only $8.45. With 100 
walt bulb, $9.55. 















tor G.E. R-40 Spot Lamps. 
color wheel 





Motor driven 


and universal mounting 


bracket. Complete with 


GE. R-40 spot lamp, only 
$20.91. 


Write for tree literature 


THE BEST DEVICES CO.,INC. 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
. 


any 


$4.00 Per Column Inch 


CASH WITH ORDER 














HUTZLER'S NEW STOR 
[Continued from page 27 | 


plement clling areas (On the lower level 
the fashion departments are carpeted and 


the beauty salon has a white terrazzo floor 


reception area, pink and white rubbe: 
tile within the salon itselt (On the middle 
bovs” departments have 


Hoot ; thre ri tT 


level. thy men s and 


“4 spattet dash plasti til 


| | ’ 
shop children s 


and 
vetoed Cory thre 


departments are cal 
level, the 
departments hav 


lippel maorityv of 


thy home furnishings 


spatter-dash plastic tile; the remaining d 
Valley View 


entrance 1s equipped 


partments and the Room are 
arpeted leach 
matting 


the 


with 
the 


gray rubber extending trom 


sidewalk through vestibule aiuto the 


sale . floor 


Phe lower level is a woman's world Its 


spacious floor area contains all depart 


reaturing aAcCCessorics, sportswear, and 


[he 


approaching 


mecnts 


clothing entire Hoot 1s visible to 


customers from the parking 


area Oither customers arriving trom. the 
middle and upper levels by motor stairs get 
an aerial view ot the cntire sales floor. 
beast] advantage has been taken al the 
tore’s unusual lighting svstem and gay 
coloy scheme to give this level a casual 


country atmosphere 


The feature of the millinery department, 


entrance, is ts un 


piyiryic diate ly 


west 
Phas 


hehind the glass store tront, « 


pocatrer litadal thr 


1 } | 


usual hat bar, set 


OnsIsts Of a 


large circular table with ao white Italian 
marble top supported on a black iron tram 
In The open center of this table < 2 hed 
of green plants from which hat displays 
spring like tlhowers (omtortable chairs, 








vavli\ upholstere l surround the bar acl 
hair taces a gilt Victorian table mirror 
\dditional plant boxes and hat displays 
line the walls of the department and_ th 
store Prowl Budget priced hats are dis 


plaved and sold 11} front otf a roval ylang 


\ ill 11} thie { ¢ ite} »] Tie department, Trim 

mings and other accessories at a_e glass 
1 . 

topped bat on the real aisle. (sract tul by i>s 


chandeliers from Finland add lustre to the 


lighting system 
In the milliners 


and 


department, shoe depart 


ment. customer lounge all background 


walls are finished in white with an all 


| 


over pattern of gold) “H-B” cartouches. 
Phis decorative background sets off the 
special colors, furniture, plants, and = dis 


shoe cle 


‘The 


customers. 


department 
and the 


Open ATCAS, 


Plays Ili Cad h 


partment lounge are 


both equipped with rows. ot 
chairs and saOqTas displays, and plant hoxes 
Both club 


lounge 


have the atmosphere ot a countrys 
} , 


Lhe reception area ol thre beauty salon is 
more formal im tecling \ white terrazzo 
Hoor. a background of black Belgian mat 
ble, and a w hiite reception desk set its 
charactet Behind this is the beauty salon 
itself and a= delightful ehildren’s barber 


shop where the barbes chairs are miniature 


fire engines 
prominent reature i>] thre area 


} 
ak Wis! 


devoted Ti) large sales 


island, ton thre 


ACCCSSOTICS 1s al 


lett) oft thre west entrance, 


where perfumes are displaved against a 
bere Italian marble wall. toiletries and 
drues in walnut and skv-blue fixtures L hie 


rest of this island is used as a background 


natural wood 


for sportswear. with walls of 

























































—Here is a display in which really unusual employment of battery-operated turntables was made. 


Each pair of shoes and each millinery head rested on a turntable whose top was flush with the 


shelving and which revolved steadily for the week the display was in. 


Installation was simple, since 


no wiring or winding were involved. The display was used by McCreerys, New York City, for which 


store Walter Hazeltine is display director 


. (Photograph by courtesy of Hertvy Company, Inc. 
Rego Park, N. Y.)— 


DISPLAY WORLD 









' 
| 
cd] 


Vbove 


CmoTTIS 1s a 


| } , | . 1 
boarding ana Y «i \ PrPaCCUC) Capioors 


island and its fittine 1 


| 
pattice 


entire 


work celine covered with 


W hiite 


Vilics hie rest oO} thie colortul 


wear depa 


yreen sports 
occupies Tiie 


Ast 


rtment 
the « 


remammine 


Space between and west entrances 


(Other 
ith a 
thie 


island are 


located 


islands in the center ot 


accessory departments are 


ot small 
fashion tloor 
ot natural 
| hear 
merchandise 
the 


SCTIOS 
The tixtures in res 


walnut with off-white 


miteriors low-Slung horizontal lines 


] 


smart add lightness and 


to 

Women's 
the 

uniforms, 


and 


charm entire ACCESSOTICS aAtCa 


musses. dresses, coats and 
Collegienne Shop, 
and the \ 
ot the 
divisions ts treated 


( oloy 


and 


SuUlts, hrootpse dresses 


and alles Shop Occupy 


about a third lowe! level leach cl 


these 
specialty 


as it it 


have 


WCOTE a 
all in 
effect 1s 


schemes 
sparkle and the 
While ther special 
each department, the 
the \ Shop 
hackground 


shop 
dividual overall 


harmonious. are ee 

chy 
Its 

hig 


with 


tou hes 11 
thre 


wall, 


oOrative 


max of group 1s alley 


rear used as a tor a 
display, is) surtaced 
set off by 
white marble 
black and 
blue 


wall 


dress 
gold tea 
Irani 


tashion 


( han s( paper, All ebon 
and a 
This 
accentuated 


the 


and 


zed wood man 


nequiin platiorm vol tocal 


wall 1s with ereen dra 


peries at outer glass and beige, 


raspberry, turquoise upholstery Im 


furnish additional 


tl. pct 


chandelhers 
thre 


ported br; 


iss 


gold accents on sales 


Corsets tay ated MCaAl thre 


Sott 
furniture 


Lingerie and are 
heaut\ 


conte Mporars 


salon pastel colors, eracetul 


and unobtrusive tix 


tures torm a background tor a= brillmantls 
lighted display of initimate apparel bon 
rowing stage techniques, the designers pro 
vided a wall ot translucent drapery, sotth 
Wuminated trom hidden lights at top and 
bottom, high-lehted trom ceiling spotlights 
Merchandis displays AV set agaist this 
background and in tront are glass-topped 
tables and customer chairs This) depart 


ment has ten spacious fitting rooms 


lhe middle level ot the building tea 
tures merchandise tor children, bovs, 
men. The Young World departments are 
bright and playtul in feeling, with gay wall 
colors and wallpapers, and a tilted mural 
ceiling over the teen shop. Fixtures, turn 
iture, and equipment are sized tor children s 
Lise Books, stationery, candy, and luggage 
section located in the center of the floor 
area are each tailor-made tor its own 
merchandise. There 1s an unusual gift and 
silverware department set on an island oft 
green carpet behind | the all-glass = store 
front Men's and boys’ wear is given a 
more sober, dignified setting at the west 
end of the building. Deep greens, Tuscan 
reds, pine plywood, and walnut fixtures set 
the character of this division 

\t the opposite end of the upper level is 
one ot the most attractive features of the 
store the Vallev View Room. This res 
taurant comtortably accommodates 141 peo 
ple at a sitting. Through its floor-to-ceiling 
glass wall Call bye SCCT thie sweep of thr 
heautitul northern valley Indoors, th 
focal pomt of the tea room is a 50 lot 


mural wall designed and painted by Kdward 


Meshekoff 


Baltimore 


With vignettes suggestive ot 


county SCCTIOS and local food 


delicacies 
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Enchantress 


Pink 
ATTRACTS and SELLS! 


Here are Carnations that really draw the customers 
GREAT, BIG COLORFUL ENCHANTRESS PINK CARNATIONS 
that will not let anyone forget MOTHER'S DAY 
PROMOTE THIS PROFITABLE DAY with an array of SELECT’S 
ENCHANTRESS PINK CARNATIONS at unbelievable 
LOW, LOW PRICES 


pL 


S$ 3794 — 


Enchantress Pink Giant Carnation Corsage 
Overall size — 36” x 28” 

3 giant heads — 16”-10”-8”, lace doily backing, 
trimmed with green foliage. Packed 2 to a box 
.ist Price $8.75 ea. 


$ 3782 — 


Enchantress Pink Giant Carnation Spot 

Overall size — 24” 

10” head, lace doily backing, trimmed with 

green foliage. Packed 4 to a box. List Price $2.05 ea 


$ 4020 — 


Enchantress Pink Mammoth Carnation 

Overall size — 48” 

16” head on 40” stem, trimmed with green foliage. 
Packed 6 to a box. List Price $2.50 ea. 


220 Wythe Ave., 


KAN Local Distributor or Write 


“Look to SELECT... 


$ 4021 — 


3” head with wire stem 


S 4018 — 


Overall size 16’ 


Standard head on 14” stem with green foliage 
Packed 3 doz. to a box. List Price $2.75 per doz 


$ 4017 — 


Overall size 39” 


Standard head branched on stem with 
Packed | doz. to a box. List Price $15.8 


$ 4019 — 


Overall size — 
MEMBER Place Your Order NOW Through Your 


For Information! 


for SALES EFFECT 


Git vellela | 


Phuwe 0d OZ, La 6 (ie 


N. Y. 


* Manufocturers * Importers 


Brooklyn 11, * Phone: EVergreen 7-7800 


List Price $4.80 per box of 10 doz. (ncne less sold) 


Enchantress Pink single Carnation 


Enchantress Pink Carnation Vine 


Enchantress Pink Giant Carnation 


10” head on 30” stem, trimmed with green foliage. 
Packed 6 to a box. List Price $1.65 ea 






nov") Make it a BIG Hoxécee Day! 
GIANT CARNATIONS 





QSELECT 











Enchantress Pink Carnation Head TN VY | 





New 1953 


Spring Catalog 


reen foliage 
per Doz 


Send for Your Copy 


Today! 


| oo 


Dept. DW-2 


Prices 
F.O.B., N.Y.C. 
Select Flower & Display Co., inc. 
220 Wythe Avenue, Brooklyn 11, N. Y. 


{ } Send Name of Nearest Distributor 
(} Send FREE Copy of 1953 Spring Catalog 





Name Title 

Firm.... 

Address 

City. Zone...... State 
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AMERICA’S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing. stores with nation-wide reputations, employ Mitten’s Letters 
to put store character into their sign and display work. Peck & Peck Fifth Avenue, is no 
exception. Window and interior sales messages throughout the store are made with Mitten’s 
Letters. In addition, at stores such as Bullock’s, Robinson’s, Gump’s, Macy's — where out- 
standing displays are commonplace, you'll find Mitten’s Letters playing a featured role. Along 
Fifth Avenue — B. Altman, Franklin Simon, Russek’s constantly use Mitten’s Display Letters. 
They use them with all kinds of displays, with every type of merchandise and in almost all 
store departments. Its with good reason that America’s better stores choose Mitten’s Letters. 


Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 


Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect you wish to achieve. Their depth of 
relief gives beauty and readability to the message, and by using side, direct or background 
illumination, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive 
than wood or plastic cutouts, are much more attractive and are ready for instant use. 


For complete information and prices, write for Broadside No. 27D 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








Display Frame Company airport by a seven-man panel of judges. 
Names Ormond Black Jones & Laughlin’s exhibit was chosen 
as the most educational, the UU. S Steel 


\riington Aluminum Company, Detroit, 
window won tirst award as the most artis- 
manufacturer of extruded aluminum = dis 
tic, and Rockwell's exhibit took top honors 


} 


perc \ ipatmhes, has appomted (Ormond {) 


in the most unusual classification, 
Black as tkastern sales managet Black : 


fhe purpose ot the annual awards 1s to 
has had over 2O vears experience in advet 
tisine His othee wall be at 745 Fitth ave , ; es 

ning exhibits to be shown the public. Since 
nue, New York Caty 


stimulate greater care and thought in plan 


the new airport was opened last May 3lst 
almost five million people have visited the 


New World Exposition 


new wonder terminal. one ot the world’s 


Award Winners Named largest and most modern 
Fone ®% Laughlin Steel Corporation, Phe New World Exposition, which is one 
L'nited States Steel, and Rockwell Manu ot the teature attractions at the new atr- 


facturing Company, were voted top awards port, comprises 138 show windows = and 
recently for their exhibits in the New island displays strung out along the wings 
World Exposition at Greater Pittsburgh on three floors of the terminal building 


66 


fhe exposition was an idea ot County Com- 
missioner John J. Kane, who realized the 
need for a permanent location for local 
and national industry and business to show 
and explain their products and services to 
the public. There are 48 permanent exhibits 
now installed in the exposition, with six 


new displays scheduled for early unveiling 


Modernization And Expansion 
On Retail Calendar 


Now that controls over commercial con 
struction have been liited, display and fix 
ture manufacturers will share in the $6 
billion market for new and modernized 
stores during 1953 according to the Store 
Modernization Institute, which predicts a 
record year tor such expansion. 

Surveys conducted by the Institute reveal 
that thousands of merchants throughout the 
United States are about to improve or ex 
tend their facilities, according to John W 
H. kvans, managing director of that or 
ganization. “Population growth and migra 
tion from one area to another, increased 
competition and the addition of new lines 
are major tactors torcing retailers to bring 
their premises up to date,” he explained 
“The trend toward branch stores and selt 
service 1s another outstanding reason why 
so many store owners will be building o1 
re-building during the current year.” 

To bring manufacturers and store execu 
tives together in this expanding market, the 
institute will hold its fourth annual Mod- 
ernization, Building and Maintenance Show 
in Madison Square Garden, New York City, 
during June 9-12 

“The display and fixture industry will be 
well represented at the show,” the institute 
official pointed out. “Contracts for exhibit 
space have been signed by a number of 
concerns.” 

Key executives who fix policy for ove 
150,000 retail units are expected to attend 
the show, which will be accompanied by 
clinics devoted to retail problems, includ 
ing store operations, materials handling and 
warehousing 

Headquarters of the institute are at 20 
least 55th street, New York City 22 


Superior Displays 
Adds Branagan 

Robert CC. Branagan of Melrose, Mass., 
has joined Superior Displays, Ine., Boston, 
in the capacity of sales manager and as 
sistant to the president. 

Mranagan saw service overseas with the 
\ir Force during World War IIL until his 
discharge in 1945 

()n returning to the United States. he 
enrolled at Spring Hill college in Mobile. 
\la. lollowing graduation he joined Switt 
& Co. as a salesman in Massachusetts and 
Rhode Island. After completing two years 
with this firm, he became an independent 
furniture manutacturer’s representative in 
Texas, Arkansas, and Louisiana. Coming 
hack to Boston in 1950, he became con 
nected with Haffenretfer & Co., Inc., as 
assistant to the sales promotion managet 

branagan is active in several civic groups 
and is president of the Junior Advertising 
Club of Boston 
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Look for onl 
Swivelier Trade rh on 
every Swivelier fred ct 


swivelier 


(Lamp not included.) 


Used with Swivelier 999-series color lenses, this unique, easy-to-install 
Color Clip imparts added glamor to your displays. 








No. 834 


Fits either R-40 or PAR-38 lamp. Re-lens from front without removing 
clip from lamp. Spring Tension holds clip securely in place. 


* Stays Put...'’ will not tilt, flop or fall off. 


lamp. 


Fits either 
R-40 or 
PAR-38 





\, SOLID RIM SECTIONAL COLOR LENSES 


Over a dozen beautiful color-fast colors, 
Unique solid rim eliminates sharp edges. 


No. 999 


Sevies 


Will not come apeort. 












Manufacturers of Adjustable Lighting a and Lighting Accessories 


Write Dept. DW2 for brand-new complete catalog and “‘where-to-buy-it.” 


company inc. | 30 IRVING PLACE, 
a7 NEW YORK 3, N. Y. 














Add This To Your List 
Of Display Oddities 


\mong recruits who underwent basic 
training at Kearns Field, near Salt Lake 
Citv, in 1943 were William E. Tatroe, of 
Garand Rapids, Mich., and Leonard = G. 
Johnson, ot Scotland and Chicago. hey 
became tast friends, but Tatroe ended up 
doing camouflage work in New Guinea 
while Johnson landed in a B-17) gunner’s 
job with the E:ehth Air Force in England 
The two corresponded regularly until a 
letter from Tatroe to Johnson was re 
turned marked “deceased.” Checking with 
Johnson's commander, Tatroe learned that 


thie former s plane hac been shot down OvVe!l 
Leipzig, and a month later latroe received 
another letter confirming the death 

\iter the war ‘latroe graduated trom 
Michigan State college, went to Los \n 
geles and entered display, and then re 
turned im October, 1951, to Battle Creek 
as display director ot Tacobson’'s \ couple 
ot weeks ago he decided that a= stutted 
alligator would give the finishing touch to 
a luegage window display and went to the 
Kingman museum there to borrow it. He 
was reterred to the assistant director, who, 
as vou have already guessed, turned out 
to be his missing triend. When his plane 
was hit, Johnson parachute | to satety and 
was taken prisoner \iter the wats 
graduated from the University ot ( hicago 
and was appointed to his position with the 
Kingman museum at Battle Creek 
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Firm and sturdy, these attractive tables can 


displays. Tables are 12 inches high, 29 
and 21 inches deep 
the total length 


arranged in circles 


is 74 x 12 inches. Also can 


Each Table $11—Set of 4 as shown $39.50 


be 
arranged many ways to create novel and eye-catching 
inches wide 
When put together as illustrated 
be 





See 


Attractive, 
Functional 


QUARTER 
ROUND 
TABLE SET 


(QRT-12) 


Your Jobber or Contact 


HARRY C. COHEN (CO. 


Stylists in Wire’' 


5219 Center 


Ave., 


Pittsburgh, 


Pa. 































WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 


990 S. Live Oak Fontana, Calif. 
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Nashville 3, Tenn 
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Pasiniiual 


may we send you 
PW te) (ome) amo) ae) ae (as 
significant to the 


Coronation? 


fildeen displays, INC. 
3167 CAHUENGA®*+ HOLLYWOOD 28, CALIF. 
Phone GRanite 5561 


Editor's Comment 


(Continued from page 24) 


doctorate in education, around the end of World 
War II and for some time was a thriving enter- 
prise with students from as far away as Hawaii. 

I remember appearing as guest speaker before the 
Student body one evening several years ago when 
there were more than 200 persons present. Reasons 
for the discontinuance of the school include the 
present high level of employment, cutting student 
enrollment severely; surprisingly few inquiries 
from veterans of the Korean war -- and GI Bill 
students are an important factor for many private 
schools; difficulty in retaining top-notch faculty 
for day school instruction, and continuous petty 
annoyances by those government agencies concerned 
with veterans’ affairs. 


At the present time there are rumors that 
plans are being made to start a similar school in 
New York City in the near future. Let us hope 
that they will be able to overcome the diffi- 
culties mentioned above. 


I had a phone call the other day from 
California, which in itself is not unusual, but 
this one was from Malcolm J. B. Tennent, who 
retired in 1946. For years his fall and spring 
opening displays for Meier & Frank, Portland, 
were the talk of the profession as among the 
most spectacular ever produced. Malcolm now 
lives at Encino, and spends his days (barefooted, 
incidentally) from 5:50 a.m. until dark working 
in his garden -=- which he considers a fitting 
reward for a man who went to work at the age of 
ll, worked 41 years to the day with one store, 
and then called it quits. The phone call? He 
wanted a subscription to DISPLAY WORLD.... 


Reports from display salesmen making their 
first trips of 1955 are that business is 
"terrific". There is a general feeling of 
optimism among merchants, and trade figures 
reflect their confidence. Theresult is a loosen- 
ing of the purse-strings on many a display budget 
and that means that displaymen should be able 
to do a still better job for their stores. It 
looks as if a good year is ahead for display.... 


Cordially yours, 


Re llme 


DISPLAY WORLD 





FINANCIAL DISPLAY 
[Continued from page 46] 


vinced they are real and are the most im 
portant benefits. We feel they include many 
of the objectives of abroad Concept ol 
better public relations, of community good 
will, warmth and mutual understanding. 

In searching for more objective benefits 
with which to measure success, it 1s im 
possible to state with any degree ot pre 
cision how much more successful out 
branch has been because of our extensive 
window displays. 

We have had many customers, particu 
larly those with large accounts, who tell 
us quite openly that they brought their 
accounts into our bank because of ou 
window displays. Others tell us they were 
first attracted to our bank because of the 
displays. We do get a substantial volume 
of out-ot-the-area deposits and as the 
window exhibits have virtually been out 
only form of advertising, we do teel that 
they are the major reason tor these ac 
counts. 

What we do not know, vet teel certain 
exists, is that there are some persons who 
are trightened off by a too-aggressive or 
inappropriate form of advertising or by our 
too-open-to-the-street banking quarters. 

We do know that men follow our win- 
dows more closely than women, yet we 
believe that the women are more easily 


influenced to do business with us because | 


of the exhibits. \t least they tell us so | 


more frequently. 

Atter two and a halt years our deposits 
are some 25 to 30 per cent greater than 
factor which 
doesn't mean very much. We do know that 
until recently our dividend rate has been 


our advance estimates. a 


shghtly below the average otf our com 
petitors, a tactor which has hurt us con 
siderably and which we did not anticipate 
when we made our advance estimates. 

ur nearest competitor is a branch of an 
other mutual savings bank, opened in 1938 
and situated only a tew doors trom us in 
a location which is not quite as favorable. 
It took them the six years trom 1938) to 
1944 to grow a comparable amount. 

These past two and a halt years have 
been a period of limited growth among the 
savings banks of Boston and we teel that 
we are doing well comparatively. 

We certainly can claim excellent success 
in getting public attention and awareness 
Many advertising men will teel that this 
alone justifies our display program. 

We were a comparatively unknown sub 
urban bank, small in size (20 million) com 
pared to our large city competitors. Our 
branch was opened with excellent publicity 
and attention-getting fantare. It 1s also 
a tactor that with not much more than 
paint and imagination we converted = an 
established banking office from the dark 
mahogany, heavily draped and heavy grill 
work type of banking office into avery 
modern, yet warm type of banking office, 
a tactor which in itself attracted attention 
and created a tavorable impression. 

In a very brief period we found that per- 
sons trom all over Greater Boston (popula 
tion, 2,500,000) were for the first time made 
conscious Of our existence: even if they 
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highest quality, 
smooth tempered, 


duolux masonite 


‘X 


clean, 


accurately perforated 


holes 


—no burrs 


standard 


panels: 1/8°, with 


3/16 holes on 1 


centers 


special 
1/10”, 3/16” and 
1/4” panels; any 
hole, any center, 
available in 


> Quantities 


are (-Wele| (| Meco} 


; 


With PegOPanel Display backgrounds ex- 
citing, attention-getting displays for your 
merchandise can be created in minutes. 
No nails, screws or tools needed. 


) 
y ; i ow FE rices 


' Temp. Duolux 48" x 96'' Panel 
3 16° holes on It" centers $ 8.00 
' Temp. Duolux 48'' x 96'' Panel 
3 16" holes on '/,"' centers 
Temp. Duolux 48°" x 96'' Panel 
3 16" holes on I" centers 
' Temp. Presdwood 48° x 144" Panel 
9/32"' holes on !"' centers 
' Temp. Leatherwood 48° x 96'' Panel 
3/16"' holes on I"' centers 10.00 


Pius $2.00 packing charge on orders for less 
than 6 panels. 





Wire clips, hangers 
1095 beaufait 
detroit 7, michigan 


and mouldings can 


be provided. 








“Outaul Weber" 


IT’S THE NEW 











K10 CUTAWL 





1953 





The biggest ... and best 
edition yet— 


@ 40 photos of outstanding Cutawl 
made designs and displays. 


@ 12 original display ideas for 
special events. 


WRITE TODAY FOR 
YOUR FREE COPY 
International Register Co. 
2622 W. Washington Bivd. 
Dept. 23-W, Chao. 12, Ill. 


@ Feature articles by leading per 
sonalities in the display field. 


@ 16 idea-packed pages. 
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dont let sloppy-looking wigs fizsle sales! 
dress-up your mannequins with. . 


ae - Shape WI GS 


and they ll al ways be smart! 


ef Our 1953 line of 
"J WIGS is a sensation 


 Stylishly coiffured 
Perfectly made 


AND because they are made with the 
Special H/R rubber base they always 
fit perfectly. 





Peeseeeeoeoouoaooanouooononoo=’ Ss 
fenneeeqgeeae @Gaeeeeeeeeee aeaaae & @& 


e MANNEQUIN REPAIRS 
e LADIES’ AND CHILDREN'S MANNEQUINS 
e CHILDREN'S WIGS 


| menveracnonetne INC 67 Wes Peccda., i. Y..2¢x YS 


: HERZBERG-ROBBINS, INC. 457 West Broadway, New York 2, N. Y. ' 
s Gentlemen: Please send me your latest wig-style, mannequin and repair circular. ; 
t , 
: Store Name : 
5 
s Address : 
5 i 
: City State ‘ 
. : 
gs Attention: ' 
2 


aac SK SR SS SSS SS SSBB eee eceanacaue 
e SALESMEN WANTED...for a few choice terri- 


tories. Write for particulars and state territory you 
cover. 








THE NEW ATTRACTIVE Z DISPLAYER SETS 


A clever wire creation, combining 
decoration and merchandise display in 
one. You can group them many dif- 
ferent ways. Hang them, nest them, 
build them into pyramids or trees. 


| set consists of the following sizes: 


| Displayer 6'' high— 6''x 6"' top & bottom 
| Displayer 12°" high— 8''x 8" top & bottom 
| Displayer 18°’ high—I0''x!0"' top & bottom 
| Displayer 24"' high—i2"'x!2" top & bottom 


Price for complete set of 4—$16.50 


QUENSELL DISPLAYS INC. (55/508 O89 




























did think of us merely as “that bank with the 
attractive quarters and the interesting win- 
dow displays.” Our staff members, trustees 
and customers reported favorable comment 
at meetings and gatherings which they at- 
tended all over the Greater Boston area. 
We tound a growing number of persons 
who made it a point not to miss one of our 
| displays, many of whom regularly went out 
of their way to view them. 

The majority of persons in Greater Bos 
ton have occasion to be in our neighbor 
hood and pass our windows at some time 
during the vear We feel that over the 
past tew years, hundreds of thousands ot 
persons have viewed and enjoyed our win- 
dows and remembered our name. This fact 
alone has done much to make our other 
advertising efforts, which we are just now 
vetting into, more fruitful. 

We know that some of our better displays 
have been viewed carefully by over 5,000 
persons in a single day (7 a.m. to 11 p.m.) 

One ot the easiest methods of determining 
the value of window space 1s to find out 
what the merchants of the area would be 
willing to pay for use of those windows 
We have surveyed our local merchants and 
they insist they would gladly pay $6,000 to 
$10,000 a vear for the use ot our window 
space lf they could have our quarters, 
with its excellent corner location, they 
would charge some $10,000 to $15,000 of the 
annual rental to advertising tor window 
space 

It is undoubtedly easier to sell merchan 
dise in window displays than it is to sell 
services, yet there does exist a window 
space rental or ownership premium which 
banks without window displays are now 
paying and not capitalizing upon. 

We find that when we devote a window 
exhibit to such services as banking-by-mail, 
registered checks, travelers cheques, sav 
ings bank life insurance, Christmas club, 
mortgage loans, we do get a substantial 
increase in the number of inquiries and a 
minor increase in the sale of those services. 
We can not easily prove the same results 
with windows promoting savings accounts, 
our primary service. On _ those’ services 
which do sell in window displays, we are 
not convinced that the results yield a satis- 
factory return in relation to the expense 
and effort involved. We feel that windows 
are very much worthwhile in acquainting 
the public with a new service. We are not 
convinced that they are a satistactory me- 
dium if the sale of services is the sole ob- 
jective; perhaps the money would be better 
spent on other media. 

It should be made very clear that we teel 
that straight advertising windows and dis 
guised advertising windows are a_ neces- 
sary part of a display program. We teel 
that a program of goodwill windows doesn't 
make sense unless a major window 1s 
occasionally alternated with advertising 
windows. That is how you get the public 
to pay attention to your advertising win- 
dows and it 1s the method you must use to 
tell the public that you are basically a bank 
and that all of yvour window displays are a 
form ot bank advertising or public rela 
tions. 

We strongly feel that the greatest benefits 
are to be tound in the attention-getting 
value ot display and in the hard-to-measure 
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No. 2213—GIANT CORONATION CniST 


Lhe livery 


— Beautifully hand-crafted deep relief 


papier-mache British crest . . . large size 


36" x 36" x 3" deep backed with hard- 
board . . . finished in burnished gold 


antiqued in deep brown. 


toch $32.90 


Varch Ist 





DISPLAY DESIGNERS 
AND MANUFACTURERS, Portsmouth, Ohio 








but nevertheless very real benefits ot a 
warm and tavorable public impression ot 
the bank. 

(The foregoing is part of a project by 
the author for the School of Financial 
Relations, Chicago, with whose permis 
sion it is used. Other installments wall 
follow.—Ed.) 


Marion Canfield Wins 
Contest Award 


Sweepstakes prize in the womens division 
has been awarded to Marion Canfield, H. 
Liebes & Co., San Francisco, in a 
sponsored by White Mig 
Portland. In addition to the bronze plaque 
and a bond for $100, Miss Canfield was pre 
with a $50 bond for 
its classification 


contest 


Stag (Company, 


sented having the best 


display Il) 


Hart, Schaffner Contest 
Won By Petsch 


Kirst national 
test for autumn windows 
Hart, Schaffner & Marx has 
to Herbert O. Petsch, display 
Hughes & Hatcher, Detroit 


prize in the display con 
conducted Dy 
heen awarded 


director Ot 


Catalogue Of Letters 
Issued By Ohio Firm 


Specializing in die-cast letters and mono 
Products, 
a catalogue showing the firm’s line 
of white metal, brass, and aluminum char- 
\ copy will be sent on request 


grams, Canton Canton, Ohio, has 


issued 


acters 
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Plant Is Purchased 

By Henry Hanger 
Manutacturing of the display 

racks 

Display 


equipment, 
Henry Hanger & 
kixture Corporation in future wall 


and hangers of 


be done in a ftactory just purchased at 
Lawrence, Mass. lhe building provides 
about 120,000 square teet of working space 


Headquarters of Henry Hanger will 


tinue in New York City 


con- 


The company plans 


showrooms and distribution points in 
Miami, Canada, Chicago, New York City, 
and Los Angeles 
Chicago Club Visits 
Lithograph Firm 

Members of the Chicago Display ( lub 
were guests on kebruary 10 of the Magill 
Weinsheimer Company Following dinner 
at the plant and a talk by Frank H. Ras 


director and 
the firm. the 


dollars 


mussen, art vice-president ot 


displaymen Inspected “one 


million worth of point-ot-purchase 
display.” 


local 


studios 


Qn March 3 the group will visit the 


National Broadcasting C ompans 


Lolita Staines Joins 
Television Station 


kor many vears co-display director of 
Vandever Dry 
Lolita Staines has resigned in 
jon KOTY, local television 
director. Her husband, 


with the store as display head. 


(,00ds ( oOmpany, Tulsa. 
order to 
station. as art 


Richard. contimues 


Gallery Established 
For Displaymen's Art 


Displays by Dauman, 182 Fifth avenue, 
New York City 10, has developed an un 
usual plan for showing art work by dis 


playmen in gallery style. 
showroom 


A portion of the 
aside tor the pur 
pose, and displaymen are invited to submit 
any type ot art of their production, from 
paintings to mobiles or sculpture. The ex 
hibition will be publicized extensively, ac 
cording to Sid Dauman, and although there 
will be no entry 
will be 


has been set 


tees the usual gallery 


contract followed 


South American Trip 
For Henry Callahan 

Henry Callahan, display director, Lord & 
Taylor, New York City, left on January 15 
lor a month's tour of 12 South American 
cities. He was accompanied by six models 
held in each of the 
cities visited, with Callahan responsible for 
their presentation. He will 
on February 18 


Kashi in) show S were 


return bv air 


Book Deals With Use 
Of Advertising Arrows 
M. M 
hook 
arrows tor use tn 
display, 


Riggs 
showing 


Company has produced a 
2,650 different 
advertising, 

like Designed to 

Hat, the book has 132 pages. 


new types ol 
showcards, 
and the open 
Its producer 


is located at 825 Iroquois avenue, Detroit 14. 
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harlequin 
rabbit-head. 
16” PYaat]| mata? 


mounted on pole. $15.00. 


—~ 
) 


our Easter line 






























































iT ready. ‘ 
FINE GLASSWARE DISPLAY Basic Principles : 


[Continued from page 44] l. Proportion of glass to space. 

When arranging glass, one must first 
think in terms of the size of the piece in 
relation to the space. Where the shelf is 
broad and the height above it generous, 


ben gvlass on New York's” Fifth avenue 
To display or store designers the single 
merchandise shop can be both a dream and 


a nightmare \ dream because he ts not 


| ) | then a large piece is indicated. It may be 
laced with reconciling a variety of prod large im height or in mass. Conversely, 
where the shelf is small, the piece should 


be small 


i 


ucts of differing size, color, material, torm, 


and tunction;: and a nightmare of frustra 


tion trying to gain variety and liveliness 2. Composition in display. 


with one product especially when it is of The 


fsldeen displays, INC. second consideration is to make a 
3167 CAHUENGA+ HOLLYWOOD 28, CALIF. 
Phone GRanite 5561 


a single material and limited im size varia 
tions 


satisfactory arrangement or “picture” on 


, | | each counter or table, along cach section 
Ihe principles of display tor Steuben 


ee 


: . , of strip shelving and in every shadow-box, 
| glass in New York and in the Regional 
TN Titi , < < S |» Sternbe ry? . . . . 
Room are et torth thu in the Steuben This is achieved most easily by forming a 
| “Display Manual 
» te » © : ' 1 re : ; 
| Most of the Steuben Rooms have been so Similar height or mass. balancing each 
constructed that the various groups or de other It 


as though each were a_=eseparate entity. 


symmetrical composition with pieces ot 


Is important to have variety in 
=. height, hence the intervening pieces should 

| the architecture of the Rooms; much thought qiffer in size and shape. Exceptions will 
has been viven te the scale and Propo 


signs are allocated to specific sections in 


occur where it 1s advantageous to show 


tions of the various types of glass. Mon 
square dance team. OtOn, has been avoided by establishing 


40” tall. $48.00 each. 


several glasses or plates of identical shape 
as a group in order to emphasize them fot 


tene al pPaomtits and by breaking up the whole selling purposes. This 1S true ot table and 


into smaller units to give variety. You drinking glasses: also of engraved Audu 


bon and Zodiac plates where repetition en 


will note, for example, that areas devoted 
to table VIiAaASS AaY©re More 1itimats It} scale hances the value and the circulat shape 


than those planned tor large vases and wakes 4 pleasing rhythm along a strip of 


bowls: or again, where good selling de shelving 


mands repetitive display such as in drink 


3. Segregation of types of glass. 
ing vessels, the treatment ot shelves 1s (quite 
In most cases, one should not mix the 


different trom areas where emphasis ts | | 
more tunctional items with the decorative. 
upon the mdividual object Phus, the Room , é' 

The table glass, drinking glasses and acces- 
has been planned to give an overall eftect 


sories, the smoking accessories, and the en 


of orderliness by caretul composition | 
' graved glass are best shown in the sections 


specially designed tor them. 
—The candlesticks and center bowl shown are | A sale rule Is to avoid placing small 
medium sized, as the table is not large and functional items next to important decora 


bigger pieces might crowd it. Pairs of dolphins tive pieces. In terms of appropriateness, 
flank the centerpiece, suggesting additional olive dishes do not go with expensive 
ornaments to the shopper. Two salts and covered centerpieces, nor do creamers and 


peppers are placed diagonally across from 
each other, as are sets of cigarette urns and 
small ashtrays, providing a change of scale 
which avoids monotony. All these pieces are Additional sales are often made by dis 
suitable for use on a dining room table— playing related objects in such a manner 


sugars set off the Matisse vase 


4. Merchandising. 
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that a suggestible customer is readily in- 
fluenced. Many items of Steuben glass go 
well in pairs, such as small vases, decanters 
and decorative animals. Then, also, certain 
center bowls are appropriate with certain 
candlesticks. Naturally, cocktail shakers 
mingle with cocktail glasses, a bar pitcher 
with old-tashioned — glasses. Incidentally, 
candlesticks should never be shown without 
candles, which have the added virtue of 
giving dignity to the overall effect. 

The foregoing principles have proven 
their worth from the standpoint of both 
design effectiveness and merchandising 
value, with neither sacrificed to the inter- 
ests of the other. It is hoped that this 
brief resume of our approach may be help- 
ful to others working on the challenging 
problems of the display of fine glassware. 


NEW YORK DISPLAY 
[Continued from page 29] 


In carrying out the story in amusing 
fashion through the adjoining windows, 1n 
one the man wore kilts; in another he was 
buried in beach sand with only his face 
showing; another window showed him in a 
gunny sack, while in another set he was 
peering over a folding screen. 

Also at Bonwit’s the legend read “Light 
as feathers, the new Bonwit Claire Me- 
Cardell’s for the Southland.” The floor 
covering of West Point blue felt surtaced 
paper was planted with gaily colored, bam- 
bhoo-handled feather dusters in reds, yellows 
and greens, giving a very gracetul effect 
of delicate balance and crisp poise. 

The mannequin on the left wore a gray 


green linen dress with the scalloping edged | 


in black —the black continued in the but 


tons, belt and sandals. She carried a huge | 


red pouch bag over one arm and wore red 
and black “shortie” gloves. Her hat was 
of natural linen with evelets edged in white 
\ long quaint pin of dull silver and large 
single pearl earrings completed her cos 
tume. The mannequin posed on the cube 
wore a plaid silk dress of bright red with 
pale blue and pale green lines. Over it 
she wore a “light-as-a-feather duster” of 
grav-green linen lined with bright plaid. 
Bright red cotton gloves, a dull black um 
brella, sandals of red calf, gold bead neck 
lace and earrings repeated the contrasts of 
the bright with the subdued notes The 
overall effect was both light and bright 

A certain repose characterized a recent 
Henri Bendel window, where a winter park 
scene was created by Display Director John 
Robert Cobb. The mannequin wearing a 
mink coat was posed on a white iron park 
bench, which was flanked on either side by 
flocked shrubs. White doves, suspended by 
invisible wires, were perched on the bench, 
mannequin, or on the crunchy snow-covered 


floor. The mannequin held a small glass 
and gilt jewel box filled with grain and 
seed, A scattered pattern of the kernels 
and seed was repeated on the snow. The 


backwall was in blue, made more intense 
by concealed blue fluorescent lamps. 

To emphasize the tact that Gertz, Jamaica 
quite literally had a truck load of sale 
dresses, Display Director Eric Daniel de 
veloped a simulated truck which was actu 
ally composed of platforms on which were 
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presents... 


functional wire 
Display Units 


designed with distinc- 
tive simplicity to lend 
style, beauty and charm 
to your windows and 
store interiors. 


Choice of 7 different 
styles! 








Ask for our catalog No. D30 
























ALLIED Disp 





LAY MATE 
VENUE. NEW 


©5 MADISON a 


RIALS INC Address 









































Watch for RUBNER’S SPRING LINE FOR 1953 


Announcement We wish to thank the display field for their excellent recep- 


tion of our new dimensional designs for Spring. 


of Completely 
New Design Ser 


Treatments Y 8 U 83 AJ i R ve 


There's Always Something New 
5925 Broadway, New York 63, N. Y. 


































é 

placed garment racks painted a light gray announced by Robert Firinberg, president, 
The bases of the platforms were framed Kling Studios, Chicago The department 

in gray cutouts, with black and darker gray will be headed by Fk. Wilham Plumer, tor 

outlines. The tront cab was painted red = merly president of Plumer & Associates and 

the driver also a cutout Prices im a principal of Floing-Plumer, In 

white were applied to red balloons of card “Previewing more or less nebulous ideas 

board. The copy read, “Spectacular semi and crystallizing them into concrete visual 

annual dress sale . fabulous savings in 


- . themes by visualizers unconcerned with a 
¥ «a . i ~*~ 
exciting new fashion specific art technique or medium is a logical 


and necded extension of art studio service,” 


Kling Studios, Chicago, 


kirinberg said. “We believe Plumer’s long 

Announces New Service experience in ereating and coordinating art 

The creation of a new service department themes will be of particular benefit to all 
to develop coordinated visual programs is Kling departments.” 
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Three Showroom Floors 


Be Sure To Visit NAT SIEGEL On 
Your Next Trip To NEW YORK 


SEE THE SENSATIONAL NEW LINE OF 


NYMPHETTE MANNEQUINS 


plus a brilliant new collection of Wood, 
Plastic and Wrought Iron 
FUNCTIONAL DISPLAYS 


NAT SIEGEL INC. 


at Display Headquarters 
39 West 37th St.—Between Fifth & Sixth Aves., New York 18, N. Y. 


See eee eee 8e282 2828828 1% 


Our Big New No. 55 
MANNEQUIN 
CATALOG 


is just off the press — 
write for your copy now! 


We See eee eee 2 & & 
Janmaaaeaaaaanane 














































DON'T PAINT 
— PARAFLEX 


PARAFLEX 


surface, 


glass mirrors cover any 


no matter what the size or 


shape. Send for an estimate or send 
your original sample. We will cover 
Samples 


at all times are your exclusive property. 


it for a very nominal charge. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 

















Salesmen and Jobber inquiries invited. 


& . KAYE CO. iNT 150 Seeinc 5) NEW YORK DY 


’ 

’ 

‘ 

ae ee 

s In 1/2 Ib. Flat Boxes 

: * Nickel-Plated 

' SEND $1 for lib. SAMPLE (50 Ib. Min.) 
' to cover handling fetc.) costs.§ ¢17- ¢20-#24 
7 

’ 

’ 

i 











all 


HOW TO STIMULATE 
IMPULSE SALES 


[Continued from page 37] 


/ 


stores using the displayer are sent new, full- 
color Kodachromes free of charge, thus en- 
abling then: to tie in at the point-of-sale 
with current promotions and to remind their 
customers while they are in the store that, 


“Here is the merchandise you saw in your 
favorite magazine.” 

What has been the retailers’ response to 
using the Self-Selector unit? Here are ex- 


cerpts from just seven of a great many letters 
received : 

“With the turnover of sales help these days 
we have gotten a great deal of service out of 
your display. Since the regular sales person- 
nel have not time to handle all the customers 
during the ‘big load’ part of the day, the Self- 
Selector has helped tremendously ... For cold 


sales statistics, 125 


cent 


we have realized per 
the like period for the 
previous year since installing the Bates Self- 
Selector The percentage in- 
creases over previous months, since installing 
the Self-Selector unit, have ranged from 120 
to 224 per cent!” 

There noticeable pick-up in 
sales and a big improvement in handling these 


increase over 


display unit. 


has been a 


sales. We have found many of our customers 
pre-sold, due to this new display fixture. | 
feel that you have made another step forward 
for offering this modern, in 
point-of-purchase aid 
The management of this store 


the retailer by 


telligent, selling at a 
nominal price 
feels that it 1s 
national advertising program.” 

“We up a unit control Bates 


spreads and tind that our umit retail sale has 


a perfect supplement to your 


have set on 
creased from a lower retail price to a higher 
117)- 
portant factor m increasing dollar unit sales.” 

“The unit itself 1s 
policy of table 


attractive and 


retail price, proving that display is an 


a departure from our 


uniformity. However, it 1s 


practical selling aid and 





than a worthwhile change 

It is a traffic-stopper and most effective 
right at the point-of-sale.” 

“We are thoroughly sold on the value of 


these units, as they have stimulated the sales 


is proving more 


of Bates spreads approximately 50 per cent 
Much of this increase we attribute to the ease 
of self-selection provided by these fixtures.” 
“From the very first day we installed this 
cisplayer have had compliments from 
our customers. We installed the 
right up front in our fabric department and 
it has proved to be one of the best traffic 


we 
displayer 


stoppers we have in our store.” 

“Since installing these visual display units, 
our of Bates products have 
several hundred per cent. We are firmly con 
vinced that there is no better nor more eco 
nomical of stimulating than 
through these Self-Selector units.” 

In concluding this article the writer should 
mention that in 1952 Bates enjoyed one of its 


sales creased 


means sales 


most successful bedspread and piece goods 
seasons. How much of this is directly re- 
lated to the Self-Selector units can not, of 
course, be directly traced. However, we 
know we have a tremendous “plus” in these 
units because of the testimonials, and the 
continuing enthusiasm and response we are 


getting from large and small stores im cities, 
towns, and hamlets from the Atlantic to the 
Pacific ocean and from the Canadian to the 
Mexican border. At the rate these display 
units are being accepted by the retail field we 
Departments” in 
throughout 


‘Bates 


of 


shi yuld soon have 


literally thousands stores 


America. 


Displaymen Injured 
In Accidents 

A stretch of icy sidewalk was responsible 
for a fall suffered recently by Andrew 
Matzer, display director of Rollman’s, Cin 
cinnati; an arm broken in two places was 
the result. 

A fall from a ladder and into a displays 


case beneath him ended in several severe 
cuts for Paul Smith, display director ot 
J. W. Robinson Company, Los Angeles. He 


is reported having recovered satistac- 


torily. 


as 


Kenney On Trip 
To Europe 

Robert E. Kenney is leaving soon on a 
trip to Europe. He is display director ot 
J. L. Hudson Company, Detroit 


Detroit Office Opened 
By Frankel Associates 
Frankel Associates, Inc., New York City, 


announces the opening of a new Detroit 
office; it is located in the Book building, 
where fabrics and accessories are on dis- 
play. The office is under the management 
of Irving T. Michael. 
Incorrect Dimension 
Given In Ad 

\ dimension in the advertisement ot 
R. A. Ohlhorst in the January issue was 
given incorrectly The ad featured base 
metal birds which are 7 inches in length 
and are available in five different colors. 
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Stensgaard Organization 
Adds To Staff 


The field contact organization of W. L 
Stensgaard & Associates, Inc.., 
heen increased in line with the 
contact and follow-through services in_ the 
held from the clients served by this orgami- 
zation. In some 
reduced so that better 
accomplished by each member of the field 
organization. 

Howard Backer will headquarter in St. 


Chicago, has 
demand tor 


CasSeS territories have been 
coverage can be 


Louis and be responsible for service in the 
adjoining territory. He had been display 
manager for many years with Stix, Baer & 
Fuller, in that city, and only a tew weeks 
ago was reported as joining a St. Louts 
display firm. For the past four 
has conducted display courses at Washing 
ton university. 

Robert Findlay will headquarter in Dal 
las and will be responsible for 
the Southern central section. He has been 
associated with several fine retail stores in 
the past years and comes to the Stensgaard 
organization with much good display and 
merchandising experience. 

Donald L. Royston will headquarter im 
Cleveland and be responsible for service in 
that section. He 
with retail stores, 
vertising agencies. 

Jack Settle will headquarter in Kansas 
City and be responsible for service in Kan- 
sas, Nebraska, lowa and Colorado. He 
has been manufacturing, 


vears he 


service 1D 


formerly was associated 


manutacturing and ad- 


associated with 
advertising and selling. 
The Stensgaard organization is divided 
into five regions in which the district. field 
report to their 


supervisors regional vice 


president. 


Winners Announced 
In Pfaff Contest 


Six winners, three each for interior and 


window displays, in the Ptaff sewing ma- 
chine Christmas display contest have been 
announced by Al Weber, president of A. C. 
Weber & Company, western distributor of 
Pfaff and sponsor of the contest. 

Winner of the first prize of $750 in the 
window display group is Reuben’s Sewing 
Machine Shop, Murray, Utah. First prize 
winner of $750 in the interior division is 
Hi-Fashion Sewing Machines-Appliances of 
Albany, Calif. Second place 
received $500 each are Newman's, 
Okla., for a window 


winners who 
kenid, 


display, and Boers 


ma’s, Yakima, Wash., for an interior dis 
play. Third prize winners, whose awards 
amount to $250 each are Pfaff Se “ee 


Center, Van Nuys, Calif., for window and 
Pfaff Sewing Center, Santa Monica, Calif... 
for interior. 

The three judges were 
midwest editor of Retailing 
MacAlister, 
his cwn television show, and Ben 
Chicago artist. 


Ralph — 

Daily; Paul 
interior decorator and star of 
Tavlor, 


Milliron's Names Mitchell 
As Display Manager 

Formerly with Goldblatt Brothers, Chi- 
cago, Ekdward Mitchell is now in charge of 
display for Miulliron’s, Los Angeles. He 
replaces Warren Clark, resigned 
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———~ TIME-TESTED TURNTABLES 


Moving displays attract attention . . . and customers. These 
time-tested Turntables from Art R. Cohen give you that 
added attraction at low cost. Dependable performers, too, 
with heat-treated spiral steel gearing to resist wear in- 
definitely, and provide effortless transmission of power. 
Gears sealed in oil for quietness. Friction drive allows 
displays to be stopped purposely or accidentally without 
3 RPM; overall Ht. 52"; shipping 


damage to gearing or motor. 
-”- 
Wt., 15 Ibs.) COMPLETE 
Electrical contacts for illumination, 16.50 additional 
Available in 75 and 500-lb. balanced load capacity. Prices on request 


(RT R. (COHEN (0. 


Modern Display Equipment 
810 Penn Ave., Pittsburgh 22, Pa. 


MODEL NO. 500 (200-Ib. capacity) 
with 18-watt AC motor; 12°’ diameter 
aluminum enclosure; 8-ft. heavy duty, 
UL approved cord and plug. (Speed 
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eau monde, 
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Call or write us today 
for illustrated brochure 


on com plete series 





KEHOE DISPLAY FIXTURE CoO. 


5341 MARKET STREET 


SAN FRANCISCO, CALIFORNIA 





75 

























































THREE SMART WAYS TO 
MAKE MORE SALES...! 








smart, interchangeable 
solid chrome price markers = 

make your merchandise “look the price!” 
%"-5/16"-42"-1” high. 180 pcs. per set 
handsome compartment box. 






~ a 


specially 
prepared solid 
chrome sales promotion words.. 
can be used in combination with numerals. 


rich, ebony-background, 
bevelled edge glass signs 
for extra smart sales appeal. 


ALL THREE manufactured by 


COMBINATION PRODUCTS CO. 
64-74 West 23rd St. New York 10, N. Y. 
ORegon 5-3240 
ORDER TODAY...OR CALL OR 
WRITE FOR PRICE LIST! 











for maximum illumination... 


MODEL ‘0? projecte 


projector 


Imagine the convenience of this Opaque Projector 
in your sign or display department! Need oa large 
sketch — but fost? Just place this projector over 


a photograph, magazine page, coin, jewelry or 


any flat opaque object—ond you can project a 
screen image, faithful in every detail and color, 
4 fee! square and larger. Projects an area $” «x 
5” of one time or larger area, a section at a time. 


Complete with lomp ond $322 5 


8-feot cord ond plug. 
F.O.B., N. Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors, 


FREE « 200 PAGE CATALOG 
* 10,000 ort and 
drawing supply items avail- 
able through Arthur Brown. 
Write today on firm letterhead! 


ARTHUR BROWN & BRO. 


2 WEST 46th ST... NEW YORK 3¢ 














Plywood Backgrounds 


Hl. cost of background flats for display 
windows can be maintained at minimum 
levels by getting maximum re-use from 


Hats 
it may be difhcult to paint out previous sur 


standard-sized When plywood is used, 
faces but techniques developed im the motion 
have made it 
Hats 


consequent substantial savings in overall cost 


picture industry possible to 


re-use standard scores of times with a 


have turned = to 
this kind of 
Corporation, for 
plastic 


Recently some producers 


plastic surfaced plywood for 
Pictures 
both 


Douglas fir 


work ( olumbia 


example, employs surfaced and 


standard grades of plywood. for 








Hats im the 
You” starring Jane Wyman. 

\ typical flat is 3g-inch  plastic-surfaced 
fr plywood nailed to a light lumber frame 
The standard flat is 6 by 12 feet. The 
crew keeps 6-inch widths of plywood in stock 
to build up the flat. to 


re-usable sets on “Anyone But 


work. 


other sizes where 
—Above, faces of standard plywood or plastic 
surfaced plywood sections are treated at Co- 
lumbia Pictures Corporation by flushing joints 
with plaster and papering the surface, using 
a standard paste to which glycerine has been 
added. The treatment facilitates cleaning 
panel faces for re-use— 





DISPLAY WORLD 


—At the bottom of the opposite page, stand- 
ard sections or flats are tied together in back 
with double framing or walers, then flats are 
dismantled for re-use. Standard sections per- 
mit combination of sizes to form painting sur- 
face of any dimension... Above, finished sur- 
face blanks out all marks of previous use and 
serves as excellent base for standard colors 
or design to be used as background in dis- 
plays. 
flats for Columbia's "Anyone But You" 


The photograph shows preparation of 
star- 


ring Jane Wyman— 


standard 
4 by 8-foot panel would probably prove satis 


necessary. In display work, the siz 
factory with small units being kept on hand 
to add to the ()ther 


adaptable to an existing store setup could be 


s1ze. standard sizes 
developed by any display department. 

When the flat for a display has been set up, 
the ply wood surface should first be shellacked. 
Next the joints are flushed with plaster to 
achieve a smooth, crack-free surface 
Where flats are not joined, the flushing plaster 


good, 


will not be required. 

The actual painting surface is a flat white 
paper, appled with standard paste to which 
glycerine is added. The addition of glycerine 
insures that the paper cam be flaked off with 
out difficulty prior to re-use as another back 
ground. 

Plastic surfaced plywood, although its initial 
cost is slightly higher than a standard grade 
of Douglas fir plywood, facilitates flaking of 
old with a 
reduction in handling time. 
with a medium density 
surface. 


surfaces consequent significant 
It is made in two 
surface 
and the other a The 
latter is most suitable in flats because it has a 


types one 


high density 


hard, glass-smooth surface unaffected by 
moisture. It can be obtained through most 
plywood distributing firms and many retail 


lumber outlets. 
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Lothar Dittmar Hurt 
In Auto Accident 


Lothar Kk. Dittmar, well known display 
hgure who only recently recovered trom a 
serious automobile accident, was imyured 
once more when his automobile struck an 
unmarked road obstruction. He received a 
broken left arm, chest and leg bruises, and 
will be laid up for tour weeks as a result 

Dittmar, who tormerly lived in’ Bridge 
port, Conn. is now making his home at 
Lake Park, Fla 


Edgar Moser Returning 
From South America 


Kkdgar Moser is expected to return to 
New York City around the middle of Feb 
ruary aiter spending tour weeks in South 
\merica on a combined business-pleasure 
trip, He is one of the principals ot Allied 
Display Materials Company of that city 

\llied has also announced tssuance of a 
new catalogue showing the firm's compre 
hensive line ot display materials and nov 
elties. It will be sent on request to the 
company at 65 Madison avenue 
St. Louis Club Holds 
ai + . 

Monte Carlo" Night 

Roulette wheels spun and dice clicked in 
a good cause when the St. Louts Display 
(;xunld held its meeting at the Forest Park 
hotel on February 11. [mitation money pur 
chased tor small sums was used, with all 
sales being turned over to the March of 
Dimes 
Bieler Promoted 
By Bonwit 

Bonwit Teller & Co., Philadelphia, has 


promoted Mare Bieler from display director 
to of the 


sales promotion manager store 





for better 


MOTION 


DISPLAYS 


STANDARD 
TURNTABLE 


30 Models—25 Ib., 75 Ib. 
250 Ib. capacities 













































TURNTABLE 


attracts attention to food 
shop specials. 


MOTION 
FROM CEILING 


makes unusual displays. 


FOR THE MOST COM- 
PLETE LINE OF ELEC- 
TRIG TURNTABLES — 
FOR THE LATEST IN 
MOTION — 


BREVEL 


PRODUCTS CORP. 

508 Broome Street 

New York 13, WN. Y. 
Co 7-5956 


Write for Catalogue A 


™ 
™N 








You can get the exclusive Noel Blinker*L ite 
Streamer which uses either small 4%” bulbs 
or regular size candelabra bulbs WITHOUT 


Fool-proof construction, backed by Noel's 
engineering “know-how” makes this unit 
inexpensive to operate. Low cost replacement 
of bulbs keeps maintenance at absolute 
minimum. 

Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. Green or 
white wire. Furnished with clear or 

colored bulbs. 


q ORDER TODAY 





LIGHT YOUR SPRING DISPLAYS 
THE NOEL BLINKER- LITE WAY ! 


A TRANSFORMER for your Spring display. 





\"B: 










a NOEL a 25 East 4th Street 


Manufacturing (a, Int. 


New York City 3 

















EASTER EGGS 


Wood Fiakes — Chips — Kubes — 
Peg Board — Turntables — Trelises 
— Sands — Shells — Yucca Poles — 
Cotton Rope — Fish Nets — Dock 








National Sawdust Co., Inc. (Display Div.) 
65 N. 6th St., Brooklyn 11, N. Y. 

Please send me your new free Spring-Summer 
catalogue 

Name 

Address 

City & State 


Attention of 
DW 


RUSTIC — rncur 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, N. J. 
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Hollywood Firm Produces 
Elaborate Coronation Figures 


Planning a London coronation scene 
a studio halfway 
wood 1s nothing to stir extraordinary com 


dustry 


travagant 
Phil Segura and Dean West. 


Logs—Something new in Glass Gems | ment these 

; tores from coast to coast use | | folly 

ee kw ‘BEE KUT line. Ask your | onymous with productions of the 

jobber to show you our Spring and | | 

Summer catalogue. If necessary write | r 

direct to: | tive 
Paseesesescessssssesssssesesssesosssseseseeeens" firm 
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London coronation scene for use in com- 
mercial display had aspects of serious dedi- 
cation in addition to extensive research and 
the usual work and frustration. Fildeen’s 
main coronation tableau, even in_— black 
and white as pictured below shows the 
movement and color, the dignity and splen 
dor of the historic event. 

The Fildeen work is approximately one 
third lifesize, the coach being an 8&-foot 
long reproduction of Queen Elizabeth's 
fabulous golden carriage, built originally 
for George II]. The original carvings were 
the work of Joseph Wilton and the alle 
gorical paintings were by Cipriani. 

Atop the roof three cherubs hold various 
royal insignia while supporting the Im- 
perial Crown which forms the peak of the 
group. The carriage body rests on gilt- 
buckled leather braces suspended trom the 
four Tritons which form the chassis. Blow- 
ing conch shells, the front pair of Tritons 
proclaim the approach of the sovereign of 
the seas. The figures of the two rear 
Tritons shoulder the Imperial Fasces topped 
with tridents. 

The coach is drawn by eight Windsor 
grays, postilion ridden, while the lance 
carrying footsoldiers which guard the train 
are picked from London's famed regiment, 
the Beeteaters. 

Work on the coach started last August 
when the actual research was begun with 
the gathering of literature and photographs 
and working figures by which the coach 
could be made to scale. Since that time 
approximately 387 man-hours were con- 
sumed in making the coach, not including 
the research involved. A _ tairly complete 
catalogue has been compiled on the corona 
tion proceedings and the coach, and sketches 
were made by the men of Fildeen ranging 
from life-size to 4 by 5-inch thumbnail 
sketches, both rendered and in black and 
white 


—Sir Robert Hadow, of the British consulate 
in Los Angeles, inspects and gives final ap- 
proval to the coronation coach built in scale 
model by Fildeen Custom Displays, Inc.., 
Hollywood. From left to right, Sir Robert 
Hadow, Dean West, and Philip D. Segura— 
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CHICAGO DISPLAYS 
WELCOME SPRING 


[Continued from page 35] 


The bird cages and baskets were filled with 
Papier mache pineapples and sprays of delicate 
white flowers 

Simultaneously, Moss presented another re 
sort series in backgrounds of pale yellow and 
the title of “Starting South . . 
costume, with 


Ol 


. the weathered 
unlimited.” 
were 


resort appearance 
directional 


and 


Designs 
with 


signs worked 
that the 
Leaves of palm trees 
were made of yarn and fish that apparently 
were swimming south were ornamented with 
shells and crystal balls (not illustrated). 


yarn seashells repeated 


colors of the costumes. 


To this high fashion series of sports wear 
Field's added shantungs, silk and printed cot 
tons assigned to five of the store’s windows: 
the displays were titled “Read the fashion in 


small print headlining printed shantung, 


printed denim, printed cotton, printed pure 


silk, and the bold print.” The backgrounds 
of this sequence were white with stylized sea 
motifs painted the walls. <A 


on decorative 


finesse which distinguishes so many of Moss’ 


displays was supplied by tangerines, lemons, 
alligator pears, and Idaho potatoes that picked 
up the dominant color of the prints. They 
were arranged in wicker containers and served 
as pin-cushions for black-headed pins. This 
light touch of black was repeated by black 
patent leather purses and handbags and _ by 
black stones scattered at the feet of all man- 
nequins. The photograph of display 
from the series pictures brown printed denims, 
the picked up potatoes 
grouped with accessories in the toreground. 


one 


brown by Idaho 


A solo display of yard goods featuring a 
“cinch Was arranged to reveal the 
draping quality of cotton jersey at Goldblatt 
Brothers. The copy card, “Make a dress in a 
minute,’ and the window caught the eye of 
many for the store’s supply of the fabric 
was exhausted in three days. The display 
unit was a black and white frame through 
which were draped bolts of the fabric in pastel 
colors. The display Was by J. Soghosse, dis- 
play manager, and is not pictured. 


dress” 


An early showing of spring poodle cloth 
coats and suits in a bank of six 
Goldblatt Brothers was simply but realis- 
tically accomplished by Boghosse. The prin- 
cipal unit of a centered display consisted of 
one piece of wallboard, lined to simulate a 


windows at 


brick wall broken away where a mannequin 
was placed. Branches of yellow forsythia 
were symbolic of spring and yellow yarn 
from the ceiling represented the sun’s rays, 
made to appear real by throwing an amber 
ceiling light along the course of the lines of 
varn slanted to the green grass in the center 
front. 


Introduces Line 
Of Display Tables 
Albert A. Wiener, 760 Market street, San 
Francisco 2, has been appointed national 
distributor for an interesting line of dis- 
play tables, available 15, 16 and 17 inches 
in height and with tops ranging 
by 12 to 12 by 16 inches. Tops can be had 
in glass or hardboard-oak finish. Full de- 
tails will sent on 


be request. 
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Now New Low Prices 








® 


. ne 4 P & Improved Manuf: acluring 
i lsties Whans ee P rices for You 


Unframed and Unfinished "Peg-Board" Panels 


“AG 8000 








“Peg-Board” sheets are natural brown high quality tempered 


duolux masonite sheets perforated on one inch centers with specially 
designed close tolerance punches. This eliminates any danger of ragged 


Shipping 
Weight 


36 Ibs. 


Available in two thicknesses. 


4” Smeoth 
One Side** 


$ 3.00 


16 Ibs. 4.00 
69 lbs. 6.00 
90 Ibs. 8.00 
69 Ibs. 6.00 


90 Ibs. 
135 Ibs. 
178 Ibs. 


straight centers. 


8.00 
12.00 
16.00 


,” sheets in the 48” x 72 


Shipping 
Weight 


47 Ibs. 
59 Ibs. 
92 Ibs. 
115 Ibs. 
92 Ibs. 
115 Ibs. 
144 lbs. 
184 Ibs. 


Prices based on price of the next larger standard size sheet. 
Quotations will be submitted on quantity purchases. 


cents per square foot to above prices for sheets 
Quotations will be submitted on 


, 


A charge of $2.00 will be 


Authorized "Peg-Board” Dealer 


! 
| 
Genut 
' on Genuine 
| 
| 
| 
| 
| 
| 
| 
| holes or broken fiber. 
| ‘a Smooth y” 
SIZE [wo Sides* Leatherwood 
| 24” x 36” $1.75 $ 2.15 
24” x 48” 2.35 2.90 
| 26” =.72” 3.50 4.30 
| 24” x 96” 4.70 5.80 
36” x 48” 3.50 4.30 
| 48” x 48” 4.70 5.80 
48” x 72” 7.00 8.60 
| 48” x 96” 9.40 11.60 
| *l,” “PEG-BOARD” has 3/16” holes on 1” 
**1,” “PEG-BOARD” has 9/32” holes on 1” straight centers. 
| SPECIAL SIZES: 
| QUANTITY PURCHASES: 
FINISHED SHEETS: Add 25 
| finished on one side in pearl gray lacquer. 
special colors. 
PACKING: All sheets are packed 6 per carton except 
and 48” x 96” sizes, which are packed 4 per carton. 
made when broken packages are ordered. 
| PRICES: 
| Write for Broadside No. 34-D. 
| 
| 
| 


, 2018 WASHINGTON AVE. 


All prices F.O.B. St. Louis, Chicago, New York and Los Angeles plants. 


For Complete Information on Framed Sheets and on “Peg-Board” Fixtures, 


Garrison-Wagner Company 


ST. LOUIS 3, MO. 











USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


$4.00 Per Column Inch—-CASH WITH ORDER 








W, 

















WINDOW DISP 
AT HOME 


STUDY 


m\ 


Easy Home Study course showing 
how to do every phase of window 


display work. 


kind. 


Write 


for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Il. 


Merchants, display 
women and beginners will 
find this course the finest of its 
School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 
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New Eva 


GIMBALITE 
Display Spot 


NEVER TOO HOT TO HANDLE! 





COOLEST SPOT IN TOWN 
for WINDOW DISPLAY, 
EXHIBITS, CASES, etc. 


U. S. Pat 01234595 


See Distributor — Write Us 


Alexander-Tagg Industries 


DEPT. AB, HATBORO, PA. 

















A NEW 


MARBALIA 


BOOK IS NOW READY! 





It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


STREET 














LIGHTING EQUIPMENT 
[Continued from page 33} 
reflectors. This latter combination produces 
the most light output per square foot of 
ceiling area of any fluorescent system when 
the lamps are operated at 300 milliamperes. 
Control reflectors—Figure 5(€)—are also 
useful for wall lighting, wall case lighting, 
and cove lighting. To achieve the best uni- 
formity of distribution and to get better utili- 
zation of light, it is best to follow the one-to- 
four ratio in placing reflectors. For example, 
for every 4 feet of wall height to be lighted, 
the reflector should extend 1 foot. Thus in 
a floor-to-ceiling mural in a room with a 12- 
foot ceiling, the row of lamps would be out 36 
inches from the wall 
Valances mounted around the perimeter of 
an area or at the top edge of a wall case 
act as diffuse reflectors. jut a controlling 
reflector mounted inside the valance will dis- 
tribute the light better and project it much 
further. Here 
applies. If the lamp is only out 6 inches in 


again the one-to-four rule 
front of the case and has no reflector, the 
illumination on the top shelf will be 50 times 
as great as that on the bottom shelf. On the 
other hand, if the lamp is located 1 foot from 
the case and a controlling reflector is used, 
the variation m illumination will be about 
three to one from top to bottom. 

In showcase and shelf lighting, the small 
diameter slimline fluorescent lamps with their 
correspondingly smaller shields are preferred 
They present a much smaller obstruction to 


—One lighting solution for a typical depart- 
ment store window. |, window frame helps 
conceal lighting equipment; 2, ducts which 
combine electrical connections and mechanical 
support; 3, fresnel lens spotlights; 4, ‘‘sun- 
spots" (parabolic reflector spotlights); 5, 150- 
watt PAR-38 or 200-watt PAR-46 spotlights; 
6, strip of PAR-38 spotlamps with colored 
spread lenses— 
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—Fig. 6. A, louvers interefere with the spot- 
light beam; they may also be damaged by 
heat from the lamp. 8B, large openings to 
permit beam to pass through unobstructed. 
C, spotlamp mounted flush with louvers— 


the shopper's view of the merchandise. This 
is important, as every effort must be made to 
provide ease of seeing for the customer. 

limitations of 
fluorescent in interior display apply in show 
window lighting. Levels of illumination may 
range as high as 200 to 300 footcandles where 


The same advantages and 


lamps are close to the merchandise, but usually 
they are in the order of 50 to 100 footcandles 
While these levels are adequate for an ef- 
fective interior brightness pattern, they are 
not sufficient for daytime effectiveness in open 
front stores. Moreover, most merchandise 
looks better when directional light from con- 
centrated sources is added to the diffused 
Huorescent light. 

Soth of these considerations require the use 
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TABLE A 
PROJECTOR AND REFLECTOR LAMPS 

Maximum Approximate 
Overall Diam. Initial 

Length of Mean C.P. in 

Lamp Type Watts Bulb Base InInches Bulb Central Cone 
Projector Spot 150 PAR-38 Medium Skirted Sis 434 10,500 
Projector Spot 150 PAR-38 Side Prong 415 4% 10,500 
Projector Spot 200 PAR-46 Side Prong 4 5% 30,000 
Projector Spot 300 PAR-56 End Prong 5 7 65,000 
Projector Flood 150 PAR-38 Medium Skirted 51% 4h, 3,400 
Projector Flood 150 PAR-38 Side Prong 415 4% 3,400 
Projector Flood 300 PAR-56 End Prong 5 20,000 
Reflector Spot 75 R-30 Medium 5 16 34% 1,800 
Reflector Spot 150 R-40 Medium 6’ 6,000 
Reflector Spot 300 R-40 Medium 61 5 13,500 
Reflector Spot 300 R-40 Mogul 7% 5 13,500 
Reflector Spot 500 R-40 Mogul 7% 5 22,000 
Reflector Flood 75 R-30 Medium Sia 3% 430 
Reflector Flood 150 R-40 Medium 612 5 1,250 
Reflector Flood 300 R-40 Medium 61 5 2,400 
Reflector Flood 300 R-40 Mogul 7% 5 2,400 
Reflector Flood 500 R-40 Mogul 7% 5 4,000 











of incandescent equipment to produce adequate 
iMumination, to add sparkle, and to emphasize 
the texture and form of the merchandise. This 
apples to both window and interior display 
lighting. 

line of PAR-38 and R-40 re 
lamps is. steadily 1n- 


The tamiliar 
Hector and projector 
popularity displaymen 


creasing in with 


have the advantages of being 
wide 


they are a complete lighting unit within 


These lamps 


available in a range of wattages and 
SIZCS ; 
themselves; the built-in reflector is part of the 
bulb it is inside can't 


tarnish, get dirty, or get out of adjustment; 


sealed where it 


they come in a 
light 


they are convenient to use; 


wide range of distribution of patterns ; 


they are small in size and can be easily 


concealed in relatively small places; and they 
simplify the maintenance problem. 

Recently three new lamps have been added 
to this the 200-watt PAR-46 
spotlamp, the 300-watt PAR-56 spotlamp, and 
the 300-watt PAR-56 floodlamp. 
spotlamps have high intensity narrow beams 
which make it practical to produce the 1,000 
to 1.500 footcandles needed in show 


line. They are 


These new 


window s 
and to spotlight displays from high ceilings. 

Of particular interest to the displayman 1s 
the 300-watt PAR-56 ftloodlamp. It has an 
oval beam so that it can be oriented vertically 
to Cover a mannequin or horizontally to light 
a background, or for exterior floodlighting. 
The beam is uniform and has a soft edge for 
smooth lghting results. 

Table A at the top of this page gives the 
pertinent data on the types of lamps available 
in this line, and Figures 1, 2, 3, and 4 indicate 
their performance. The curves in Figures 1, 
2. 3, and 4 show the illumination at right 
angles to the beam at various distances. The 
area covered is circular. If the beam is not 
at right angles, the average footcandles are 
reduced. When it 
footcandles will be 86 per cent of those shown 
45 degrees will be 70 per cent: 


is moved 30 degrees the 


on the charts ; 
and 60 degrees will be 50 per cent. Because 
of space limitations, the tootcandle curves ot 
only four of the lamps are shown. However, 
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foot 
other lamps. For 
example, Table A that the J00-watt 
PAR-56 projector spotlamp has about. six 
times the maximum candlepower of the 150 
Thus the 
maximum tootcandles shown in Figure 1 for 
the 150-watt PAR-38 spotlamp can be multi 
plied by six to obtain the footcandle values 
ot the 300-watt PAR-56 spotlamp. The same 
also holds true when comparing the 150-watt 
PAR-38 projector floodlamp with the 300 
watt PAR-56 The 
maximum latter are 


it is a simple matter to estimate the 
candle values of certain 


show Ss 


watt PAR-38 projector spotlamp 


projector  floodlamp 
footcandle values of the 
approximately six times as 
the former. 

The PAR-58 and the R-40 floodlamps can 


also be used for general illumination in show 


again great as 


windows as well as im general display light 
ing. Where they can be 
back window, a simple strip 
with acjustable sockets 1s the usual solution 
If the equipment must be exposed, as in the 


concealed im a 


closed wiring 


open front store, flush mounted gimbal units 


may be used. Attached housings — Figure 
5(1)—might be another solution In any 
case, louvers are desirable to reduce distrac 


designing an im 
stallation it practice to locate the 
lamps so that they will not have to be aimed 
more than from the vertical in 
order to light a display In this way the 
beam 1s not likely to be directed toward the 


tion frem the display. In 
1s good 


30 degrees 


customer's eye for most viewing angles 

A highly etfective background lighting strip 
is commercially 
PAR-38 
lamp has a colored spread lens containing red, 
green, and blue filters arranged in front of it 
Thus with 
and 
obtained. 


available which — utilizes 


spotlamps on close centers ach 


separate switches, three basic 
three combination 
If the circuit is on a dimmer, back- 
grounds can be toned in almost any color of 
the spectrum. Changing color effects can be 
produced with motor-driven color wheels such 


as the unit illustrated in Figure 5 (FF). 


colors colors Call he 


There is also a wide variety of other in- 
candescent equipment available whose special 


Like displaying on a 
newly mown lawn 


FOREVER GREEN 78” 
GRASS MATS 


34’ x6 
GRASS 
34%’ x 15’. $12.50; 3%’ 


Special sizes made 


$5.00; 6 for $27.00 


ROLLS 


x 30 $22.50 


to order 


SPREAD GRASS 


3 Ib. 


25 and 50 Ib. eartons 


box 


$3.00 
%90¢ per Ib. 





Forever Green Grass Mats & Rolls are 


the finest made. e@ Beautiful natural 
green @ Lump free, velvet smooth 
surface e@ Fire resistant e@ Mildew 
proof e@ (Guaranteed satisfaction. 
TERMS. FOB. 2-10. Net 30. Non 
rated ncerns heck with order 
less 2%, unless credit previously 


established 


PARKSIDE FLORISTS 


Display Division 


907 Seventh Ave., New 


York City 19 


Circle 5-4210 











Demand the Oldest Name 


in Electric Turntables! 





Kasson 
O 






10-Sho 





ELECTRIC TURNTABLES 


Your assurance of top perfromance, ROTO. 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 


action displays. 


Sturdy steel construction, 


powerful A.C. motor premit load capacity up 


to 200 Ibs. 18" 
minute. 


table revolves 3 
Ceiling units and ROTO-WEEL for 


times a 


background displays also available 


Build-up fixtures too. 


MODEL 

"712" for 
LIGHTED 
MOTION 


Two-way electric ouflef, 





permits novel, self-con- 


tained lighting effects or operation of electrical 


devices while table turns. 
window trim! 





Will revolutionize your 


MODEL "A" 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales 


We also produce midget fractional HP. electric 


electric 
24 hour delivery from 


motors, 
turners. 


barbecue and Christmas tree 


stock! 


See your local jobber, or write us for complete 
catalog of ROTO-PRODUCTS/ 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 


Dept. O,. 262 Mott Street, 


New York 


a, 9 
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MALINES 


AT NEW LOW PRICES 


Direct from the maker 


White — Pink — Blue — Orchid 
Yellow — Nile — Cerise 
Chartreuse 


27 and 72 Inch 


MORTIMER B. MANDLE 


1270 Broadway New York |, N. Y. 


seeeere es 




















“FAST SIGN” 
PLASTIC LETTERS 


The outstanding moulded plastic letter that 


STANDS OUT 
The widest range of color, the largest selec- 
tion of sizes in small plastic letters. 
ASK YOUR SUPPLY HOUSE OR 
WRITE DIRECT 
*'Trademarth Rey { ‘ lat q ottice 
FAULKNER LABORATORIES 
BOX 1285 TAMPA |, FLA. 














. 





woid AIR BRUS 


2173 N. CALIFORNIA AVE. CHICAGO “ HLL. 











“IT’S SPRING 


For Fancy papers in 26", 30” 


AGAIN" 


and 50° widths and a 


wide variety of patterns and colors Also have 
Foil Borders in 2 patterns, 3 widths and 12 colors; 
Foil Butterflies, Wood Trellises, Parasol Flower 


Displayers, Scroll Corners, et 


Write for catalog. 


THE MULONER COMPANY, INC. 
397 Bridge Street Brooklyn |, 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 


DEKADHESE 


“The cement that grips before it sets” 


THE DECKER CORPORATION 


P. O. Sox 1605, Wilmington, Delaware 


ms We 























USE THE 


Opportunity Exchange 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 
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features may, in some cases, offset the con- 


maimtenance advan- 


and RK lamps 


automatic 
PAR 


For general 


vemence and 
tages of the 
windows, 
metal re- 
in producing uni- 
illumination 


highting im show 
(Figure 5 (J, K, L)—or 
Hectors are 


ylass 
‘ highly effective 
They 
in concentrating types for high, 


formly high levels of 
are available 
narrow windows, medium spread for windows 
typical of spread for 


and furmi- 


apparel shops, and wide 


deep windows such as appliances 


ture stores. (Some very deep windows often 
need a row of retlectors at the glass line and 


a second row half way back from the glass. ) 


In lighting displays, the displayman has 
and equipment 
his work. 

Figure 5 (G) 


has the advantage that it can be focused into 


often borrowed the techniques 
of the theatre 


The theatrical 


to dramatize 
spotlight 


a wide or narrow beam. The most efficient 
type is the one using a fresnel lens. This 
lens allows the lamp to be placed close to it 








a polished, spherical reflector, pro 
light than the 
in sizes from 250 to 


and, with 
duces more plano-convex lens. 
This equipment is made 
2000 watts and ranges in maximum candle- 
power from 10,000 to 300,000. 

Another type of unit is the beam projector 
It uses a paraboloidal reflector 


This fixture produces a high 


or sun spot. 
behind the lamp. 
intensity of light. projects it in a narrow 
beam and has a shield or small lens in tront 
of the filament. The 1,000 watt size of this 
lamp has a maximum of 320,000 candlepower. 

An obvious objective in all display lighting 
is concealment of the equipment. The typical 
show window which we have presented shows 
how this 
windows, 


accomplished. In corner 
customers may view the 
special treatment 1s 


can be 
where 

displays from two sides, 
necessary. A typical solution in this case in 
volves using narrow beam spotlamps shielded 
with louvers so that little spill light 1s emitted 
to detract from the display. In addition, the 


VISPLAY PARADE NoI65 4, —Cufher 





74/1 PAINTING, INTERIOR 
= F* DECORATING AND 
FREE LANCE ART. 


JOINED GOLDBLATTS 
IN 1934 AS A MEMBER OF 

THE INTERIOR DISPLAY STAFF. 
IN 1942 WAS PROMOTED TO 
DISPLAY MANAGER FOR THE 
STATE STREET STORE, AND 
IN 1949, WHEN RAY BIANCHI 
WAS PROMOTED TO GENERAL 
STORE OPERATING MANAGER, 
BOGHOSSE BECAME DISPLAY \” 
DIRECTOR FOR THE I5-STORE * 
ORGANIZATION. 








Hoesies: FISHING, WATER COLORS, 
GARDENING, AND GRAFTING FRUIT 
TREES TO PRODUCE SOME UNUSUAL 
HYBRIDS. 





Ai Acre ATTENDING THE ECOLE DES BEAUX ART IN 
|, MARSEILLES, FRANCE, CAME TO DISPLAY VIA MURAL 





display director GOLDBLATTS CHICAGO. 
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corner column can be used to advantage where 
suitable shielding is provided 

In open front stores, architectural con 
siderations often lead to a continuous plane 
leading from outside into the store. Where 
spotlights are mounted above a louvered panel, 
the beam is intercepted and damage to the 
louvers may result as in Figure 6 (A). This 
provides for ettective spotlighting. combined 
with fluorescent general lighting, and retains 
to a large extent the smooth ettect desired 
Two solutions are shown in Figure 6 (B 
and ( ). 

For all types of windows it is recommended 
that additional outlets in the floor and lower 
walls be provided to accommodate fluorescent 
strips, spotlights placed on the floor, and 
other supplementary lighting that may be 
incorporated in the display. 

It is not practical in an article to explore 
thoroughly the design considerations of all 
kinds of windows or displays. kach one 1s 
an individual problem to be studied in terms 
of the specific conditions involved. Expert 
lighting advice 1s available in every large city 
through electric utility companies, architects, 
lighting consultants, and representatives of 
lamp and fixture manufacturers 


Hailparn Appointed 
By Legal Aid Society 

Albert Hailparn, president and a director 
of the Einson-Freeman Company, Inc., Long 
Island City, has accepted chairmanship ot 
the Graphic Arts Division of The Legal 
Aid Society's annual fund-raising drive 
The announcement was made by Eustace 
Seligman of Sullivan & Cromwell, who ts 
general chairman of the 1953) campaign 
Hailparn is also president ot the Finson 
Freeman Foundation, Ine., a non-profit, 
philanthropic organization 

The Legal Aid Society has undertaken to 
raise $360,000 in 1953 with which to carry 
on its work of advising and representing 
those unable to pay an attorney 


Stensgaard Produces 
Coronation 'Comura™ 

A silk screened reproduction of the cor 
onation procession scene has been imtro 
duced by W. L. Stensgaard & Associates, 
Inc., 346 North Justine street, Chicago. 
Size 38 by 45 inches, 1t shows in rich colors 
the liverted marchers, gilded coach, and 
uniformed soldiers and sailors. \ Tudor 
stvle frame has been dimensionally added 
to the artwork to make the overall size 48 
by 56 inches. 


Florida Display Group 
Holds Meeting 

The Florida West Coast Display Guild 
held its January meeting at the showrooms 
of Gasthoff Mfg. Company, Tampa. St. 
Petersburg will be the scene of the Feb 
ruary meeting, sessions of the group alter 
nating between the two cities 


Catalogue Readied 
By Fixture Mart 

Phe Fixture Mart, Inc., 314 West Jack 
son boulevard, Chicago 6, is issuing a new 
catalogue consisting of 92 pages and mort 
than a thousand illustrations The com 
pany will send it free of charge to thos 


who write tor it on their tirm’s stationery 
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» you buy paper that has 


niform antique finish surface 
Js' specify BUTLER PAPERS 














REED & RATTAN 


IN FASCINATING 
NEW TREATMENTS 


FOR ATTENTION GETTING 
WINDOWS & 


A. LUTZ | 


3 West 18th Street 


INTERIORS 


CHelsea 2-6264 














ARTIFICIAL FLOWERS AND 
DECORATIVES FOR 
AND INTERIOR DISPLAY 


Original designs of highest quality and lowest prices. 
factory direct te the Displayman. 





SHOW WINDOW 





Write for Spring cataleg 


BARTH’S DECORATIVE STUDIOS 





WOOD OR PLASTIC STORE DIRECTIONAL SIGNS 


DISPLAY CRAFT 


963 Loke Drive $.€. 






















GLASS or PLASTIC 


(Styrofoam) 


EASTER 
EGGS 


Order NOW 


for YELLOW e VIOLET e SPRING GREEN e ROBIN BLUE e PINK e WHITE 
(IMPROVED COLORING) Priced as before in even grosses at $20.00 


@ In natural size, they look just like the 
real thing. Packed one gross to the 


carton in the following colors: 













































aster Display 
MALROS COMPANY 


Contact your Jobber or order direct. "The House of Colors’ Box 279 — Dover, N. J. 























Herbert Fisher Named 


sno eLock [bina 
_- Gaarden City Plating & Mtg. Company, 


ie (Chicago, announces the appointment of 

= - — - ; Herbert R. Fisher as a design consultant 

} KFEAL/STIC “ VC f | UKE and sales engineer tor the company’s 

“Adapt - A-Frame” and “Adapt - A - Wall” 

lines of store hardware tor self-service 
operation, 

Kor the past vear Fisher has been a de- 
sign engineer in the firm’s product develop- 
ment department Betore joining Garden 
City he was an equipment designer and 
store planning engineer for American Store 
Equipment & Construction Corporation and 
a designer in the store planning department 
of Sears, Roebuck & Co., doing store lay 
out and fixture design. Fisher is a Uni 
versity of Illinois graduate in architecture 
and industrial design. During the war he 
SIZE 15 X#2°Xe served as a bomb disposal officer in the 


y (j@ Lo. , | 
CL ItiV OD Sasly | Navy. 


/ 





Starched Deuale Net | 


FROSTEE SNO CO., Antioch, Illinois *iloble in Color: 


Starched boucle net in 90-inch width has 
“Blikkfang™ Torget 8, Oslo, Norway | been introduced in colors by Maharam 
| Fabric Corporation, 130 West 46th street, 
New York City 36. Seamless, and origi- 








nally to be had only in white, the net now 


FLASHERS 
Since 1900 
Force Attention, Increase Advertising Value 


REZE2ERS 
€.e Ic COMPANY 
® Motor 


Motorless 055 RIVER ROAD RIVER GROVE. ILL. Driven 


| comes in vellow, spring green, pink, and 
white. It can also be had in 39- and 48- 
inch widths. 





Another Maharam product reported as 
receiving an excellent reception in the 





| display field is a new plastic leatherette 
called “Tweedtone’; washable and sun-tast, 








it comes in 54-inch width in spring green, 


BEAUTIFUL SILK SCREENED FLOCKED USE THE | yellow, and light blue. 











BASE METAL BUTTERFLIES 3" x 4" in five exquisite . | - 
colors $20.00 per 100 Opportunity Exchange _ Additional Space Taken 
BIRDS 7 inches long—same colors as Butterflies 
$27.00 per 100. For any WANT AD purpose: _ By Standard Cellulose 
SPECIAL DISCOUNT FOR JOBBERS POSITION WANTED POSITION VACANT Due to increased production, Standard 














Wonderful for Spring Trims USED DISPLAY EQUIPMENT FOR SALE Cellulose & Novelty Company, Inc., 84-48 
R. A. OCHLHORST REPRESENTATIVES WANTED | 129th street, Richmond Hill. N. Y., has 
454 BROOME STREET, NEW YORK CITY 13 $4.00 Per Column Inch — CASH WITH ORDER | | added an additional 10,000 square feet. of 








space. This gives the firm more than 20,000 


2 « When Writing Advertisers Please Mention DISPLAY WORLD »» | ‘are feet for the manutacture and  stor- 


are of its line. 
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Point-Of-Purchase Institute 
Plans Spring Meeting 

Ninety of the nation’s top-flight designers 
and manutacturers of point-of-purchase re 
tail store displays will unveil their newest 
products at the three-day exhibit and sev- 
enth annual symposium sponsored by the 
Point-of-Purchase Advertising Institute, at 
the Palmer House, Chicago, on March 31- 
April 2, it is announced by J. Kingsley 
Gould, executive director of the institute. 
General chairman of this year's symposium 
and exhibit is Paul Godell, vice-president 
of the Arvey Corporation, Chicago. 

An estimated attendance of 10,000. sales, 
advertising, and administrative executives 
who are buvers and users of store displays 
is expected at the exhibition to see late 
ideas and developments. 

The exhibit will reveal the latest sales- 
building devices now being used by large 
national advertisers at the retail level —all 
types of window displays, interior store dis- 
plays, counter and floor dispensers, and 
illuminated and motion displays devised to 
stimulate impulse buying. 

Thirteen hundred advertising and. sales 
executives and advertising agency heads 
will attend the annual symposium-luncheon 
on April 2 in the Palmer House Grand Ball- 
room. They will hear one of the nation’s 
outstanding speakers, who will tell how 
many national advertisers are increasing 
their sales volume by the successful use of 
store promotions and store displays as the 
final link in their overall advertising pro 
gram. 


Radiant Color's Motion 
Granted By Court 

On June 5, 1952, Switzer Brothers, Ine. 
Cleveland, filed a patent intringement suit 
in the Federal District Court tor the 
Northern District of Illinois, Eastern D1 
vision, charging some 17 customers, both 
direct and remote, ot Radiant Color Com 
pany with intringing Switzer Patents Nos 
2.417.384 and 2,475,529 by making, using or 
selling “Velva-Glo” fluorescent materials 
Although not named as a party, the Radiant 
Color Company of Oakland, Calif., on June 
19 presented a motion for leave to inter 
vene to William Ek. Campbell, district judge 
The intervention was opposed by Switze 
It is now announced that in January the 
court entered an order allowing Radiant 
Color Company to intervene. “The Radiant 
Color Company, therefore, has not only 
assumed the defense of its customers in 
this litigation, but has become an active 
participant as well,” states a spokesman tor 
the firm 


Special Display Case 
Made By Arrow 

(. Karl Brooks, sales manager of Arrow 
Display Associates, Philadelphia, points out 
that the “Arrowflex” display case pictured 
at the upper right of page 41 in the January 
issue was not identified as having been de 
signed and manufactured by his firm. The 
unit Is a special Case supporting 20 plasti 
travs and is so designed that merchandise 
can be viewed from any angle, tront 9 or 
back im every tray Twenty, piles of colors, 
sizes, styles, ete. are shown in approxi 
mately 7 square feet of floor space 
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Reinforced Plastic 


MANNEQUINS, FORMS 


e WON'T BREAK e WON'T CHIP 
e BEAUTIFULLY STYLED e WON'T WARP 
e FORMS HAVE FELT PADS FOR PINS 


New plastic forms and mannequins reinforced with 
Fibre Glass. Durable, yet with subtlety of design . . 
maintaining the beauty and charm well known in Tero 
products. Mannequins weigh approximately 12% Ibs. 
Forms to meet every display need, designed to increase 
the eye-appeal of merchandise. 


No. 145-P . . . . $3.94 


4 SEND 
) TODAY FOR 
CATALOG 
OF OUR 
COMPLETE 
LINE 





TERO, Inc. 


WoOrth 4-8683 





No. T-800 . . $133.50 


345 W. BOADWAY NEW YORK CITY 
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S design by lloyd 





splash of color and brilliance, this attractive display 

provides a lively Easter theme for window or counter. Three-dimen- 
sional cart is filled with hyacinth, sweet pea and forsythia sprays—all 
in their natural colors. MOLLY RABBIT is decp, half-round display. 
Finished in cheerful cegshell pastels with contrasting royal blue eyCS, 
bright red nose. Complete display is 40 inches wide, overall height 30 


inches. Order by number: 













MOLLY RABBIT 


No. 6404 ....... $10.80 
FLORAL EGG CART 
No. 6405 ........$12.20 


® 


Write for information on 
entire 1953 line to... — 


Ay oem 


422 EAST GRAND, DES MOINES 9, IOWA 
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ARTS aw FLOWERS 


DISPLAYS, ING. wv.c. 


FEATURES FOR 


SPRING 
SUMMER 


PROMOTION 


EXCLUSIVE 


ITEMS OF 


BAMBOO & RATTAN 


“BASKETS °*BIRD CAGES 
*FLOWER CARTS 
*PARASOLS, etc. 


MANUFACTURERS 


IMPORTERS 
CREATORS 
























Write for Price List 


ARTS & FLOWERS DISPLAYS, 


43 W. 56th St.. near Sth Ave. 
New York City 19, N. Y. 


*U_ S. Reg. Trade Mark 


INC. 








GENUINE and ORIGINAL 


“TURNA” 
Battery-Moved Display Turntable 


BEWARE OF IMITATIONS 
No Wiring, No Winding, No Fire Hazards 


The "“TURNA"™ runs on two ordinary Flashlight 
Batteries day and night, uninterrupted, for 5 to 8 
WEEKS, with a well-centered load of 6.5 ibs. 7i/," 
diameter Entirely Metal made $8.75 Each 
Color: GOLD Postage prepaid. 
Quantity discounts. Agents wanted 
Attention display manufacturers: We can supply 
motors only for any display animation 


Hertvy Co., Inc. 
Rego-Park 74 
New York, N. Y. 
Tel.: ILlinois 7-8094 




































ATTENTION DISPLAYMEN: 


display materials for 
attractively priced. Send for 
rayon novelty fabrics, vel 
chevron knit, tarletanes, 


We teature a new line oft 
spring Latest colors 
samples. Puthng foils, 
vet papers ribbons, 
plastic fabrics 


MANKO FABRICS CO. 


114 East 27th Street, New York City 


SPECIAL PRICES TO DEALERS AND JOBBERS: 

















USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 
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January Medal To Court 


ELECTED as the best display received 
S among the entries im DISPLAY 

WORLD's International Display 
test during the period January 
1 is the striking pictured 
is by Lee W. Court, display director of Wim 
Kilene’s Sons Company, 


C On 
15-February 
scene above It 
Boston, and brought 


the inauguration of President KFisenhowe1 


to residents of that city in a dramatic and 
personal way. 

As could be expected, much research went 
into the planning of the window as well as 
They 


possible in the 


into the figures used were placed as 
thes 


The 


nearly as positions 


occupied on the inaugural plattorm. 


entire ceremony was broadcast through 
speakers placed on Filenes marquee \s 
Court describes the window 

“This inaugural presentation was highly 


and emotional \t the time the 
president asked tor the 
heads, im his 


deep into the 


successtul 
people to bow ther 


personal praver, the crowd 


street responded as though 


they were in Washineton \t the end oft 
the prayer, half of them crossed them 
selves and the others removed tears trom 
the corners of thei eves The crowd was 
as thrilled and satistied as though they were 
actually present at the ceremony.” 

This ts the fourth vear that DISPLAY 
WORLD has) sponsored this) world-wide 


1952 


attracted 3,104) en 


dozen 


contest, which in 


tries from every state and a foreign 


countries. It will continue throughout 1953, 
ending December 1.) Each month a= gold 
medal is presented the displaymen whose 
entry is judged to be the best received 
during that time 

There are 98 merchandise and= service 


classifications in the and any dis- 
playman may enter any or all of them. It 


contest, 


is not necessary to be a subscriber to DIS 
PLAY WORLD in) order to do So) The 
same rules and classifications apply as in 


1952. At the end of the contest a board of 


judges will select the three best displays 
in each classification, with a gold medal 
and three points being awarded tor first 


place in each, a silver medal and two points 
bronze medal and 


(Me dals to | 


( ompletely 


and a 
third 
current 


Tool second. one 


poimt tor e awarded 


new im 
attractive.) ‘The 


in thre year are 
indi 


number ot 


design and are most 


vidual compiling the greatest 


pots m the entire contest will receive a 


gold plaque, suitably inscribed, 


beautitul 
as sweepstakes prize. A similar gold plaque 
first 
win 


will go to the person carrying oft 


place, one of silver tor the individual 


ning second, and a plaque ot bronze tos 
third award 

Winners of first prize for two consecu 
tive vears will not be eligible tor that 
award the third vear, but will still be 
eligible tor the sweepstakes plaque 

Top honors in the contest tor 1952 went 
to Harold MeLaren, The Bon Marche, 
Seattle, who will be eligible tor the sweep 


1953 but not 
silver 


stakes 
last 
Schlipphacke, 


prize in lor first place. 
plaque went to Hermann 


Westdeutsche Kauthot, Co 


‘ear s 


logne, Germany, and the bronze plaque to 
Walter Spiro, Gimbels, Philadelphia. Still 
another bronze award was made in 1952, 
this gome to George W. Browne, Public 
Service Electric & Gas Company, Newark 
Harold Martins Joins 
Germaine Monteil 

\t one time display director tor Len- 
theric, New York City, Harold Martins has 


jomed Germaine Monteil, Inc., of the same 


city, with designing, promotions, displays 
and packaging as his responsibilities. 

In order to complete 
last 
fume industry, however, Martins will spend 


the month of June im Parts. 


a documentary mo- 


tron picture begun vear on the per- 
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Display, Promotion Groups 
To Meet In Cincinnati 

Arthur M. See, sales promotion manager 
ot Saks-34th Street, New York City, has 
been elected chairman of the Sales Pro- 
motion Division of the National Retail 
Dry Goods Association, and in that ca 
pacity 1s also automatically a member | 
NRDGA’s board of directors 

A joint conference of the association's 


! 


Sales Promotion Division and Visual Mer 
chandising Group will be held in) Cinein 
nati May 18-20 “Although six months 
ago, See said, “these two NRDGA de 
partments had determined to torego their 
usual mid-vear convention, the need tor 
hard selling, the increased emphasis— on 
self-selection and many other retail trends 
how require that retail promotion and dts 
play people meet to study and find suitabl 
solutions to current problems.” 

The NRDGA is inviting the promotion 
and display groups of all buying offices t 


— 


jom ian the convention, which will be co 
ordinated by Howard P. Abrahams, man 
ager of the association’s Sales Promotion 
and Visual Merchandising bodies. 

W. T. Kalduff, promotion manager, H. & 
S. Pogue Company, Cincinnati, is) serving 
as chairman of the torthcoming conterence 


Magazine Merchandiser 
Wins Prize For Ehrenthal 


Frank P. Ehrenthal, San Francisco, has 
won the $1,000 grand prize in the Maga 
zine) Publishers Association - Architectural 
forum magazine rack design competition, 
according to an announcement by Walliam 
Rogers, chairman of the awards jury. Prize 
winning designs were published in the De 
cember tissue of Architectural Forum 

Over $6,500 in prizes was awarded. to 
winners in tour classifications: the best ce 
signs for drug stores; hotels, office build 
ing lobbies and air, rail and bus terminals; 
supermarkets; and department stores, cigal 
and stationery stores The awards jury 
commended Ehrenthals design tor its in 
genous solution of the problem Ol adequate 
display in hotel and othece building lobbies 
and rail, bus and air terminals \ special 
requirement tor this type ot display is some 
means tor locking the rack up at night 
without having to remove all the magazines 
Kkhrenthals solution was an island” type 
rack which rolls into the adjacent cigar 
store at might and is locked up behind glass 
doors 

This unprecedented competition represents 
an effort by magazine publishers to stimu 
late the imterest ot architects and = others 
in installations that not only wall be at 
tractive 1n themselves, but will also develop 
the maximum sales potential for the space 
allocated to magazines 


Nash Replaces Tanner 
At Webb's City 
Webb's City, Inc., St. Petersburg, Fla., 
announces the appointment of Earl L 
Nash as display director to succeed Edwin 
F. Tanner, recently resigned Nash has 
been with the Webb organization tor three 
vears, serving as assistant display managet 
Thomas Drue has been named assistant 


Manage! 
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“S/GNPRESS’ 


SHOW CARD AND POSTER MACHINE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 
TO YOU! : 
= 


The "“SIGNPRESS" en- 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 











MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX B-144 ADRIAN, MICH. 








‘Clem Cradley calls tf... "one of the displayman's most 


Taal etelaielal is iele) teen ie) ant el-1-1¢ 
OTe) ol am Ola La kelg oe O O p 


‘ a and effectiveness . 
arson, Pirie, 


Scott & Co. 
@laele re) 













jens Carson window display 
rs , shown installed with 
Hansen Tackers 


WHEN modern Displaymen, like Clem 
Bradley*, give their unqualified endorse- 
ment to Hansen as ‘one of the most 
important tools" for their use in faster, 
more effective window trimming, it proves 
Hansen's standing in the display field. 


Easier operation, longer on-the-job performance, 
quicker, simpler servicing with the Hansen Take-up 
aw —- compact, streamlined design — ready 
portability—are among the Hansen features that ee % ey 
make it the preferred Tacker. More attractive, s a ' | 


more effective window displays—stream- rn 7 H A N Ss E N M F G . C O . 


ers, backgrounds, floor and shelf coverings 
—all installed in less time, with less effort cHICAGO 40, Itt 

| REQUEST 5041 RAVENSWOOD AVE. “a 
steps, materials . . . . . BOOKLET me tf 


“a Saas 
- 41 (HANSEN) 
~ 





with Hansen. Saves time. 
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SPRING, 
SUMMER and 
HAMBERGER 


Everything you need to affect the 
finest sales-producing displays for 
your Spring and Summer windows 


are yours at HAMBERGER'S. 


The newest in color, the newest in 
design, the newest in styles — all 
of this when you visit the HAM- 
BERGER showrooms in New York 
City. And, Hamberger's years of 
experience will help you to solve 
your display problems. 


For a thrilling Spring & Summer 
season be sure to see the HAM- 
BERGER showrooms before you buy. 


DAVID HAMBERGER, Inc. 


Display Decorations 


115 W. 31st St., New York City | 

















COLLOID TREATED FABRIC 


TRADE MARK OF THE 
CELASTIC CORP 


THE FANTASTIC PLASTIC 


Apply it as papier mache, or work 
it free hand. Dip it—drape it— 
Lightweight, unbreak- 


Order 


shape it! 
able, Weather proof too. 
introductory Kit, $21.15. 


Der Watters 


INC. Algonquin 5-2308 
156 7th AVENUE e NEW YORK 11, N. Y. 


Distributors @ U.S.A. 
Display and Allied Industries 


National and Canada 








i 
| 


| 
| 
| 











We wish to express our satistaction with 
the results of our advertisement in your 
publication and we most certainly intend 
to renew our contract with you when the 
present one expires. ‘| J Barth, Barth's 
Decorative Studios, Colorado Springs, Colo. 

DISPLAY WORLD is ever a very much 


stimulating acquaintance and here in Sweden 
it wall contact with 
what is happening in our profession in the 
USA, which ts the 
My compliments to 


give us an intimate 


leading country tor us. 


“the best display review 


in the world.” — Karl-Gustaf Fredrikson, 
Broderna Hedberg / A.B., kskilstuna, Sweden. 

Your letter gave me the biggest surprise 
ot my life. I was literally astounded to 
learn of winning the International Display 
Contest tor the third time. Frankly, | 
was all prepared to be second or third and 
to accept the same with pleasure. We are 


all surprised and naturally delighted at the 


most unexpected outcome. Thank you for 
your kind estimate of our work. Somehow 
we feel undeserving of this amount of 
praise, but still it always sounds good.— 
Harold McLaren, The Bon Marche, Seattle. 

Hardly can you imagine my feelings of 
joy when | received your lucky information 
that | won second prize in your 1952 In 
ternational Display Contest. I value this 


as a very great honor considering that you 
received 3,104 entries from all parts of the 
world. The board of directors of the 
Westdeutsche Kaufhof A. G. is equally en- 
joyed at this great success and congratu 
lated me most heartily 

As I told you at the time when we won a 
gold medal, we had the window rebuilt 
true to the original and shown to the 
public. It one of the windows from. the 
collection of photographs which [ sent you 
was higher appreciated than the others 
or more valuated by the judges I. shall 





intormation 


thank Mavbe that 


we would expose this window again becaus« 


you tor an 


of its delightful result Finally | must 
sav the day when I recetved your lettet 
was a fine day in my Iite Hermann 


Schlipphacke, Westdeutsch Kauthot A. G., 


Cologne, Germany 


Words can not express the pride and 
gratification that we members of the Pub 
lic Service Electric & Gaas display depart 


ment feel at being selected tor tourth place 
honors in the 1952) International Display 
Contest. The an inspiration 


to my department and will encourage us to 


plaque will be 





strive for better and more effective dis 
plays in the years to come.—George W 
Browne, Public Service Electric & Gas 
(Company, Newark 

When reading the current issue of DIS- 
PLAY WORLD I read on page 100 of the 
gift of 7,000 photographs to the New York 
university School of Retailing. You are 


to be commended for your gift. 

Have you thought of making smaller gifts 
to other around the 
much greater interest in display might be 
developed if a collection ot photographs 
were available at many For 
ample, the students at the University of 
Alabama certainly would benefit from. the 
opportunity to examine display photographs 

Won't 
like 


COUTSES in 


schools country? <A 


schools. CA" 


gifts to 
have three 
like to de 
Harry A. 
marketing, 


you consider smaller 
Alabama 
retailing 
interest 


schools where we 
and would 
more in display: 
Lipson, 


University of 


velop 
assistant professor of 


\labama. 


with many thanks 
WORLD’s 


silver medal 


This is to acknowledge 
and considerable pride DISPLAY 
the museum of a 
International Display Contest fot 
that all our staff, 
Ralph R. Miller, 


responsible 


award to 
from its 
1952. | 


and 


Call assure 


Mr. 


Was 


Vou 
particular] ny 
for 


“New 


surprised 


assistant, who largely 
the installation of 
York Street 


and gratified 


our exhibition of 
Scenes, 1852,” 
this 


accept 


were 


with recognition of our 


work. 
in addition to 
M ver, 
York, 


Please my personal thanks 
the museum 
director, Museum of the 


New York City 


John 
City 


those ot 
Walden 
of New 








—The photograph shows incoming and outgoing officers of the Southern California Free-Lance 
Display Guild. The election took place in Los Angeles in January and resulted in the following 


appointments: president, Dick LeFrancis; 
treasurer, Dave Marcus: 


Eddie Bien, Myron Salvin: 





vice-president, John W. Denise; 


chairman of the board, Mark Kelly; 
publicity director, 


Hol 


secretary, Chad Winsor; 
Arthur Roberts, 
Henry Tabok— 


board members, 


Warner: sergeant-at-arms, 
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Miniature Figures Show 
Products In Use 

Lever products come to lite in a new 
series Of animated displays in the lobby 
windows of Lever House, home of Lever 
Brothers Company, on Park avenue, New 
York City. 

The displays use the device of miniature 
2-foot figures called “Little Levers.” In a 
series of six panels, these figures perform 
typical household work with the help of 
simulated home applances. Each of the 
figures is in a different position carrving 
out the theme of the individual display. 
Kach wears a box of a different Lever prod- 


uct as part of its costume. In addition, 


each of the “Little Levers,” of whom there 
are 30, carries the color scheme of the 
package it is displaying. 

The displays were designed by Tom Lee, 
who has been retained by Lever Brothers 
Company to create the displays in floor-to- 
celling windows in the lobby of Lever 
House. Lee also designed the Christmas 
display which was the first ever installed in 
Lever House. 

Kdythe B. Belmont, packaging consultant 
for Lever Brothers Company, 1s overall 
supervisor of the lobby displays. 

Crown Metal Announces 
New Shelf Brackets 

“Hol-Dit” shelf brackets for use with 
perforated hardboard have been announced 
by Crown Metal Mfg. Company, Chicago. 
Enabling shelves to be held at a slant, the 
brackets fit either wood or glass shelves 
and can be raised or lowered quickly and 
easily. Two-point suspension locks the 
units firmly in place. The “Hol-Dit” brack- 
ets come in 4-, 6-, 8-, 10- and 12-inch sizes, 
with a satin color finish and clear lacquer 
for wear-resistance. The company. also 
makes a complete line ot fixtures and a 
display board called “Hol-Bord.” 


Darling Appoints 
Lee B. Kuhn 

L. A. Darling Company, Bronson, Mich., 
has appointed Lee B. Kuhn to the position 
of West coast representative. He has had 
more than 20 years’ experience in display, 
as a retail display director as well as in 
store planning. His headquarters will be 
Display Equipment Company of California, 
S11) West Olympic boulevard, Los An 
geles 43 
Juliano Among Visitors 


To DISPLAY WORLD 

\mong recent visitors to DISPLAY 
WORLD was Joe Juliano, sales manager 
for Trim-Rite Display Corporation, San 
Jose, Calit. He was on a_ business trip, 
contacting jobbers, and reported excellent 
acceptance tor his company's products 


Tero, Inc., Issues 
Unusual Catalogue 

\ distinctive catalogue done in porttolio 
form has been prepared by Tero, Ine., 345 
West Broadway, New York City 13, show 
ing the company’s display forms of all 
types, mannequins, and ribbon sculpture 
frames. The catalogue 1s available on re 
quest to the company 
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Please send me details on Upson Cut-Out Letter Alphabets 
Name 
Street 


City State 


THE UPSON CO., 712 Upson Point, Lockport, New York 











YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays . . . Exhibits 
itinerant Units . . . Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 

















USE THE 


OPPORTUNITY | Write For Your 3 
EXCHANGE | /Miaaneneteedl 


For any WANT AD purpose: 


POSITION WANTED 
plus—fluorescent color cards, complete 


POSITION VACANT ! cost information and story on Lawter’s 
USED DISPLAY EQUIPMENT FOR SALE + “Free Color Service” for planning black- 


REPRESENTATIVES WANTED f lighted fluorescent displays. 


t400 Per Column tach—casu wie onver | fs MUR Ge eee Ie 





hy Avenue bd Chicago 45 
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are fast upon us 


papier m ache reflect- 


ed image swans...to 


he suspended. 


' 
; 
' 


} 
| 
| 


our work 
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“WILL SELF-SERVICE WORK 
IN OUR STORE?" 


[ ¢ ontinued from page 50] 


In fact, we started out in it. We know. on 
the basis of surveys, tests, observations and 
all of the materials at our command. that 


today in our stores, during these peak selling 


periods, as Iigh as 90 per cent of all mer- 
chandise, all fixtured merchandise, is pre 
selected by the customer 

About a year and a half ago we. started 


to observe this serious situation right here in 
You 
neighborhood 


Chicago are familiar with our stores 


department stores. 
While they are operated as a chain in the 
of customers, each one is a full 
department In our Irving Park and 
Harlem avenue stores and other of that type, 
that im we have 
aS Many as seven to ten customers per sales 
the 


They are 


minds line 


store 


we find the evening hours 


person, even though sales organization 


is augmented for the evening rush. You 
cant build it up high enough. The customers 
hit at seven o'clock and we run them out at 
9:30. It is very obvious that we miss a lot 
of dollars 

Pre-selection has already taken place. The 
question is, what do you do now? We have 
a reputation we are not proud of. [| hear 
it everywhere! “How im the world do you 
get waited on in a Sears store?” Maybe you 
have the same thing Well, that is not 
healthy. I’ve heard it said by many in our 


company, and | say too, “how do people put 
up with the abuse?” We are quite concerned 
about domg something about it. The problem 
is one of negotiating deals, so to speak, after 
the selection has been made 

talk a little bit 
far | think | 


should tell you some of the things we already 


| have been asked to On 


fixtures, so before | go too 


know at least for our type of operation, about 
fixtures and merchandise, and their relation to 
know 


square footage In the first place, we 


that performance under self-service is going 
to mecrease materially the sales per square 
foot. But there are some things that have 
to be done. Showcases have to go There 1s 
very little place for them. In the past four 
vears, before we began to think seriously 
about this, we have eliminated showcases in 
nearly every department im Sears, except 
jewelry, cosmetics and hosiery. | beheve 


those are the last three we have and they are 
We have taken them out of 
out 
place where we 


next to go lin 
of men’s de 
had 
(of course, we have tradition, too, among our 


When 


cant 


gerie; we have taken them 


partments; every them 
started 
that. You 
of the store 
store.” What ts 
like? 


people and in our stores we 


“You 


the character 


this, people said, do 
to 
kk M yk 


aA retail store supposed to look 


are gong lose 


It won't like a retail 


| iT cs 


anybody know? Just because it has always 
had showeases, does it always have to’ A 
showcase im a retail store is the best place 
to keep merchandise. So they have to go. 


eliminating them, are turning 
We are building up 


We been 
them table 
valuable square footage that could not be ob 


have 


nto space 


tained any other way without enlargement 


ixtures must be planned to expose all mer 


chandise to the customer's view and touch 
In our stores, what people can not get their 
hands on they don't buy very often. Just the 












































































of the 
stores that hadn't yet removed the showcases 
from the men’s furnishing department because 


other day in one of our stores — one 


they had men’s jewelry, cuff links, tie pins, 
and so forth — I said, “Why do you have this 
showcase here?” 


blind 


said, 


The manager said, “They'd 
We have $5 jewelry in this 
the 
have costume jewelry up to $15 on the table. 
Are than men?” Well, 
the We need it 
In will be able to put enough 


steal us 


case. | “Right across aisle you 


women more honest 
going 


we 


case 1s out. don't 


that 
tables to increase the assortment and broaden 


Space 


the men’s furnishing line needed in that par- 

ticular size store. 

do it 
lixtures 


In no other way could we 


should be laid out. Many people 


perhaps don't like the way we handle ours, 
particularly for soft line merchandise. Per- 
haps we don't lke it ourselves from an 


esthetic viewpoint; but the fixtures must be 
laid out so that all items of merchandise are 
readily 
the customer, 
time. 


available and quickly discernible by 
and in the 
Size goods by size, color by color, and 


shortest possible 
so. torth, approach the customers needs, ot 
what they are shopping for 

fixtures will play a very important part for 
that Is going this 
will also up 
Another factor that 
important 1s the 
to the 
can be as broad as there is space, hidden or 
otherwise, to keep them in; but in this 
of exposed 
Iverything that you want to sell, the breadth 


The 


nto 
pick 


SCceCTTIS 


any store program. 


(,ood = tixtures valuable 


to be be- 
tailoring of 


Assortments 


space. 
comme mer 


chandise — lines space. 
type 


operation assortments must be 
of every assortment, must be out 

is going to limit the breadth of assortment 
that exists now Narrow it to best 


numbers and fringe items on either side of the 


space 
selling 


best selling numbers. You are appealing to a 
You wall find, 


found and are finding every day, 


mass market in a limited time. 
at least 
that tarloring lines 1s a must. 


we 
ur merchan 
dise lines are being tailored as quickly as pos 
sible to the various sizes of store operations 

The importance of displaying related mer- 


chandise items together for trade-up 1s fat 
greater than even we do it now. All good 
operations do it today but it 1s even more 


important im this development. | heard it 
said this morning, and, so help me, it 1s true, 
that to better 


trading themselves up than sales people do, 


customers seem do a job of 


and at a time when sales people dont have 


the time to trade customers up, that 1s, in 
these peak selling periods 

There should be display of proven best 
sellers for high gross profit at main traftic 


locations to hit the greatest number of people 
The engineering of merchandising on a sales 
Hoor is going to be a very important factor in 
It has always been important 
of en- 
with the 
average department store, perhaps because of 


this program. 
to us. I beheve it 
gineering job with us than it 


has been more an 


has 


to do something to get more bust- 
out of the for 
us so that customers can readily find what 
We can encourage them to buy 


necessity 
Ness space. It is necessary 
they want. 
what we want them to buy, even though a 
salesperson isn't there to suggest it. 

Signing is going to be a very big problem 
and at the moment a bit costly. Now, price 
is not enough. Price and size is not enough. 


Informative information, bringing out the hid- 


DISPLAY WORLD 



































den values in merchandise, helps the customer 
make up his mind without a salesperson. We 
are making rapid strides. We 
been known for 


have always 
copy, and we = are 
further in that direction. 


going 


Display is going to take on an entirely new 
meaning. In fact, it should have a long time 
ago. The esthetics of display are going to be 
relegated to where they belong, perhaps in a 
fashion show, but not particularly on the sell- 
ing floor. Display is going to be confined to 
proving the values that are built into the 
merchandise. lt was said this morning, 
truthfully, that manufacturers are 
doing a great job of preselling 
tomers get into your store. 
the G. kK. refrigerator and its features very 
thoroughly, much more so than in the past. 


and very 
before cus- 
They are selling 


We must pick up that trend and carry it on 
in our stores, by demonstrating at the point- 
of-sale, in the third dimension, with the actual 
goods, with incentives, whether the ads be in 
magazines or in newspapers. Proof is going 
to be a new keynote in displays and something 
that all displaymen will have to spend time 
learning more about. 

Maximum stocks are required on the sell 
ing floor during the peak selling periods. The 
worst thing that can happen is to run out of 
merchandise Q 30) 
business in that 


between /:00) p.m. and 
p.m. You are just out of 
line, that’s all. So you must know in each 
That 
stock must be in balance with the salability 
With us a lot of study 
constantly s 


department how much stock 1s required 


of goods. POCS On 


that we may know what the 


- 


best selling number 1s in every line of goods 
We want to know the ratios of sales of the 
best sellers to sales of the second and. third 
best, so that we can allocate space accord 
ingly. It is a matter of putting the right 
goods out at the right time in the = right 
amount to satisfy what our customers happen 


to want lt is hard to figure out 


Stocks must be utilized to their maximum 


capacity. There isn't time in these peak sell 
Ing periods to be running to stock rooms fn 
oul typical store, a store in soft lines, as high 
as YO per cent of our total inventory 1s on the 
selling tloor. Should the st cks run low on 
top of the 
quickly and im an engineered manner. 


replenished 
If this 
bin is empty replacement items are in this bin 
floor. It is that simple A lot of 
training isn't required to teach people where 


tables they can be 


on this 


to find things 
Now, we are down to the cash and wrap 


unit. That is where we are adding some 


features. We are now experimenting in two 
stores in the East with a cash and wrap unit 
You might lke to know what we have found 
hope to find out We are 


Witeresting 


out and what we 
having an experience im a_eB-] 
store, more than 60,000 feet of selling area, a 
full line store in the east. I will name it 

Wilmington, Delaware. We = started a_ few 
basis We 
timid, like everybody else, and we said we wall 
lf we 
known that we 


weeks ago on a= sectional were 


try it m this department had stopped 


to think we would have 


couldn't do it. but we tried 


That store had men's furnishings on. the 


main floor. The first day somebody bought 
something in the basement and tried to cash 
it on the main floor department with a girl 


who had no idea what the goods were and 
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MODERN, EFFICIENT 
SKIRT RACK 


Smartly designed of high grade selected 
oak and finished in beautiful frosted 
oak. Rack is 50” long, 48” high and 27” 
wide at top. Comes with 75 chrome 


plated hangers in a choice of two styles 


No. WS131 
has improved spring clip hangers that 


Complete rack as illustrated 


hold two skirts per hanger. 


No. WS132-—Complete rack has conven. 
tional spring clip type hangers 


$12950 


each 


Write or call us for your copy of 
the new Korrect-Way Garment 
Rack Catalog illustrating every 
type of modern store racks. 


PROMOTE SKIRTS .and BLOUSES 
NOW! Deselay hem... Sell hem! 


Blouse and Sweater Form — No. FS SOONF — without fitting 


A quality made form of papier-mache finished in durable flesh enamel! Has 
fully sculptured shoulders and busts. Can be used over dress stands $395 
or with standard display stands ie ae eee 


No. F$500—with fitting to fit 4” or %” upright 


each 


$4.50 each 





No. WS131 


ART R. COHEN COMPANY 


810 PENN AVENUE 





PITTSBURGH, PENNSYLVANIA 








what they cost. We immediately found, in 


order to test this. that we had t 


» POD Whole 


hog and put cash-wrap m the whole store, 
that 1s, in fixtured areas. We opened it on 
an anniversary sale a few weeks ago, in the 
evening. We had that. store 


down. 


signed up and 
“Taki 
your goods to the quick service desk.” W«< 
call it 


We had big red signs reading. 


“quick service,” It is not self-service 
“kor your convenience, 1f you are in a hurry, 
take it to the quick service desk.” We had 
big electric signs pomting to the desk, but not 
too much was happening 


twist l don't 
(One ot the bron ~ 


lhis was a_ psychological 
know why, but it happened 

got the bright idea, “Why don't we announce 
this thing over the P. A. 
We did, and 


desk 


system in the store 
immediately the quick 
handle 


SCT VICE 
Whether 


there 1s anything good about signs or not, | 


hegan to customers 


don't know. But we made a tape and we are 


running that over the VP. A. system about 
every ten or fifteen minutes and getting the 
We found out that 
our customers know more about our store than 
we think they do. We 


community for six 


people used to the change 
have been am the 
months and x5 pet cert 
of our trathe is the same people coming in 


three times a period, or three times 


They 


time we 


about 


a month know where the lines = are 
them We fool the 
l hey 


SO they 


every move 
customers, and they tell us about it 
know where to go to tind things 
knew where our cash register used to be 
We didn’t think they would We put this big 


desk over here. va | half hay from thi reguiat 


GENERAL DISPLAY CORPORATION oe 
For the finest in 


Artificial Jolages 
Artificial Fewer 
Artificial Plants 
Diselles Arcensenies 


for department stores, 
shops and chain stores. 
to see or call: 


specialty 
Be sure 
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a 
Flowers-Foliage 


(Sisacay 





DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


Cincinnati 2. Ohio 


OFFICE - FACTORY 












Our salesmen are now on the road with 
our VALENTINE, CRUISE WEAR, SPRING 
AND EASTER lines. Drop us a line — 
well be sure our salesmen cal! on you. 


GENERAL DISPLAY CORPORATION 
NOILVUOdUOD AVIdSIG T1VUINID © 


© GENERAL DISPLAY CORPORATION 


‘Oo 


DMD-20: 20°'x26"' 


3-dimensiona! 
Priced $3.50 each 


FOR YOUR MOTHER'S DAY PROMO- 
TION: 


In §& colors 


@ Facil Fab Streamers 

: @ Streamerettes 

@ Posters and Pennants 

@ Die Cut Signs 

@ Gift Certificate Dispiays : 
@ Carnations and Bows a 


te COMPLETE SERVICE FOR ALL ie 
BY PROMOTIONS eo 

Write for Mother's Day Catalog ; 
DISPLAY MARKETERS, Inc. 


1021 South Ninth Street 
Philadelphia 47, 























Penna 


Jobber Inquiries invited 








Result Displays, Inc. 
350 West 3ist St. LO 4-8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 











CAN WE HELP YOU? 


We have ideas and props for 
every display use. 
REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 














EXQUISITE SMALL FLOWERS 


For Show Case and interior Trims 
roduce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORK 18, N. Y. 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 
Price Het & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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cash register, and the customers started using 
the regular cash register. 
Another 


thing we found, and this is very 
interesting: for the first time in retailing 
the salespersons found competition on the 


selling floor, found something that could sell 
faster than they could. They got very jealous 
of it didn't get mad at 
because we were on guard for anything that 


They management, 


might happen. We have commission selling 
too; and the personnel people are im this 


picture with us to study it. 
didn't get but accepted it as a 
challenge. They saw to it that they grabbed 
thes 


s| he salespeople 
mad at us 
aS many customers as possible before 
got to the cash-wrap desk 

Actually, our philosophy at the moment in 


this whole program is not to enter into self- 


service. | told you that earlier. We are try- 
ing to evolve a program by which we will 
make our salespeople more productive in the 
peak selling periods when they are needed 
We are great ones for making studies and 
surveys and time studies, and all the other 


things that we can and have to do because of 
bigness. 
ing the 
needed 


We found that our salespeople, dur 


peak selling period when they ar 


most, are actually selling 15 per cent 


or less of their time; 85 per cent is used in 


wrapping, making change, telling another em- 
ploye where something is, and generally going 
the motions of 
selling 


negotiating a. sale, 
not a bill of goods. lf 
the mechanics of all 


from them and keep them 


through 
but 
take 


away 


we Can 


those operations 
selling 8&5 
per cent of the time, they are going to make 
more and we are 
glad to give the money to them. 

We talked morning 
We found in started 
these developments, that it took an average of 


commissions going to be 


this 
when we 


about Ohrbach’'s 


our surveys 
four to five minutes for a customer to nego- 
tiate a contract with us after she selected what 


she wanted. We also found that Ohrbach’s 
could handle tive customers a minute. That 
spread was a little wide to suit us. \gain, 


simplified selling is going to solve that problem 

In this self-service, or quick service, pro 
gram of ours, we do not anticipate any re 
That 


on, | don't know, and it may come in different 


duction of sales force. may come later 


types of stores, 


could take that I-vanston atrocity of ours and 


perhaps make an Ace Hardware Store out of 
it, or do what Walgreens are doing put the 
big tickets im the front and use a turnstile 
We are certain self-service has no place in 
our larger department stores. We have no 
intention of removing the personality that goes 
along with the kind of general merchandise 
that we carry lf we took the salesman out 


of this picture and made a robot out of general 
least it looks as 
for 
that 
makes the program optional to the customer 


merchandising. at now. 


though it would be mistake number one 


any of us. But we can devise a system 


and frees the salesperson of his responsibility 
so that he 
selling 


concentrate on selling. where 
Just 
glad to hear the gentleman 


cent of 


can 
is needed is an example, | was 
that 50 


hardware 


mention 


per the goods im his store 


can be sold by self-selection. They certainly 
Probably the 


higher in our store because we have done an 


can percentage would be 
and 
We 


should have after 20 years of hardware spe- 


engineering job on our wall sections 


tables that 1s probably second to none. 


f wouldn't be surprised if we 





Cializing Sut the other 50 per cent needs 
a lot of selling; and that includes the power 
tools, power motors, competitive items that 
other stores have at comparable prices, where 
selling has to be done with concentrated at- 
tention, or picked up. 
After all, you go in any store at night and 
you will see a man fooling with power tools. 
Maybe he will want We will never 
know until a salesperson gets over and finds 
out. Instead, he 50-cent 
screwdrivers. him 
of that, and along with the freedom will come 
more concentrated training programs to en- 
courage personnel to take hold of this problem 
and see what they can gain out of it by being 
more productive. 


where leads can be 


some. 


has to wrap these 


So we are going to free 


There were a couple of questions asked this 
morning. I would like to give 
Right or wrong, it is our philosophy. 


View. 
The 
question of long rows of merchandise in the 
supermarkets came up. 
through that up and down. It 1s good for 
supermarkets. It is probably good for this 
Ace Hardware Store. It worked 
in Woolworth’s. But remember one thing — 
when you put a group of 5-foot tables to- 
gether, in rows as long as you want to make 
them, you lose 50 per cent of the accessibility 
to every table you cut the end off. 
Accessibility is an important word. | mean 
customer access to the goods. Take a row 
of merchandise 60 feet long, | don’t care 
how large your assortment is, when you get 
two people in front of it, the rest can't 
it. They have to shop around the end to our 
of thinking. 

\ danger of regimentation comes into this 
picture. We have had it. In our first post- 
war store we regimented too much, trying to 
fit the into limited We 
had no promotional opportunities at all. We 
now have rules that in merchandising a de- 
partment, not more than &5 per cent of the 
space should be taken up with the basic mer- 
that that department. 
(Change is necessary 1n retail store, and 
particularly in a department store, but change 
doesn’t mean turning a department inside out 


our 


Well. we have gone 


new has 


because 


see 


way 


assortments space. 


chandise goes imto 


any 


and upside down, changing all the merchan- 
dise. It means providing at trafhe 
locations where changes can take place with- 


space 


out upsetting the basic merchandising of the 
department. | am talking about promoting 
the merchandise with the kind of gross profit 
that you want, and selling it as easily as 
possible, even without salespeople Our banks 
of tables average 10 to 12 feet in length and 


are arranged so that the people can get 
around all four sides. We can expose mer- 
chandise that way, at least twice as many 
people to a single assortment, and im most 
cases three or four times as many. Kegt- 
mentation and loss of customer access are 


two factors that arise with those long banks 
of tables. If your regular, and 
pick up like it then 
a different problem 


traffic 1s 


doesn't does with = us, 


vou have 


Philip Segura Visits 
DISPLAY WORLD 

Stopping off en route to the West coast 
from an Eastern trip, Philip D. Segura spent 
the morning of February 11 at DISPLAY 
WORLD headquarters in Cincinnati. He is 
one of the principals of Fildeen, Inc., Holly- 
wood display firm 


DISPLAY WORLD 











Department 
Of Correction 


Through a typographical error 
“Shutters by 


tion of the the Yard” 








d descrip- | 
in the 


7 f | 

Gustave Rubner, Inc. advertisement in the 
January issue was incorrect. The shutters | 
are 53'% inches wide, rather than 23! 
inches, and come in 24-foot rolls. They are 
to be had in white, pink, chartreuse, vellow, | 
and forest green. (Gustave Rubner. Inc.. is | 
located at 5925 Broadway, New York 
City 63 


New Display Coordinates 
Selling Aids 

A giant color 
Mills, 


tailers. 


wheel, designed yy Belrug 
(greenville, S. ¢ the 
will PIVe a pont 
play which ties in with national 
and other retail sell- 
ing manutacturer 
Enthusiasm tor 
first 
Stores ordering 
their 
the salesman 
different color 


tor firms re 


stores ot-sale dis 
also coordinates with 
the 


Hew 


aids provided hy 
the display 
showing in Chicago resulted in many 
the display 


promotions 


unit tor 


With this 


custome} 


spring 


can show a many 


schemes tor rooms, based on 


the 15 decorator colors offered hy Belrug 
in the firm’s four qualities of cotton car 
peting 


to different 
actual sam 
ple of the carpeting and colors which would 
harmonize \n outer 
circle with 
carpet samples, 
gested colors 
pieces 


the wheel 


Customers can see an 


Simply by dialing 


positions, 
well in a room setting 


actual 
Sug 


displays the color rallye 
identified by 


walls, 


TlaAthie 
tor and 


the 


tabrue Ss, 


appear in a_eslot at top 


change as the 
color 

The display 
movable, is 
the 

Stores can use 
the 
rug 
Home as 


designed to be 
6 feet 
a pedestal base 

to tie-in with 
campaign of Bel- 
theme, “Dress Your 
as Yourself.” In the 


unit, 
approximately 
wheel mounted on 


readily 
high, with 
this display 
national advertising 
which teatures the 
\ttractively 


national advertising, color schemes are 
suggested to the consumer through the use 
of “decorator costumes” shown against the 


background of the rug 


FEBRUARY, 





1933 


advertising | 


after its | 


use in | 
unit | 


accent | 
and | 
dial rotates to each different | 











A TREE GROWS AT HECHT'S! 





HECHT FIXTURE COMPANY 


IT WILL MAKE 
PROFITS FOR YOU! 


BLOUSE DISPLAY TREE 


Made of heavy copper tubing, covered 
with a papier-mache bark treatment 
and finished in pink with gold highlight. 
Five matching papier-mache blouse 
shells fit on the branches. 63" high. 


$34.50 
3.45 
19.50 


Complete unit, ea. 
Individual shells, ea. 
Tree only, ea. 


211 S. MARKET ST. 
CHICAGO 6, ILL. 














SEASONAL DISPLAYS... 





RCS STUDIOS 


(Div. of Rapid Copy Service, 


for any promotion are easy 

to create with photomurals from 
RCS Studios . . . faithful 
reproductions from your photos 


or ours at very attractive prices. 


Special attention given to 
individual needs for subject 


material. 


Write MR. GARROTT 


Dept. 253-DW for booklet and price lists. 


123 N. WACKER DRIVE 
CHICAGO 6, ILLINOIS 


Inc.) 

















































COMPLETE, PROFESSIONAL 


17 Weeks Course in 


WINDOW DISPLAY 


AT THE 


WHITMAN SCHOOL 


of INTERIOR DECORATION 


Leads to interesting positions with good 
ranges. FREE Placement Bureau. 
Request Catalog 7 


CLASSES NOW FORMING 


170 RIVERSIDE DRIVE, at 89th St. 
New York City TRafalgar 3-1200 


GAD DAD GHD GAD TAD OAD 


salary 
State Licensed. 





| 
GD FOR DISPLAY MATERIALS & 





“ONE STOP’ SOURCE 
EQUIPMENT 
STORES, 


AMERICA’S BEST 


FOR DISPLAY JOBBERS, CHAIN 


EXPORTERS AND MANUFACTURERS. 


| 100 PAGE CATALOG ON REQUEST 


B® )-P.DENTON, 1x 


WE DO NOT SELL TO RETAIL STORES 


¢y* 
Jw 


TUFTS & LINCOL 
BOSTON 11, MASS 



































© WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 



















DISPLAY 
SALESMEN 


For new type rotating 


slack and skirt racks 

it’s different! Di- 
rect from manutac 
turer Liberal com- 


missions 


Address Box IMN 


DISPLAY WORLD 


{ are Oo! 








SALESMAN 


To represent reliable Display 
Equipment and Decorative House 


kK xcel le rit future tor reliable party 
Pennsylvania, Ohio and West Vis 
Withia territories 


ALPERN DISPLAY EQUIPMENT 
808 Penn Ave., Pittsburgh 22, Pa. 








WANTED 


Action Background for Xmas 


2 windows 12! feet by 5 feet 
deep, 6'2 feet high. Can also 
use two small preces tor win 
dows 5 feet by 5 feet by 6% 
leet high Must be priced 
low 


E. A. SMITH & CO. 


Box No. 71 Altavista, Va. 


SALESMEN WANTED 


By Danish Mannequin Manufacturer 


Scandinavias largest factory with export to leading 
stores in 21 countries wants reliable men for sale of 
their world-famous mannequins and forms in different 
territories in United States. 

\ttractive prices, a vast range of figures, and perfect 
artistic and technical quality will make this business 
highly remunerative tor good salesmen. 


Personal interviews possible in the United States begin- 


ning March 
Write in 


covered, experience, ete, 


confidence, giving tull details as to territory 


Address BOX 2KL 


DISPLAY WORLD 


(are ot 


CHRISTMAS 
DISPLAYS 
FOR SALE 


Mechanical Mr. & Mrs. Santa, 
cat, dog and organ. Outstand- 
ing window display. 
Also good floor decorations 1n 
good condition. For complete 
information write to 


NEWMAN’S 


Cedar Rapids, Iowa 








COMBINATION ADVERTISING- 
DISPLAYMEN 


We manufacture outstanding aid to 
layout in Advertising Write tor 
brochure 


THE LAY-O-GRAF CO. 
Box 298 Huntington, W. Va. 




















SALESMEN WANTED 


money making sideline’ of 
black tron tables at = sensa 
tional = prices. Many _ states 
open Address BOX 2DE, 
(are of DISPLAY WORLD 








Display Director 


Thoroughly experienced 1 
windows and interior displays 
and planning desires a 
change. Ability to merchan- 
dise and coordinate store wide 


store 


DISPLAY ART DIRECTOR 


National advertising agency in the East needs top notch 
designer of all kinds of point of sale displays and ex- 
hibits as well as large convention presentations and 
displays. 


This man must have a flare for getting people to co- 
operate with him able to present his designs and 
plans to the chent and to explain the reasons behind 
them. 


This man probably has an excellent position right now 
will make a more than adequate salary, plus a very 
liberal profit sharing and retirement plan. 


This man should have a college education, although this 
is not essential. 


This man should be able to create headline copy themes 
-.. a copy writing background will be helpful but not 
essential, 


This man will enjoy a permanent position with a brilhant 
future. Our organization knows of this ad. Enclose non- 


DISPLAY 
SALESMAN 


Covering South and  South- 
east desires connection with 
progressive manufacturer of 
functional, seasonal and non- 
seasonal display units and 
novelties for Dept. stores and 
better specialty shops. 


Address Box 2MN 


DISPLAY WORLD 


(are of 








SALESMEN 


West-Coast, Mid-Eastern 
States. 
territories, 
best 


and 
Southern To carry in 
exclusive one of 
the 
lines of seasonal and non-sea- 


the 


finest and selling 


sonal display items) on 


market today. 


Address Box 2NO 


DISPLAY WORLD 


(are ot 




















promotional sales, show cards, urnahilo ) nds; 1s .’ re ae 
-* ype: Tmagpersiggay: alison te returnable snapshot. J 0 not send sample well get SALESMEN For Business Cards, 
uk scre g te, XC into that later 1f your letter is interesting. Buy from volume printer, beautiful 
Soeth ne At’ reter position in embossed cards selling $20 a 1,000, 
South or est. cost $4 Payment must accompany 
Address BOX 2FG order. Cards shipped within 3 days 
: | prepaid anywhere in U. S. Samples 
Address Box 2RS (are ot DISPLAY WORLD sent on request if stamped ad- 
Care of DISPLAY WORLD dressed envelope supplied.  Busi- 
‘ ness Cards, Box 2143, Hollywood 
, 28, Calif. 
FOR SALE—Machinery and WANTED Experienced window CORRESPONDENCE INSTRUC- POSITION WANTED Available 
tools to manutacture metal trimmer and combination man to TION In Window Display. In op February lo—Display Director ex- 
1; | ; . assist in selling. One ot Northern eration tor over 40 years with over perienced in finer quality merchan 
WInGOW CGisplay equipment Indiana's finest Men's & Boys 20,000 graduates in nearly every dising Salary is secondary to 
(Clothing Stores. Write qualifica country in the world. Write for display budget, working conditions 
A. J. ROBINS tions and salary expected catalog. THE KOESTER SCHOOL, and tamily accommodations 
241 W. 36th Street Address BOX 2AB pace Oe. gO =" N. Cicero Address BOX 2 PQ 
New York City Care of DISPLAY WORLD a Care of DISPLAY WORLD 



























DISPLAY WORLD 











Displayman Wanted 


Ideal opening for display man in 
city otf 25,000 in midwestern § sec 
tion abundant in recreational ta 
cilities and good environment = in 
which to raise tamuily Our store 
will gross approximately $1,000,000 
annually, completely air-cond) 
tioned Excellent working cond: 
tions, good = starting salary with 
opportunity to make good bonus 
each month tor added work Lib 
eral display budget with which to 
work Show windows and interior 
display work 


Address Box 2ST 


Care of DISPLAY WORLD 








WANTED 


Salesmen to. sell top-quality 


display lighting fixture line. 
May add to your present line. 
(good commissions. Write and 
outline background, age, ter- 


ritory vou cover, etc., tO: 


Allied Electronics 
595 Fifth Avenue 


New York 17, N. Y. 




















MORE MONEY — QUICKLY 


It's easy to earn extra money with our ter- 
rific 1953 line of Wigs, Mannequins and 
Forms. High commis- 
Can be handled with non-conflict- 
ing line or by itself. We're well advertised 


. . . established. 


open. 


No pioneering! 
sions! 


Choice territories are 
Write immediately if you are 


interested! (No jobbers, please). 


Address BOX 1AB 
Care of DISPLAY WORLD 

















FOR SALE 


Willing to Sell Because of 
Other Interests 
Established Display Manutac- 
turing Firm in Greater New 
York. Complete facilities for 
continued profitable operation. 
Specializing in Papier Mache, 
W ood, silk-screen and allied 


media. 


| Address Box 2GH 


Care of DISPLAY WORLD 


SALES REPRESENTATIVES WANTED 


An outstanding opportunity of high earnings 1s offered to 
experienced salesmen in non-conflicting territories. Our 
complete line of Mannequins, Racks, Forms, Metal, Wood 
and Plastic Fixtures tor Department, Specialty and Self 
Liberal drawing 
Write fully in first letter 


Address BOX 2HJ 


Care of DISPLAY WORLD 


Service Stores is nationally known 


against Commissions. 














FOR SALE 
XMAS DISPLAY 
Set of 6 “Dickens Christmas 
Shadow box, 14” 


wide. 


Carols.” 
deep, 44” high, 70° 
Original cost $1,350; sell tor 


$300. Photographs on request. 


E. A. SMITH & CO. 


Box No. 71 Altavista, Va. 


FOR SALE! 


6 SYNTHETIC FIBER WINDOW 
DISPLAYS 


With Complete and 
Authentic Educational Story 


Successfully used in store-wide promo- 
tion of Nylon, Orlon, Dacron, Rayon, 
Acetate, Dynel, Vicara and Chromspun. 


Color or Black and White Photos on request. 


DEMERY’S 
Detroit 2, Michigan 








AGENTS WANTED 


Profits Galore! Nu-type English 
display device for pricing signs and 
sho cards, 


EMERALD ISLE ENTERPRISES 


1226 Granville St., Dept. 
Vancouver 2, B. C., Canada 














WANTED Sales Representative 
Experienced display salesman want 
ed to contact accounts in N Y 
Citv Area for custom design dis 
play manutacturing company 


Address BOX 1DA 
Care of DISPLAY WORLD 











WANTED: SALES REPRESENTATIVE 


One of America’s oldest and most successful manufacturers of 
floral displays needs a top-notch representative who wants to 
boost his earnings. These original floral units can work in very 
well with your present lines. We offer better than average per 
centages and supply the finest selling aids available. Get in on 
this money-making opportunity NOW. (No Jobbers.) kor com 


plete details, write: 


Address BOX 2BC 


Care of DISPLAY WORLD 








DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this blank, write a separate letter. 
If we do not have the information 
you want on file, we'll find out for 
you. Avail yourself of our service 
facilities without cost or obliga- 
tion. This service includes an an- 
alysis of any display problem. 

Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
| Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
| | Flags and Banners 
{| | Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
{ Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards— Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 
Show Cases 
Socks— Window 
Signs—Brass— Bronze 
Signs Card Holders 
Signs— Electric 
Sign Printing Machines 
Sleeve Forms 
Stcre Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
i Wigs 
| Window Lighting 
Do you wish a copy of their 
catalogue ? 
Do you plan to remodel your 
store soon? 
Do you plan to build a store 
soon? 
MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Display Manager 
Firm 
Street 


City State 
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Seba, SU 





Vo. . 


—Reading from left to right at a recent dinner-dance held by the Enid (Okla.) Display Guild: 
Mr. and Mrs. Thomas Brown, Mr. and Mrs. W. R. Packard, Mr. and Mrs. C. E. Batchelor. Mr. and 
Mrs. Bill Haney, Bill Regan, Mary Bouchard, Bob Gibson, Allen Bailey, Doris Bell, Mr. and Mrs, 


Roger McKee, Mr. and Mrs. Douglas Steele, and Mr. and Mrs. Sidney Laxton. 


Officers of the 


Guild are C. E. Batchelor, president; Roger McKee, vice-president, and Peggy Steele, secretary- 
treasurer— 





to conserve fuel were held in abevance by the 
War Production Board 





specifically to the winning of the war be 
discontinued. 

A Women’s Auxiliary was added by the 
Milwaukee Display Club. These were the 
otheers president, Jeannett Paskey, The 


Boston Store; vice-president, Betty Godynski, 
Dell Ott, The 
Store; treasurer, Caroline Philipek, Gimbels 

H. F. “Skeets” Reflector Hardware 
Corporation, Chicago, was undergoing officers’ 


Smartwear; secretary, Boston 


(suinn, 


traiing course. 

i 
called to active duty as a_ lieutenant 
to the 
later to become famous as the “Seabees.” 

Hugh © 
for 


W das Tc- 
the 


branch 


Stevenson, display factor, 
1] 
navy; he was assigned new 
McWilliams was selected to head 
The Antonio. 

George Williams, formerly display 
manager for Flah & Co., Albany, returned to 
the United States after being wounded while 
serving tail-gunner in a Flying 
He was awarded the Purple Heart and the 
Air Medal, the latter for shooting down two 


Focke-Wulfs after being wounded. 


display Vogue, San 


S/Segt 


he rtess. 


as 


the 
1N- 


of 
was 


display 
(Company, 


Roy Benson, manager 
Atlanta, 


His assistant, 


(seorgia Power 
ducted into the army. 
Wells, succeeded him in the position. 


sill Campbell, Donnenfeld’s, Dayton, joined 


Douglas 


the air force as a flying cadet 
A long illness claimed the life of Jerome 








krank J. Riley became display and adver Jaffrey, twice president of the New York 
tising manager of Kosenbaum’s, Elmira, N. \ Metropolitan Display Club, and at various 
He had been with The Heinz Store and — times with the display staffs of J. L. Hudson 
Snyder's Men's Shops Company, Detroit, and Abraham & Straus, 
FEBRUAR It was decided to cancel all plans for a 1943 | Brooklyn. 
UARY, 1943 convention of the International Association of Carl F. Meier, for more than 26 years 
lentative plans for a nation-wide dim-out Display, in line with the government's re associated with The Adler-Jones Company, 
on “display and ornamental” lighting in order quest that any such meetings not contributing Chicago, died after a short illness 
FEBRUARY, 1953 
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DISPLAY WORLD 











WRITE 


for complete 


including prices... and the nome of 


your nearest distributor. 


B. B. BUTLER MFG. CO., INC. 3150 Randolph St., Bellwood, III. 




















(and why is it important to you?) 


That tiny circled ‘'R"’ protects you. It signifies that ‘‘PEG-BOARD"’ is the regis- 
tered trade-mark of the B. B. BUTLER MFG. CO., INC., used to designate 
its products. It means that when you see the name ‘‘PEG-BOARD" on a sheet 
of panelling or a package of fixtures you can be sure you have the genuine 


article . . . designed by a display man for display men. 
Whether your display problem is crowbars or cologne . . . griddles 
or girdles . . . the versatility of genuine “‘PEG-BOARD" equipment gives 


you the ideal solution. Look for the name, ‘‘PEG-BOARD" to be sure you 
have the best and the original. 
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TOLLED 























the Queen of garment racks 


DARLING'S TRIMLINE ADJUSTABLE... 


with push-button control for varied heights 





One rack, six heights ...to show garments of any length from blouses 
to long robes. Solve quick changes in ready-to-wear stock with this 
versatile rack, 

R4-23 60” long, 2434” wide, 3” casters. Heavy duty tubing thruout. 
Our finest chrome finish $102.06 ea. 
R4-23X Same as R4-23 with glide type base (Glides reduce rack heights 
by 3”) $100.77 ea. 
C8-9 7” x 11” cardholder (optional) priced extra 




















Adjustable to six heights as shown above. 
WRITE FOR FREE RACK CATALOG No. 280 
showing a complete selection of garment racks, TRIMLINE IS A COMPLETE FAMILY OF DESIGN- 
costumers, and special merchandisers for all RELATED RACKS AND COSTUMERS FOR EVERY 
types of apparel, or see your Darling Displays PURPOSE. BE SURE OF THE FINEST IN DESIGN, 
Distributor today! CONSTRUCTION, AND QUALITY...CHOOSE TRIMLINE 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


L.A. DARLING COMPANY, BRONSON, MICH. 
NEW YORK CHICAGO LOS ANGELES 


47 W. 34th St. 222 W. Adams St. 511 W. Olympic Bivd. 





